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gREVNIIUN IV ILarN1TUTNNT
PLO3 Uszgne bvinwen15AnTIATIEY N1 Uy Cognitive Applying Knowledge
nsindula wesrynazuilatgmiluseduufuanng
dmvnifiuazudlesunevninglugnamnssunis
vioufleauazn1susns
PLO4 THinaluladfdaifienisdiiuay vsmsinnis Psychomotor Mechanism Skills
nsdeansuarnisdndulalugaamnssunisviesiioanay
nsUSMIINaauNIaiUAsuLateE Il
PLO5 anunsodeanswuununiiuareoulatuasnisiase Psychomotor Mechanism Skills

719509 Ineldnwlnewazn1wifnalsewa Lien1syineau
AU TIUAIUBANAIVDTIAINTTTH
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HAAWSN13ISUIVamaNgAS Domain of FTHUNTIANG | A2INERAAGRINU

(Program Learning Outcomes - PLOs) Learning N3 NAAWSNTSISEUS
(Bloom’s SeuinIu AN UAB.
Taxonomy) Bloom’s
Taxonomy

PLO6 199 uUnsal uazin3 osile 1 enisviauluszdu Psychomotor Mechanism Skills
UitAmslugnavinssumsvieaiisauaznisuinsle
PLO7 U URa1unann1snisliuinisniuuinsgiuaina Affective Valuing Ethics
dednuinisuuulng saudenguuied L eadeedy
onavinIIUNMIviaaisauazn1TUInsle
PLO8 uans0anienisn usevmdsnu aumannI1sanivnen Affective Valuing Character
Favanegnfioordndisuuidndauinig iienisidug
Trusnslugnanvnssunmsvieaflsanagnsuing

2. NITUIUNTWAILMANGATUAZNTANURUANANGAT

ndngnsfaUmanstiadin (n3vieailen) ndngasUsuuzs A, 2569 FANTUALLLIMIINTS
Fan1sAnuuuULaadns (Outcome-Based Education) Inefin1simungfidulddudeianisly
wazneuenvangns, dldulddiudonigly laun ennsdlundngasuasdandagdu diudiidwla
dudoneusnliun wsiwazdvdinAufianuluynnguendwndnlugraimnssunsvioniien
uaznUINs oA g3Radisin gsivanensiu gsfaiien uazgsiauseyn dununazinssanig
(MICE) ns@inwdayaaniddnlidnndeldisiiudeyausugd uasnfegdl nanfe Jeyaugugild
FWinudeyasnnsduniveddsdn nmslduuuasuaunasnisussgunguees dansiiudeyayfegd
14383 nesidoyaanuvasenansiisades wu gvsmans 20 T (2561-2580) nseugnsmans
maﬁwmw%’wmmwwéﬁumﬂizmm szey 20 U (WA, 2560-2579) wag LLmuﬁ’mmiqmmﬁﬂwmﬁamam
wagmulidsnuvesUseina (w.a. 2564-2570) lagld Allunissiusiuuardiasiziveya
HaN1SAN¥IIINWadeyalgugiiuasniendl gninunduaneiwazirluldlumsiauinadns
nsi3eudesdngns (PLO) fiazvioumnudeanisuazaiuaaniwesiidlddudsfinseungy
PuNANE 13T BUS LA IA N A e ugAuAN®Y WA, 2565 9ntuTedinisadiesieivn
wardnddunsBsurosusiarmeirmussdumatouimusunisinuluuiasduliiaenadoeiu
nadnsn1s3suivmdngns warldivuananisidousiaaniailodulinisine maenaurmun
FBnsiudeyanisussanaansnisiseuivemangns

uananiiielinsdiiunuuasnisimumdngasdulvegsoidosuariiussansam
Jafinsmiuguandnanswusliilu 4 Usshumvan fie dumangns aulidn duannsduasunains
angatiuayY LagnunineInsatuayunIenIsing Fauandlumasiolud
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Usziaunisinuaua

NANFIN/AU Y

AUNANGNT

1. mMyiaulazUFuUss
nangnsAaUmansUain
(Msvieadien) Waonndasiu
- IINTFIUAUN U 7.

- mawdsunlasloviouas
gVsANANINITHAILIUTEVA
- WlgueumIne sy

- ANUABINITVRIHAIULA
duLdY

nnulazUTuUTmangns
lngldnsdavimanansaiuuug
NNITIANITANYILUY
19Maans (Outcome-Based

Education)

- lNENSUTUUTIVANERS
- LEUNENEN T NHUNISUTes
NANUNINYIFY

2. NINANAUNTLUIUNIT
SansBeunsaouiieli
UTTQHAANSNIISEU VRS
wangns (PLOs) lagnsimiun
- MSIANTITIUNITE DY

- NTIaLazUsziiiuNg
TAlounIgIUN1INISAN

- N1IATIVFDUAINADAAADA
U89 PLOs ey CLOs
Tuwnunisaew Tuynaie
nsAnwlAgUsEsIUnaNgns
- Usgyauazyinanny
wrlaieniu PLOs, CLOSs,
uaznsidonles PLOs g CLOs
MUNSURATOUTIEIN

- Ipmsseunsaeulugiuy
294 Active learning laun
Project-Based Learning, Role
Play, Field Trip

- MuualRinTinag
Useilunaiinannuatewas
1ANIR5gIUNIINIANE

- MYLAS KA VSAL
UINTTIUNANISITEUITEAU
NIV UALUANERT

- Uszllulas AT evinangns
TnglddoAnuainUudnuay
Al TudieynUnis@ny

- S18UMSUTEINNTTUUS
e ariuayu PLOs
YNAIANTANY

- SpuarYees1eRvNININTIU
A1SL58UNNTADULUU Active

Learning

- SIHUNANITATUII LAY
LN AUN-QA

- FIPNUNANITANTUNIUYD
NANgNS

- FIBNURANTVIUHAEN S
MNINTFIUNANITITEUTTEAY
FIYIVUALUANER

- sgRuAUNanelaIniidn
TagUuuasUdinnevangns

- 5EAUANUNINDLIVBIUNETN
AUsENaUNTS uazslUndin
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Usziaunisinuaua nagns NANFIN/AU Y
AUNANGNT
3. MINUMIULALUTUUT - MMUADURAFUY NS - IBNUNANTIUADY

LHUNTSISEUNITADUNNAA
ANSAN®YN

- Jipszvinanisuseliulae
an

=D

NAFIVSIUNIATEIUNT
SUITLAUTIEIVAENENGAT
- NaNTATIBRUTEIEINAIY
Hanalavesldnynain
N13ANY

v an
ATUUER

1. MRUINYEN 199Ny
ATINLLaENSISEUIRaeN
FinlAunilan

- §RBUTATHITINGHAZNTY
iy wu nredu Tiudan
Y

- iunsAnwilasanig
waniUasuSmusssuly
thizmmﬁaa%ﬁangﬂaﬂﬁ
HaniainyenIwangy
FIBAULDY

- SIPUNANITARUIU
TAsan1snenaulrnuian

- $18UNANTALHUIY
TasamsuaniUasuinnsssy
AsUszineUszand

- Sogardianiiaeunwdangy
NUALLN AT TINede
MuuA

o U

2. ANSWAIUINNWEATU
waluladnava

- dnpusuwalulagnavialuau
AIUNNSVDNAASNITUSNNS

- $189UNaN AL TUUY
TASINITHAILIINYZAU
wAlUlad RN N UNER

3. NMSWAILIInwEaunIsiTu
AUsENEUNTS

Iwnidnnny

- IRAIUSENUILNYITNAD9 LIND
HnUfuRnIsaunisuien

- $oazynsseiniiihilon
Aefumsiauineensdu
AUsENBUNS

- Sovarddniiinsanlasanig
Wawnweaunsdu
;:J’ﬂizﬂaumis?fﬁm‘[ma
PUILIUNEUDA

4. n1sWuinyenIiTeus
NABAYIN

- @BAUNINYI NYENITIT U3
AAOATIALULNUNITLS BUNS
A0UTDII8TV A0 1T
Wnwen1sid ug Usenaunis
TINBENTAMULALNTORY

Aaa

- SouazuesseINNLAINTIY
nsiSeunsasuiefuines
N15L38U3NRRATIN LY Yinwy
A vinwensduduszneuns
AIURAIAR1UN1TINALULAE
N AYENITA U 3N
(Resilience) W n¥gN15A94NY
I RIMERRE
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Usziaunisinuaua nagns NANFIN/AU Y
fuANIIITILAZUAINTEYETUAYY
1. AauauURves - dnvhgudeyanmandives | - Srudeyanuaudn

- 919138ESURAYRUNANGNS
- 919158UTEIMENGNS
- 919158 @0

915UETURAYOUNENENS
919158UsEIMANaNS
913158 KA0U

- duaulviennsdvinideuas
ANUAHANWIYINITOENS
asiiane

9195TETURAYOUNENENS
919158UsEMANaNS
913158 KA0U
Hovazo1387laTunu

aruayunITeLagANUN

2. ANSHAUIFNYNINDINTE

- atfuayulienasdinsaums
‘Uﬁssqm/amumﬁmmnﬁa
Lﬁmmummiﬁﬁuﬁuﬁ‘ﬁ’u
VAT NANGATUATTIN WY
AN

- dnasssuuszanaloansoly
Tunsiaunaueamn
Yauuseuno

- RMUHUANUIAULD AL
nalnnsinaularUseiliung
pghaduszuy

- atfuayulienasdiau
ANUIwazinwelng o Tysan

) e I3
NsNUAIERNTULaLLUU
AUTTOULTDI NI LiiDaRAIY
LHEINUNITVIARARUYAAINT
Tuaunan

- 18NUNANTINTINU ST/
BUIUMIBLNAYUAIININTO
Minwy

- SogaznslgeuUssanunis
WaruypansTinaNaNsdlesy
N15INEATT

- HANTIATIZHTIEIIUNITAN
JUsEy/neusuny
WHURRIUIYAAINTN
Yauusezaned

- BAUNISWRIUINIAIAULAY
WNUHRIUIUARINTANEIYINTT
318YAAa (IDP)

3. MAUHUNSRAUALTTOULT
nduivanuvesyaainsay
atuauuswiudgninens
UYWIUDIAME

- @1599ANUABINSIUNNT
Wanaussausiidosnswau
W ivnnsua nsRaUN
Soft Skills isndusenisiSeu
nMsApuLazaun MTARTIAYe
919158

- FIEUNANTITEITID
AUADINTITIUAITIAILN
aussousAidosnsaLTaBa
AVINITUBLAITHAILN Soft
Skills ﬁaﬁ’%ﬂu@iamsﬁ'aumi
AOULATEUNNTINTIFVDS
919158
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Usziaunisinuaua

nagns

NANFIN/AU Y

- IRETTIVUTEULNBIAYI
TASINTHAUNEUTIOUL ™

~ grunulassnsisfiunis
WAUANTIOULDI115E

- $rurunfawesnisihgaunts
Uszya/Aneusy/dunu/
Aanssufiigadestiunsiau
AUTIOUL

AIUNTWINITAUUAYUNITANY

1. ANSWRILINSNEIAT LA A
NsiSgusNeNIsiTEUNNSaeY
ANSIVYLATUINNTTY

- dnasslusunsudnsagulu
o fuRnssunsvieaiien
waymsuinsindesildon

- WAIUHUIA AT 0ua
NsANY naeAIY

'
a

APMNBANUFZAINAN 9
fsndusionsdeunisaou

- finauUsEanaEnsy
NsUnesnwIATAginIAnw
Thegluanniindesldau

- daasultimusnie
MM/ Adennnglu
LazABuBnaaty way
aorvulunazaneuseine

- frunuldsunsudnsaguly
WesluRnsmunsvieiien
wagnsuINMsAnSesldau

dl Y o
- wulsEnanlesunsinass
\odntoAgAn

- nansUsTiuANInela
Y9alidnuazaIerangine
n3nensuazdsatiuayunns
1S3

2. Usgauausiudonugsng
N15YI99L 187

- ldnsnensanuna e
wenuYIngaelnenig
a319Au5 e UgIAINTG
viealeauarnsUINITeLs
soile

- JuiinAUSIMLaNIIBINIg/
FY/UTNITEIAN TN
UNINYIRYUATIUILY

e svieadieafifianssy
othereliio

- SuUA NI AL unns
pudannasl MOU
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nUIAd 3 STUUNTIANTANET N1sAtiunig waslaseadevemangns

1. S2UUNITIANITANEN

1.1 szuunmsian1sinenlundngns
sguuninia ey 1 UnsAnw wuseandu 2 mansdne 1 aansanwilszegnan@nen
litlosnin 15 dUanei wiaieuiAealalitdesnin 15 dUam
1.2 nsdansAnyiniaNsAnegaiau
fanansfinungioulutuld 2 vie 4udf 3 luneimmstiniedn
1.3 szuunsdanisanenluszuuy
aid]
1.4 sUnuuMsIANsisEUNSHRY
@ LU
| wususzuumelulafansaume

TR CER) J—

2. NMIANTUNITUANGAT

2.1 M - nartunmsandunisiseunisaau
2.1.1 ASQISTUUNINIA
AU - 1A151wN5UNGA

AANSANIAY Wwou fquieu - fanay

AANsAnwIUaTY Wau weAINIEY — Ju1Ay

AANsAn¥IggTou Waw wwgw - Tguiey (MIENIvEn)
2.1.2 nsdlszuunisdanisAnulussuudu

ety

2.2 aauURvadidnfnen
2.2.1 iiAnunUSyay1nIniadvanis
1. \ugdidensfinunssiulisendnumeutanevioifiousin dsnsensisdnuidnng
Fuses
2. drunsandonaunasitulumussisudetiduuminedoulsmsinn g
NSANUTZAUUTYYINT WA, 2565 LLaz@mamﬁ’aﬁu g mmﬁﬂmzmsumwﬁﬂgmﬁmum



2.3 Jgynvaslidausnidn
1. TAnunsduiiviruniliaenndesivinanlugnanssunimeweidnusnig
- HAaunsdndiyadnnnitlivangaud niuanuuinig

2
3. HAnunsd@rIudivednnlunsig 1A e
q

16

- HAnusdiudvnanuseviiazauaainldnalulad ludinuszdriunaznisieu

2.4 nagnslunisudlelgivasiidausnid

1. dnlasan1suguilinatdnusnidl @aoaunsnianIsunIsseunISaufgInuTIAUARNA

MBIUUINIT karIvITNlUEAMNTINNISVOLNEITAUTNNT

2. falasensmsiauiyadnam imugaudmuanuuinig
3. dalansnsduasunisiieuinwsinsuseme uazdaasuliaunnsdldnivdenge

Tun1sisesunsasy
4. IALATINSHNENAILIANENWeWALWlaE Trwndan

2.5 wnumssuiidauazdansanisinenlusses 5 U

o %A UnsAnen
s¥AUVUU
2569 2570 2571 2572 2573
S 1 100 100 100 100 100
9 2 - 100 100 100 100
ST 3 ; - 100 100 100
ST a ; - - 100 100
573 100 200 300 400 400
Srnudaniinnainagdisanisane - - - 100 100
2.6 JUUTZUIUNULLNY
2.6.1 Uszunaun159uUseuIsI8sy
- o Yauuszuna
1YaTLIYNINYIU
2569 2570 2571 2572 2573
ANSITUTEUNITANYN 3,000,000 6,000,000 9,000,000 12,000,000 12,000,000
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2.6.2 Uszanaun139uUssanaisneang

eavdunsevazulamumiialulingnng dwielull

- . Yauuszunay
S18aLDYATIYIY
2569 2570 2571 2572 2573
AU 2654900 | 5266050 |  7,865325 | 10465288 | 10,473,606
Al%ane 125,000 137,500 151,250 166,375 183,013
ﬁq’g’a@ 62,500 65,625 68,906 72,352 75,969
gshmqﬁmszﬁ 62,500 65,625 68,906 72,352 75,969
59351838 2,904,900 5,534,800 8,154,388 10,776,366 10,808,557

e suUsTinasesusarsedgluwiazlusasnnaduiissnsuszanans 9 wiily

2.6.3 Uszanaunsanldanesanilunisnantudia WJuky 27,600 U fAanaufal

2.7 M5eulauniuene 518990 kazN15aMStlgUSIUTINNIAINYIAY
JulumadeUsfureamminedeusens 11a18 MIAnusyauUsanes w.e. 2565

3. NANgASUATAIRNIELHRU

3.1 nangns
3.1.1 IUIUNULAN TIURRRANANgATHRAL]

[J

- USaeannennnTg wiu 1 aniafiner  aunulidesnin 131 wheia
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3.1.2 Taseadrandngns

a6u - et 2. | viangasu3udse
i el W.A. 2565 W.A. 2569
1 | vwandvdnedialy litiaanan 24 24
1.1 nguATIuaEnsAeans 12
(Mwsanguazn e lne)
PR RWALERY
- NRUAWDING Y 1 9
- NuNW vy QRively 3
1.2 nguanudiiensldtinednaiamnm  laitfesndn 3
1.3 naumsimuinwrwaz Ny uAna Lyivesna 3
1.4 naumsiauIgunImnIeLasan Laiwosn 3
- s taRulitunilein
$983%0 002408 AWIAZAINTIUNNNIG - TI1UIU
1.5 ngunsilunafiedlneuasnalan Lyideenin 3
\odsaufidedy
2 | vundvnaniy liitfoundn 72 101
2.1 Fitugiuindn 27
2.2 ANANIZAY 68
2.2.1 3v109AU 38
2.2.2 I den 30
1) g dennianisvieaiie laitipanin 15
2) nMwnnsUszmAluNuoTIN Laidorndn 15
2.3 anfafnw/Hnau/Mnausu/Mnanulusiaussine
2.3.1 MSEAITTN Laitiunmefn 1
2.3.2 anfadne/Mnausu/Mnaulusisdsema  dauau 6
2.4 Ineniinusizauliygins -
3 | wuIndvERNLHS Laitaendn 6 6
ilginsIunaaanangns lsivfaandn 120 131




19

3.1.3 519739 lunNINANeE
(1) vandwdnwnaly
e indnseununguivdwslull sudaeivdneiilunuminedeasdageuluouian

wazTeIn@nwmIluiUnaeuluaadudununinedueysiniiameideu

1. NFUATHILAZNTTIEST (Mw1dengeuaznenlng)
1.1 ngun1e1deng

002101

002102

002103

002108

mudnguiiensieansluinuszsi i
English for Daily-life Communication
ﬂ']‘H’]EQ]IQﬂﬂULﬁ@ﬂ?i%@ﬁ’ﬁU?H’W’la

English for International Communication
mméﬁﬂqmﬁamsﬁamsmam%w

English for Professional Communication
miauwmmmé’mqmﬁmé’u

Basic English Conversation

1.2 ngunwing

002107

Msiin 1w neluusungivae

Thai language Use in a Contemporary Context

2. nguanuiinen1slivinagredinaunin
Tngidanansnedvinssialull

002201

002202

002203

002204

002205

002207

002208

002209

WFInlugARIva

Ways of Living in the Digital Age
ﬂg]wmaﬁugﬁmﬁa@mmw%%m

Fundamental Laws for Quality of Life
N13IANISNITALTUT N

Living Management

Mssiviude

Media Literacy
walnnguuaznsvihaududi

Group Dynamics and Teamwork
ﬂamﬁ’;mai‘a’rﬁaumﬂ%uﬁug’lu

Introduction to Computer Information Science
ARlnAERsLAZaDRA lUTInUTE 1T
Mathematics and Statistics in Everyday Life
WA uazalulaglnasn

Energy and Technology Around Us

lideandn 24 wdaenin

12 i8nn

AU 9 WUIENA

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

AU 3 WA

3(2-2-5)

lddaenin 3 wdaena

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



002210

002211

002212

002213

002214

20

Wemanslutinusydniu

Science in Everyday Life
FTImnunAMATYsRavu s luAmTTRA 21
Circular Economy Lifestyle for 21° Century
USrgueaasugianetisaiioaudsdu
Sufficiency Economy Philosophy for Sustainability
nstnidesfudmiugusenouns

Principles of Accounting for Entrepreneurs

N3N 5509 T waEN1TaamU

Finance, Business, Life, and Investment

3. AFUNITRAIUIMINYELAZANYULUAAA

TagrdaanansigIvnssaluil

002301

002302

002303

002304

002305

002306

002307

002308

002309

002310

002311

002312

ansauNAmanSIionsAnwIAuA
Information Science for Study and Research
AavgludinuseanTu

Arts in Daily Life

AUATIN N

Thai Music and Culture
AUATAIZTUANIUTINUIZINTU

Western Music in Daily Life
NsATNESNETIALaEUIRNTIU

Creative Thinking and Innovation
winnssuiiiodsn

Social Innovation
nsdnmsdeyaidesiuluyanavia
Introduction to Data Management in Digital Era
Waunes / Aunsndaavia / Insanaugiie
Blender / NFT / Metaverse
AR e SRR ULAT IRy

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

lLidaendn 3 wuqefa

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

Philosophical Thoughts for Self and Social Development

Winwedin

Life Skills

Azgiuauin

Leadership and Compassion
madufusznounisssianenslylauingen

Entrepreneurship for Small Business Start-up

3(2-2-5)

3(3-0-6)

3(2-2-5)



002313

002314

21

winnssuiedenuaale
Innovation for Aging Society
VinuweEUIENauNMILazUInNTAUeIMIS

Entrepreneurial skills and food innovator

4. NUNTWAINFUAINNBUAL TN
TngLdananseIvnesa bl

002401

002402

002403

002404

002405

002406

002407

002409

002408

ANUFUAUITUBALTN
Happiness with Hobbies
InIneuwaznslirinlulangalul

Psychology and Living in the Modern World

guazansiailluginuseaniu

Drugs and Chemicals in Daily Life
9IMTUALINTIN

Food and Life Style
NeRANTIUNYWE

Human Behavior

FInwazguan

Life and Health
nsuslaalutinused1iu
Consumption in Daily Life
mi@LLaqmmWLLazﬂgmwmmaL‘ﬁaﬂéfu
Health Care and First Aid

Furverulitunulenia 3 uU 1 uleha
A LaLAINTTUNIINEY
Sports and Physical Activity

5. ngun1siunadiasineuaswalaniiodenuigsdu
IngidananseivInesaluil

002206

002501

002502

woulyslugu

Anthropocene

AW FIAN LASINUTTTUY

Language, Society and Culture
Ineiudszanaulan

Thai State and the World Community

3(1-4-4)

3(2-2-5)

lidaendn 3 wulefa

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

1(0-2-1)

lddasndn 3 widawna

3(2-2-5)

3(2-2-5)

3(2-2-5)



002503

002504

002505

002506

002507

002508

002509

002510

002511

002512

002513

002514

002515

002516

002517

002518

22

E]’liEJﬁiiiJVL‘VIEJLLaSQﬁﬂfy,fg’lﬁaﬂalu
Thai Civilization and Local Wisdom
N134dia LATYENY uasdiay

Politics, Economy and Society
ULIAIIANEA

Naresuan Studies
ausiunwayediasdsnulugasiualie
Human and Social Security in a Contemporary Era
anudunadiodlan

Global Citizenship

p1585550laN

World Civilizations
ﬂ’]i&}ﬂLLﬁ%i&NUﬁiiNLﬂ’ma

Korean Language and Culture
Ay s Ty

Japanese Language and Culture
AWUALINUSIINAY

Chinese Language and Culture
AW ILATINUTTTUNIN

Myanmar Language and Culture
ﬂ?@ﬁLLﬁ%iﬁNUﬁiiﬂJN%ﬂLﬁﬁ

French Language and Culture
AL IMUTTTHALUU

Spanish Language and Culture
AELAL TMUTTINAN

Lao Language and Culture
AwuazInusIsudula e
Indonesian Language and Culture
AYILAL IRUSITTUILAUNY
Vietnamese Language and Culture
AW AT INUTTTULVUT

Khmer Language and Culture

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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(2) ¥R NaNIL uauliidesndt 101 wiaehn
2.1 J¥INUFIUIVIIN MUY 27 NILAN
224100  @RAWNIIUNTNOLNLIALTAUTNNT 3(2-2-5)

Tourism and Hospitality Industry

224101  MSWUIYARNAMUAZNNTRLARUIBIRE9ERR TN MTU
g mnTINviaieLarUinslugaRara 3(2-2-5)
Personality Development and Grooming for Tourism and Hospitality
Industry the in Digital Era

224102 ﬂg]vimal,ﬁméfu LLasﬂgmmamsvimLﬁm 3(3-0-6)
Introduction to Laws and Tourism Laws

224103 msdamsmaviesiismazuinsadielvallugafdiauazwindiu 3(3-0-6)
Modern Tourism and Hospitality Management in the Digital
and Disruptive Era

224201 miﬁamﬁ’mfmuﬁiiﬂuqmmﬂiiumi‘vimL‘1‘7iEJ’JLLazm’i‘U%mi 3(3-0-6)
Cross Cultural Communication in Tourism and Hospitality

224202 mﬁmmim%’wmmmﬁ‘vimLﬁ&laLLazﬁ;wmwmaw 3(3-0-6)
Tourism Resources and Destination Management

224203 FAnedInuarnginssuinvioniien 3(2-2-5)
Positive Psychology and Tourist Behaviour

224300  wieluladAdviauarmslinsizsideyariienisvieaisanazuinig
FeaiaassAlugaRana 3(2-2-5)
Digital Technologies and Data Analytics for Creative Tourism and
Hospitality Management in the Digital Era

224301 msﬁwmnum&sﬂuqmmﬂiﬁmmiviaﬂLﬁ&JaLLazmﬁﬁmﬂuqﬂaﬁﬁa 3(2-2-5)
Human Capital Development in Tourism and Hospitality Industry
in the Digital Era

2.2 I NAWIZAU 31U 68 WA
2.2.1 3¥1U9AY U 38 WA
224111 winnssukazAuAnadsassAfiensvioniieawasinudnng 3(2-2-5)
Innovation and Creativity for Tourism and Hospitality
224211 %ENNIIANITLIITY 3(2-2-5)
Principles of Hotel Management
224212 winnssuiemsindusugsiniuiisuazanusinamear 3(2-2-5)

Innovation for Tour Business Operation and Management

and Tour Conducting Management



224213

224214

224215

224216

224311

224312

224313

224314

224411

224412

224413
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WANN1S NN wazwinnssudmsugsialud 3(2-2-5)
Principles, Operations and Innovation for MICE

Tadafndifiontsviondien 3(2-2-5)
Logistics for Tourism

maduffuszneunsmavieadisauas msuinig
TuanumsainsasuuUamnagsia 3(2-2-5)
Tourism and Hospitality Entrepreneurship

in Business Transformation
WesInmaymMIiauegddulugnavnisunisviouilen

WAZNITUINNG 3(2-2-5)
Ethics and Sustainable Development in Tourism

and Hospitality Industry

nsdansmsnaeadelvidmsugnamnssy

mMsvissfieanarnsuinig 3(2-2-5)
Modern f\/\arketmg Management for Tourism and Hosp|tallty Industry
miaaﬂLLUUL‘LJE]W]L%Qﬂi’lx‘iﬁiiﬂLwaammﬁﬂiimﬂﬁ‘waﬂmm

WAENITUINNG 3(2-2-5)
Creative Content Design for Tourism and Hospitality Industry
ﬂ%ﬂ@\‘iﬂi]‘IsLL“lNaEJmiLW’e]miU’]LauaLLauﬂﬂimﬂauﬁlf\]
Iuiu(ﬂ‘U‘UQUWﬂ’]i@ﬁ]ﬁ’]%ﬂiiumiwmL‘Vl‘c’J’JLLaumiUiﬂ’]i 1(0-2-1)
Communicative English for Operational-level Presentation

and Decision Making in Tourism and Hospitality Industry
MsaennALUTUSE IS UgRAmNSTINM SRR TlEILazATUI NS 3(2-2-5)
Brand Value Creation for the Tourism and Hospitality Industry
mﬁmmiamaﬁﬂqmLLazﬂﬁﬁuﬁﬂuqm’mmmmwia%ﬁm

WAZNITUINNT 3(2-2-5)
Crisis Management and Resilience in Tourism and Hospitality Industry
suifeUiiduiiensveaioluaznisusnng 3(3-0-6)
Research Methodology for Tourism and Hospitality
duumsviesiieawardnuinig 1(0-3-1)

Seminar in Tourism and Hospitality
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2.2.2 3vuden U7 30 IEhA
1) v dennanisvisaiiien Laitfaundn 15 wiaein
famannsadenieudunduivifisnguismuauauls annguineelud lites

N1 15 e

1.1) nguvNaaNgINaLIwsH

224221 msdanswasUfURNsULLITY 3(2-2-5)
Housekeeping Management and Operations

224321  MSURNITOIMISLALIATRIAY 3(2-2-5)
Food and Beverage Services

224322 n3danTswarURURNISNUUINITE LM 3(2-2-5)
Front Office Management and Operations

224323 wIPRNIIUNITNAINEIMSUTIAALIUIY 3(2-2-5)
Marketing Innovation for Hotel Business

224424 nsdanslsausuvunaidnlugaidviaiiendad 3(2-2-5)
Small Hotel Management in the Digital Era for Sustainability

1.2) nguvnaengsianisviaaiien

224231 msdansssiatuiieas e 3(2-2-5)
Contemporary Tourism Business Management

224331 NM590NKUUUSZAUNIAIANUVTS Az TIen TouTienTadeasss  3(2-2-5)
Creative Tour Program Crafting and Memorable Experience Design

224332 vdnmsgihieiuazsinamert 3(2-2-5)
Principles of Tour Leading and Tour Guiding

224333 msdamistifisanelussmauazuidi 3(2-2-5)
Domestic and Inbound Tour Management

220431 msUfURnugsiatieaieen 3(2-2-5)
Outbound Tour Operations

1.3) nguivnfengsnalud

224241 msnauuLazmMsianisgsialudadisliganudedu 3(2-2-5)
Planning and Managing Modern MICE towards Sustainability

224341 puARaEsNasIAkaswInnssudmsugsnaludg 3(2-2-5)
Creativity and Innovation for MICE

224342 M30RNRUUBLIWY 3(2-2-5)
Event Design

224303 msdamsguduszunariinesadidudniugsnalud 3(2-2-5)

MICE Venue and Accommodation Management



224441

224251

224351

224352

224353

224451
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N59ANTslATINIsEIAT g sULaUaNAIY
MICE Project Management for Pitching

1.4) ngudvdengsnan1stu

arufidessuieaussianisdy

Introduction to Airline Business
muuimsmafunulurionmeey

Passenger Ground Service
NsUSASHaz s Lduudsestnslagans

Service and Ticketing Reservation Operation
Awdanguidsdeansiitenisordwlussfianistu
Communicative English for Careers in Aviation Business
q’luﬁmi;ﬁﬂamiuumémﬁu

In-flight Services

2) P NA8NNINIYIAIUTLNATUIUBITN
%30 NMWIRUTENARITUYBEAENS

205232

205381

205382

224401

224402

206222

206223

206371

AMYA9USLINA 31U 15 nulena TAden 5 51839 fAaluil

NTAUNUINIYIDING Y

English Conversation
AwSangudmunITieien

English for Tourism
AYIDINYWAMTUTIAALTWUIY

English for Hotel Business
Awdanqudmviunisiuien

English for Tour Conducting
adangudmiuynainsnsvieadien
English for Tourism Personnel
miﬁqLLazmsauwmmm%uﬁugm 1

Basic Chinese Listening and Conversation 1
miﬁqLLazmsauwmmm%uﬁugm 2

Basic Chinese Listening and Conversation 2
AwIudiontsvieadien

Chinese for Tourism

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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2.3 d@vnafne/n1senAvdn/Anausy/flnaulusisusend

2.3.1 yrvssuliitduniigin 97U 1 Bulein
224360  ANSHNIVITN 1 Muenn

Professional Training

2.3.2 d@vnadnw/Anausu/Hnaulusisussnd 31U 6 BUenn
Tidan 1 5793w salll

224470  @NNAANWY 6 MUYAR
Co-operative Education
224471  Hnausunssinaulusislsena 6 NN

International Academic or Professional Training

(3) NNV URDNLET uaulitdesndt 6 wiaehin

Janannsadenisouiviang 4 lsaeulusmine dousens wieainnguiviienidonves
nangn3ing 9 luaaizuImsgsna insugenansuaznseansidoniuseiniussglumnaindnm
vl videmeduluanitudu 4 ngldFuewiRanuminends lidesndt 6 niwfn



002xxx
002xx

002xxx
002xxx
224100

224111

002xxx
002xxx
002xxx
002xxx
224101

224102

224103
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3.1.4 WNUNISANEI

FuTT 1
AANTANEIAY
Adnwhly nguawilarnsdoas nguawsangy 3(2-2-5)
Adnwhly nguawinazmsdoans nguatwine 3(2-2-5)
Fdnwhly nguanufifienslitinegsdaanm 3(2-2-5)
AAnwly ngunsRauauAmneLaL I 3(2-2-5)
Qmmwmimmi‘viaﬂLﬁmLLazmiﬁmi 3(2-2-5)
Tourism and Hospitality Industry
winnssunazaNAnasasIAilonsvienisduarInuinig 3(2-2-5)
Innovation and Creativity for Tourism and Hospitality
59 18 viaenn
FuTT 1
aansAneUany
Adnwhly nguawinaznsdoans nguawsangy 3(2-2-5)
AnAnwill ngunsiauninuzuardnunzyana 3(2-2-5)
AnAnwily ngunsidunadlosineuasalaniiodsaaidsdu 3(2-2-5)
Anwazianssunanie (lidunidiein) 1(0-2-1)
NSRNYATNAMILAZNNSALanUIRIRE1Nle TN S URRaMNTTY
vioufivanazuinislugadivia 3(2-2-5)

Personality Development and Professional Grooming for Tourism and
Hospitality Industry in the Digital Era

ﬂgwmmﬁméfu LAYANININTdTEN

Introduction to Laws and Tourism Laws
msdamsmsvieadisanazuimsasielvilugafdviauaswandu

Modern Tourism and Hospitality Management in the Digital

and Disruptive Era

3(3-0-6)

3(3-0-6)

594 18 1280n



002xxx
224201

224211

224212

224213

224214

XXXXXX

224202

224203

224215

224216

2242XX
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FuUIN 2
AANISANYIAY

Fwdnwall ngun1wiasnI1sdeans ngun1wdIngy
nnsdeansnu TnussdlugnaIvnIsUNITo U g ILAENTUINIS

Cross Cultural Communication in Tourism and Hospitality Industry

PANNITINNIT LT

Principles of Hotel Management

winnssuensaliuaugsiadnigasudaanan

Innovation for Tour Business Operation and Management and

Tour Conducting Management

wann1s Manliva wasuinnssudmsugsialud
Principles, Operations and Innovation for MICE
Tadafndiflensvioniien

Logistics for Tourism

EIELY

Fuln 2
=
aAnNsAnwIUany

UFDNNNATANUTZNATLUOTN 1
Elective course (Foreign language for career) 1
N53ANININeININITVIBLgIlarIavIngUa1enNIe
Tourism Resources and Destination Management
INYNTIVINLASNOANTTUUN VDU

Positive Psychology and Tourist Behaviour

maduguszneunismsvieniieauaznisuinisluaniuniseal

nsaguLlamegIna

3(2-2-5)
3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

18 wUWNA

3(x-X-x)

3(3-0-6)

3(2-2-5)

3(2-2-5)

Tourism and Hospitality Entrepreneurship in Business Transformation
FFUsIIURATNMINLIRE Ul ugaamNITUNTRLNIaENITUINS  3(2-2-5)

Ethics and Sustainable Development in Tourism and Hospitality Industry

v wendan 1
Elective course (Tourism) 1
374U

3(2-2-5)

18 wUBNA
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ST 2
aANsAnyIeTou
224360  nsEnInTw (lidundiein) 1 %gin
Professional Training
594 1 BuaeAn

newme  Dananunsadenameileuseusedn 224360 nMsEnInan luniaggseutn 2 viieniaggseutin 3
Tnsidonametloussulunanisfinulanianisnwinds

FuUN 3
= 1%
A1ANSANYIAY

XXXXXX A naennenwansusesmeluanuendn 2 3(x-x-X)
Elective course (Foreign language for career) 2

224300 Lwﬂiuiaﬁa%ﬁaLLazmﬁmiwﬁ%zﬂaLﬁamiviauﬁmuazu%ﬂﬁ
WeEs9aTIA UL AR 3(2-2-5)
Digital Technologies and Data Analytics for Creative Tourism and
Hospitality Management in the Digital Era

224311 m'ia'ﬁ’mmsmsmmmaﬂaiwﬁé’m%’uamammmm':?‘viaaLﬁaaLLazU%mi 3(2-2-5)
Modern !\/\arketlng Management for Tourism and HospltaUty Industry

224312 ﬂ’]i@@ﬂLLUULuaﬂWL%QﬁiﬁﬂﬁiﬁﬂLW@@Wﬁ’]%ﬂiimﬂﬂi%@&mﬁ%m N15UINIS 3(2-2-5)

Creative Content Design for Tourism and Hospitality Industry

2243XX AP WBNLABN 2 3(2-2-5)
Elective course (Tourism) 2
2243XX Ay uenden 3 3(2-2-5)

Elective course (Tourism) 3
594 21 %#UENA
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ST 3
aAnsAneUany

XXXXXX A ndennenwansusemeluanuendn 3 3(2-2-5)
Elective course (Foreign language for career) 3

224301 miﬁ@uumuwwﬂuqmammsmmi‘vimLﬁaaLLazmiU%mﬂuqﬂﬁ%ﬁa 3(2-2-5)
Human Capital Development in Tourism and Hospitality Industry in
the Digital Era

224313 mwdinquidddeaaiiensiiauenaznisdndulaluseuufdanig
Tugnanvnssumsviesilswaznisuinis 1(0-2-1)
Communicative English for Operational-level Presentation and

Decision making in Tourism and Hospitality Industry

220314 nsaeRmAMUTUREMSUgRATNIINSYiB Bk NITUTANS 3(2-2-5)
Brand Value Creation for Tourism and Hospitality Industry

2243XX  Awueniden 4 3(2-2-5)
Elective course (Tourism) 4

XXXXXX  LdenEd 1 3(2-2-5)
Free Elective 1

593 16 wu2wAn
sul4 3
MansAnegaTou
224360  msenIvaw (dunuieia) 1 viaehin

Professional Training
574 1 Migin

wnewen  Janansadenameideuieusiedvl 224360 mIAnINTn lun1aggSeutin 2 viienrggsewlin 3
Inaidenameileuseulunanis@nulanianisfinunds



XXXXXX

XXXXXX

224411

224412

224413

2244XX

XXXXXX

224470

730
224471
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JuUN 4
AANISANYIAY

RN AR TENALLUDTN 4 3(x-X-X)
Elective course (Foreign language for career) 4

RN NATANUTENALUUDITN 5 3(x-x-X)
Elective course (Foreign language for career) 5
mMsdansannginganaznsuiuiilugnannssumsvionilswaznisuing 3(2-2-5)
Crisis Management and Resilience in Tourism and Hospitality Industry
sudeuititofienisveniisnardnuinng 3(3-0-6)
Research Methodology for Tourism and Hospitality
Fununisveadisnardnuinng 1(0-3-1)
Seminar in Tourism and Hospitality

eniden 5 3(2-2-5)
Elective course (Tourism) 5

LBoNLET 2 3(2-2-5)

Free Elective 2

593 19 “uwnn
JuUN 4
aMan1sAnwUane
ANnaAnY 6 VYRR

Co-operative Education

HnausursolnaIuAUsEnea 6 MR
International Academic or Professional Training
593 6 hU2eNR
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3.1.5 AN5UIYS189%

002101

002102

002103

002107

Mensengesiionsaeansluidnusesniu

English for Daily-life Communication
finwnndnguiensdeansluinusesriulfesamnzauuasduseansam
English skills for appropriate and effective daily-life communication

ATBINgUAEN1TA0ENTUUIVIA

English for International Communication
finwgnwdinguiiiensdearsuiued luidediAeatuasseudiiiduiag
IFognaumnrannasivsyansawluuiunuaranunsaliivainuans

English skills for appropriate and effective international communication

on familiar topics in various contexts and situations

MENBIngesianIsaoasN1901TIN

English for Professional Communication
finwen1wsanguiiiontsdeansediedniou gades uaziuszansamiAsai
UIUNNF9I9U

English skills for clear, concise and effective communication in professional

contexts

nstdn e ngluusunsiusdsie

Thai language Use in a Contemporary Context

nsRninweile Wo 81U uazdgu Weanauinsidniwlnenisisnnisuas
TuinUsziniulvigennansnuusundiausnats

Practicing listening, speaking, reading and writing skills to develop the use
of Thai language in academics and in daily life in accordance with the
contemporary social context

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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002108 NIFAUNUINTYIDINGWUDIAY

002201

002202

Basic English Conversation

Fnweiugiulunsanagmsiliniedangs Taeiduniseasludindsedriu
Tuanunsalfiduiasuaziduiaing Wy nsuugiihd nmslvdeyadiuda nsg
DIUUATUDNNN NSUBANUYIULARD LAZNITLAAIALAAAUAIILTDULAE
arullsivou Tuseiuiiugiu saudamsléniundanguaaluuiunvesanunisal
Wefivannvans wiesstiliauddyfunsesnidesiitaauliennsalugiuly
nMsuA wazmsilafiofulaninudfysazeandeniiddy

Basic English speaking and listening skills focusing on everyday
communication in familiar and routine situations, such as making
introductions, giving personal information, asking for and giving directions,
making requests, and expressing likes, dislikes, and simple opinions, with
appropriate pronunciation and grammar; listening for key ideas and details

0YInlugafdiia

Ways of Living in the Digital Age

msfmuninwrauaansalunisldde gunsalreufiames wazgunsnideais
Ussinving ) msdudu melenesiteyauarnsussidiuse meaduasAuayans
pszmiindiBsadusssumasanusuinreulunginssunsieansvesnusodsny
Development of skills in using media and various computer tools and
equipment; searching, analysing, and everluating data; creation and rights;

ethical awareness and individual responsibility in communication

behaviors to the society

ﬂg]wmﬂﬁ'ugﬂmﬁaﬂmmw%%m

Fundamental Laws for Quality of Life
ngmanefiAatestununndinvesiddn 1wy Ansduiiugiu anSuyweyu
WBossaumslidelugadivia ngmneninddumstlygn ngrunedandeuuas
ﬂgwmaﬁLﬁ'EJ’JGé’JJmﬁJUmié’maaﬂﬁaﬂi’wmiiu 3%3J‘1/13<1ﬂ{]‘1/m?85u 9 fiieades
f"fumiﬁfsumgiﬁmiwﬁ 21

The laws concerning the quality of student life such as basic rights, human
rights, media ethics in the digital age, intellectual property law,
environmental laws, the laws relating to the protection of art and culture

as well as the laws pertaining to the developments towards the 21 century

3(2-2-5)

3(3-0-6)

3(2-2-5)



002203

002204

002205
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N133AN13N3ANLUTIN

Living Management

AnuuazsinuiAsaiuunum wind sssuvAvesuywd dadeganudused
FafuluTinsinnuiuiinvey aande uasfiviunsiasuuaswnaineimant
wazmaluladuagnansenuno¥inUszdniu n1sailudinnuvannus sy
30555 N1sUSUR VLAt Uasuulas sautnsendudinvinunans
watnvedantumnssui 21 lugugvaidieweUssaudoulazUssanasian
Knowledge and skills concerning roles, duties, and human nature; factors
leading to sustainable success in life with responsibility, thinking skills, and
being informed with changes in science and technology and their impacts
on daily life; living ethically; adaptability among changes and living along
the world dynamics of the 21 century as a citizen of the ASEAN community

and the world community

ns3winiude

Media Literacy
Uszifumsdeansludinyszdriufiiinansemusionisdeansvesyana Anwn
NansEnUTadeuInuazavtesnsusinade Anvinvenisandinsized Usudiy
uazsndunmgndesuesdeansaumeldetnaivmma

Communication issues in daily life that affect an individual’s communication;
study both positive and negative impacts of media consumption; practice skills

for analyzing, evaluating, and judging the correctness of information logically

v 1 o [ =
WAINNANLAZNIITNINULTUNY
Group Dynamics and Teamwork
WOANTIUA 9 MALINUNGANTTUTINNGN MIANRUINNTVBINWAUEAN 9 VBINEY
AuINAoUYEARN 7 VINGY MU WALV UNGUVDIYAAR NMIARBYAIUNGY

c{' Ly a 1 d{' 1 o I a

NsiUagUNAUARYDINGY miaamimﬂmqu FULUUIINITNNNULTUNN WU
N9N15EseTNIuLazesev1e Anududunisduifvaduveangy Jaded
| a o I al =% a wa < =
AUAINNININUTUNY N1THANITUUASIULTUNY
Various behaviors regarding grouping behaviors; group characterization; contexts
of groups; involvement in a group of an individual; group compliance;
change of group attitude; intra-group communication; teamwork models;
approaches to building a team and a network; group unity; teamworking;

practice in teamworking

3(2-2-5)

3(2-2-5)

3(2-2-5)
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002207
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waulnslugu

Anthropocene

ﬂ’ﬂiﬁ/iﬁ’]ﬂ%ﬂ’]?ﬁl’]ﬂ%’]ﬂ’]w JEUUNNALAE T UUTLIAUSANT mmé’mﬂ’uﬁ‘iwdw
uywdiUsTINIA Msasundadlassainanazszuunyudidsansznude
dawandon Tad1inn135095Uv0355509 R N15iUd sunasanmgfiennie
Fndrinuaraiesssudwindau wazn1sidiusiudanisdwindenlunis
sonuuugsiarieiduguszneumsmunseutmnensmunidsdy
Biodiversity, ecosystem & ecosystem services; relationship between man
and nature; impacts of human system and structure on the environmental
changes; planetary boundaries; climate change; environmental awareness &
ethics; students’ engagement in designing a bussiness for SDG-based

entrepreneurship

ﬂauﬁfsma%msaumcﬁguﬁugm

Introduction to Computer Information Science
FTauinisvennalulagreuiamesainadniatagiu anudululdves
wialulagnauiinosluaunm 99AUITNBUVBITTUUABLRINADS tALA 815ALIS
gouAlIT wazdaya ABNTIMes I5N1TVIUTeIABUTILABY TEUUATEUNY
flugnu wnTedredumesiiouaznsuszgndldoy anudsdunisldaussuy
msdansteya szuvansaume Tusunsudinausalusid naluladdenay
A19HELNS E am1uiu n1seenuuUkas AU Snsnavaunalulald
AONTIWBSHaNY kA dIAY

Evolution of computer technology from past to present; possibilities of
computer technology in the future; elements of a computer system
including hardware, software, and data; operation of a computer; basic
computer network; Internet network and applications; risks of system
usage; data management; information system; office automation software;
multimedia technology; web-based media publication; web design and

development; influence of computer technology on human and society

3(2-2-5)

3(2-2-5)
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002208 AMAAIEASHLAZENR IUTINUTEINIUY

002209

Mathematics and Statistics in Everyday Life

nMyin msmﬁuﬁﬁ’gLLasﬂ'%mmmmgﬂmmmm’im Adinmansnisiudosdiy
msdmateya Bmaiunusadeya milnngiteyausrmaitauedoyaiiie
nsvieideadu msussandldanuiesduiensnunuasdadulana
CERRTGN:

Measurement; surface area and volume of geometric shapes; introduction
to financial mathematics; survey and data collection methods; data analysis
and presentation for basic research; application of probability for

fundamental business planning and decision making

wasunaznalulaglndeo

Energy and Technology Around Us
arwiiugudundsnuiasmaluladludiausesfu Auvemdsnu Tdun
wdsulih wdudemas ndsnumadon wealuladuasnisusinanden
NISUSIAANA I IUNIIATILAZNID DN d0IUNITAUNSIUAvan1Izlandou
anunsaifiAdesiundanunazvalulad mseusnundanusgieiidnia
msldndsnuegefiusedniam nmswSouaundeudmsunisidsuwlas
AUNAI Y

Fundamental knowledge of energy and technology in a daily life; energy
sources including electrical energy, fuel energy, and alternative energy;,
technology and energy consumption; direct and indirect energy
consumption; energy situation and global warming; situations related to
energy and technology; participatory energy conservation; efficient energy

use; preparation for energy change

3(2-2-5)

3(2-2-5)
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002210 AeA1Ens ludInUsEINIU

002211

Science in Everyday Life

UNUIMRINIFEnsLazmalulag nsaudinin nneaiw Tudinuszaniu
ysumsanuimadiuinemansveslaniass st eatudind sy
Ihun Fefi3nnardundon a1sndl ndsnunarlnin nsdeansinsauuiey
galleninen lanuwazeinia wazausludagnidinermansiasinalulad

Roles of biological and physical science and technology in a daily life;
integration of the whole system of earth science knowledge in everyday
life including organisms and environments, chemicals, energy and
electricity, telecommunications, meteorology, earth and space, and the

new frontier knowledge of science and technology

FodIanunuAnasugianyuisuluanssui 21

Circular Economy Lifestyle for 21 Century
AMASTINNRFBNTITTInvayudludunsiminensunldusylonivay
nsiduunassessunasiivauai e n1gdngauesdgmia1uniweins
anunsalgnidusuanmpfienniauazdsanden wwiAalnenasainginsdin
N3¥UIUNNTRRNLULTSAINElALIARATYgRanY U oY WinnTsulunagsiag
wsugfanyulswIndianelduuiAnasygianyuisu Auaserinuas
wsaanAugInInnelaunAniaTugiavyulsulardnuATYgRav U sy
Values of nature to human life as useful resources and as a source for
absorbing and treating pollution; crisis of resource problems; climate and
environmental emergency situations; concepts throughout the life cycle;
business design process under the concept of circular economy; business
model innovation for the circular economy; lifestyle under the concept of
circular economy; awareness and driving force toward lifestyles under the

concepts of circular economy and circular economy society

3(3-0-6)

3(2-2-5)
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Sufficiency Economy Philosophy for Sustainability

AMAEE A3 ezt mangvedasygianeifios nsUszgndldusunyIves
\wswgRanalfivafionsiduiineswaunauasdsdy

Definitions, origin, and goals of Sufficiency Economy; application of the

Sufficiency Economy Philosophy for sustainable and balanced living

msﬁzuﬁl,ﬁmﬁ’ué’m%’ué’ﬂssﬂaums

Principles of Accounting for Entrepreneurs

sULuUgsAa Msdafagsia ndnnistyfuazn B ugudmsudUssnaunis
239AUTENOUTDITIBNUNINITRY MTIATIwnteyanalnyBuasnisdyduims
Sowu fonsindulanisgsia welulafansaumanianistyduaznd
Types of business; business formation; principles of accounting and basic
taxation for entrepreneurs; components of financial reports; basic analysis
of accounting information and management accounting for business

decision making; information technology for accounting and taxation

N3 3379 AN wazn1saenu

Finance, Business, Life, and Investment

NIIBHUNTRUAIUYAAS nsUSSENgauLayniiay msnaunuselduas
318978 miﬁﬂﬁqiﬁ’«aLLa3mi‘1Jizﬂa‘1Jm%Wmaiéﬂmwgﬁ%ﬁﬁumumLLu'uau ANg
amuludundmdmenstunazdunindmaden nmsairsnnuiiaiodin
ﬁamqa

Personal finance planning; asset and debt management; personal income
and expenditure planning; business and career in fluctuating economy;
investing in financial and alternative assets; wealth building for a balanced

life

3(2-2-5)

3(2-2-5)

3(3-0-6)
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Information Science for Study and Research

AUNLNY AUAIA VDI TAUNA UTZLANVDILNAIETAUNA NISITIDIULIET
ansaumeasing q nsldinaluladansaumanaznsdeans nsfviniudeuas
d13dULNA ﬂ’ﬁ%@ﬂ’ﬁﬂ’]’mi ATFUATITA LAaLNITUNAUDETAUNA NADAIY
nMaiasuailigZouiionadin wasidelunsldmanudiiensiFouinaes
WIn

The meaning and importance of information; types of information sources;
access to different sources of information; application of information
technology and communication; media and information literacy,
knowledge management; synthesis, and presentation of information as
well as creating positive attitudes and a sense of inquiry for life long

learning

AavzlurInyszdndu

Arts in Daily Life

fugrumnuf Wilalunadnvusnd oy anuvneg Auet wagauuAnng
iU sevinedu vesRaunsussaming 4 W6ud 33esfad Uszgnd
#ad veudad TaeviruAad doasitlvy uarandnenssy Tnesnsiivssaunisal
MEUNTEA N LLazmi‘mﬂaawﬁﬁamu%uﬁugmsuaﬂﬁaﬂﬂiiuﬂizmwm y i
st A 1Wle uaznsugnilssadoamsgunies flanunsatanussyndld
Thdudselowd Tunseiludiauses1iu wasduiusiuusunsng q welusesu
viosduuazanals

Art fundamentals and understanding in the basic feature, meanings value,
differences, and the relationship between various categories of works of
art including, fine art, applied art, visual art, audiovisual art, new media and
architecture, through aesthetic experiences and basic practice on various
types of art to develop knowledge, understanding and indoctrinating
aesthetic judgment that can be applied in daily life and harmonized with
the social context at both the global and local levels

3(2-2-5)

3(2-2-5)
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Thai Music and Culture

ANUFURUS VRIAUAS AUI DT TR lne Wauin1sa neazn1eauns w3 d33nlne
AdAey unumntind Aauen euwWasuuUas auvissamm dufayiansssy
wazdsns TlURsanssnuzTinurlummssu 21 Anuguiisanaussidudonans
Relationship of music and Thai ways of life; development of musical
characteristics in Thai ways of life; importance, roles, duties, values,
changes, and aesthetics of music on art, culture, and society; skills and
competence for the 21 century; happiness coming from music as a

medium

AUAINZIUAN TUTINU 291U
Western Music in Daily Life
quUnsENMeUnT B Usenau laswaine uasey AalevasnunIng Tuan Ussnm
yasunnasluTinUszs1iu wdnnsinsaluasdurunanues nIzUIUNMIUTEY neA
MenURRRy TuaNluTInU sz iU
Aesthetics of music; elements, structure and historical periods of western
music; styles of music in daily life; principles of musical criticism and

appreciation; application process of western music in daily life

NAALTES19aTIALAZUIANT Y

Creative Thinking and Innovation

nsrUIUNIITRUILIRNTTY In1sidndadnlagnAtuazAunusninitvestym
NTATNLAZNISIEONLUIAIINAA NTATNAULUUTDIEUAMTOUINIT Nndaulu
amm%mazlﬁu%zﬂa IR URILII5TBINTEONRUL/E519/ MAdOUD 9
ageIniwardvseansaim nisvhaulidnialuiinanunyaian nsseay
AUAR N13FRAULY N1TI9150l9E AT INETIALAZNITIANITAUANLTALES
Innovation development process; means of accessing customers’ mind and
discovering the roots of problems; generating and selecting ideas; creating
prototypes of products and services; piloting and collecting data; quick and
efficient design-build-test cycles; successful multidisciplinary team-working:
brainstorming, making decisions, giving constructive comments, and

managing conflicts

3(2-2-5)

3(2-2-5)

3(2-2-5)
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Social Innovation

undnAeatuuianssuiediny anuliviueulueuanuazaiuiiniely
Ansudl 21 MU TRgeamnssuededl 4 Ysmfusedulan Tasnmeuszdiu
dawandouuazdsny WmmenmeiauAdedu quvudidusazyusuiing ndl
drusinvaUsEIvy WIAnvITANTIN wagn1sHALILiAng Aansiieday
fusznounsluanissuil 21 wafuszneunsmameluladifledsny nadifnw
MaWuEUsEnounsuiRnssuiledany

Introduction to social innovation; future uncertainties and 2 1 Century
challenges; 4™ Industrial Revolution; global Issues especially social and
environmental issues; Sustainable Development Goals (SDGs);, sustainable
community and eco village; public participation; Conceptual of Innovation
and Development of Innovator; social enterprises; entrepreneurs in the 21°%
century and social technopreneur; case study on development of social

innovation entrepreneurs

nsdansdeyailosdulugaddia

Introduction to Data Management in Digital Era
amswessdanisdoya anuiiugiuuazieiosdeiisatunisiinged
ToyauinuarIngIn1steya nMsieszideys wazmalansiaueansaume
TAeyarludegsna lngldlusunsudnsaguadelm

Overview of data management; fundamentals and tools for big data and
data science; data analytics and techniques of information presentation for

business value by using modern tools

LUaULABS / AUNSWIAING / InTaugiia

Blender / NFT / Metaverse

uminglusunsy Blender madranslnaaaudid msdauas msdaestagiuia
Asasian el eulmaufif N1383194ANAIUBDNWUURAULA TN DAY
NFT msuszendlglulaniatiou

Introduction to Blender; 3D objects modelling; lighting; surface materials
modelling; 3D models animation; value creation of digital art design with
NFT; applications in metaverse

3(2-2-5)

3(2-2-5)

3(2-2-5)
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ANuAATUSYYREN TWAILALLAZE IR

Philosophical Thoughts for Self and Social Development
d1sranannisuvsanuaadsusugluausig q Bnysannisuazuszend
AR en s Raue A d It e lauSuRnve UkazE Ty
Exploring principles of philosophical thoughts in different aspects; practice
in integrating and applying philosophical thoughts for sustainable and
responsible individual and social development

NNeLYIN

Life Skills

AufiAefuunu g uazausuiiaveurenseuai uasdiny A3
USuiudhiunsidsuiamwesdiay invediawarendnnmsnuluanissud 21
Winwelunistanguuaznsusuii vinwensfinaseassAkagMIi MU ANITIn
YoIaued Minwenisassudunus ludsnuuasludinuduinusssy finvens
WANA WAy SURAYOURBNAIT UagTinweMsas AN ilarMISURAYeU
st

Knowledge relating to roles, duties, and responsibilities of an individual
both as a member of a family and a member of a society; adaptation to
changes in a society; life and career skills for the 21 century; flexibility
and adaptability skills; creative thinking and self-direction skills; social and
cross-cultural interpersonal skills; productivity skills and accountability;

leadership and responsibility skills

amediiualnuin

Leadership and Compassion

anwddnuesiiin neiulusmssui 21 msBeuuasnsli®in  seannu
$n msidunaidiosmaswalanid wurlFUaRAlunsIAINTTUET9Es ST
anunsaduwinslunisinasdueuanveisey

The importance of leader; leadership in the 21" century; learning and living
with love; good local and global citizenship; good practices of conducting
public activities as a guideline for learners' future actual practices

3(2-2-5)

3(2-2-5)

3(3-0-6)
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Entrepreneurship for Small Business Start-up
nsuuRlunsiluguszneunisgsia laun nsfumuuiruAaininiegsia
msUszdiulomalunsaaialuel madugsialnl mavsziiulenaluniser
90 uarniassiguassasenudnsalunisadugsialng anunaduain
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agnadsduy

Entrepreneurial practices including discovering new business ideas,
evaluating new market opportunities, starting a new business venture,
evaluating the survival chance, and analyzing obstacles for the success of
the new business operation; pressure of a business start-up and related
uncertainties; entrepreneurs’ behaviors; theoretical perspectives of
entrepreneurship and connections with other related disciplines;
entrepreneurial networks and business alliances; strategies for sustainable

survival

uianssuivedenugee

Innovation for Aging Society

F9AUFITY LUIAALALUA NN1TVBINITBBAUUUNIANTTY s2uansAn
PENKUY MTIATIBTADIUATTA N15UTEEUAINADINITVRIH AN eTE N3
W UL UUkaeN5uR U] URNsuInnssy nmsveaesdduinnssy wazns
Usziflunauazanuitswelaseuinnssuiedanugels

Aging society, concept and principle of innovation including design thinking,
situation analysis, needs assessment of aging society, developing pattern
and planning of innovation implementation, experimenting of innovation,

and evaluation and satisfaction of innovation for aging society

3(2-2-5)

3(1-4-4)
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Vinwzgusznaunisiasudnnsiiuenng

Entrepreneurial skills and food innovator

mmilﬁamﬂmﬂuagjﬁﬁ AMUTUAIRIIMNS ATUUABAR B8NS AL
Fafufuemns iadlsgumuuazsinldnuremsinung uaznissuiledunis
Wasuwlawwedlan nansenuveinisiasuwladiuseduiesdusassedulanse
DINITNWAT &E‘Uizﬂa‘umiLLasu’S’mismmmiLmﬁm nsrurunsAnag1adu
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Food for well-being; food security, food safety, and food sustainability;
agrifood supply chain and value chain and how to deal with global
changes; effects of local and global changes on agrifood; entrepreneurs
and agrifood innovation; systematic thinking process; creative thinking skill;

growth mindset

ANFUAUIYBALIN

Happiness with Hobbies

WUIAAAINUGY 'eNﬁ‘dizﬂauﬁugmmmmia%amwmqmiumﬁwLﬁu%% nsAn
pg19a9a35A Msad1eaTIANAaNUIINUeAs I eduas A AT UTIn
IGETEGH

Concepts of happiness; basic elements of happiness in life; creative
thinking; creation of works from hobbies to promote life and social

happiness

InImeuaznsiiTInlulangalva

Psychology and Living in the Modern World
mnAsuazanufiRntuinivelumslidinllangatiyiu madidudinegdl
Ay Mswiviufunsdsuulamsdsan msfuidouaznsiieszh 3nle
ANSNUATDNTUA] LNALAYAINVAINRAIBNITIAIUSTIN NSAIUSNE  T3AnIg
Inlauaznisqua Indneunaluladuazuinnssy nmsiheuduiiy anuduius
Wawks99l ANNINEUAYAAYBITTN

Concepts and knowledge of psychology for living in the modern world;
living happily; staying informed of social changes; awareness and analysis
of media; mind, love, and emotion; gender and cultural diversity,
counselling; mental illness and care; psychology, technology, and innovation;

teamworking, relationship, and motivation; meanings and value of life.

3(2-2-5)

3(2-2-5)

3(3-0-6)
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Drugs and Chemicals in Daily Life

arwiidasiurasen msldenedsauvaua waildnst Tosuinig wdndaeiad
9115 afandesdiensuazenanayulnsildludiaussriuiiferdosdu
qunm aenaunsdentd nmsdanmsevdeltluaiuieu uaznmsdanisiitely
Aemnuuasniefuagunmuazdunndeon

Basic knowledge of drugs; rational drug use; chemicals; nutrition; food
supplements including cosmetics and herbal medicinal products
commonly used in daily life and related to health as well as their proper
selection; management of leftover medicines in households for health and

environmental safety

IMITHALINTIN

Food and Life Style

UNUIMLA AR V09919151UT I UsednTu Tmusssulasngingsunis
U3laaownstugiiniasing o vadlanuwazludsemealne s9ud@nsnavesonsy
535UANUTTINAR BN ANTTUNITUTINAYRLnY Landnualiaz iUy niu
g v15904lny N15,89N8 W57 WNNzaLd DAINABIN1TUO9319NT 8 D195
yaden Teyadszneunisfiarsundendesimns uaresuarindinluga
Tamatnilagnszmindenissnudandon

Roles and importance of food in daily life; cultures and consumption
behavior around the world including the influence of foreign cultures on
Thai consumption behavior; identity and wisdom of food in Thailand;
proper food selections according to basic needs; alternative foods;

information to be considered when purchasing food; food and lifestyles in

the age of globalization with the awareness of environmental conservation

3(2-2-5)

3(2-2-5)
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Human Behavior

AufiAfungAnsTuNyed Tususing 9 Wy wnAnRerdungingsu flugu
9T INMVBINGANTIURAZNAlANITIAANGANTIN NslaRduUTygys aus uas
asfiReestunsilad mssud Bous mud waznw wrdiya uazany
AAINAIUAN | NOANTIUNYBEINFIRU NeANTIHOUNG S99 TLAT I8
woRnssdy 9 iemsUszgndliludinusediu

The knowledge of human behaviors such as behavioral concepts; biological
basis and mechanisms of human behaviors; mindfulness, meditation,
consciousness and its involved substances; sensory perception, leamning,
memory, and language; intelligence and multiple intelligences; social human
behaviors, abnormal behaviors, analysis of other human behaviors, and

applications in daily life

FIAUAZHUNIN

Life and Health

FINUATNANTTUAVAIN N1TQUARATATINATUFUNINVBIsREY 1 ToTINRINS
Uszgnaldanuuagiinue iilemsimunaunmdinedsdeiiios

Life and health behavior, health care and promotion for each age group
including the implementation of the health knowledge and skills for

continuous improvement of the quality of life for oneself and others

n13Uslnaludinuszandu

Consumption in Daily Life

AudAnween1suilan Anelaruinsia wwanefUameiiunisuslag
957 ﬂ'ﬁlﬁaﬂiéﬁmLLamﬁmﬁm%qmmﬁUaaﬂﬁa ANNUABANYYDIDINIT
nssannsHansEnuiisidesiunisuilan ansvesduilan ngvunouay
mhesuiiieidesiunsiuasesiuilan

Importance of consumption; good nutritional conditions and practical
guidelines for good food consumption; choosing safe medicines and health
products; food safety, management of impacts relevant to consumption;

consumer rights; related laws and organizations for consumer protection.

3(2-2-5)

3(2-2-5)

3(2-2-5)
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Sports and Physical Activity

n3vinAanssunTed eulmanieniedensinufuaiauin sendidanie
wagiinfanRansTvane WeldSuaisaussonmmsmeiduiusiugunim
Bodily movement by doing sports and exercise and participating in physical
activities for the improvement of health-related physical fitness

migu,aqmmwLLazﬂgmwmmaLﬁaaﬁu

Health Care and First Aid

nannisuazdsnislunisugumevialudn §lug §aseny angianssd
Tuaaunisalsngg fnuldludinuszdiu warluseninansiauin ndnnas
ALAZUNIN NMTUTLAUAAINGNNY iamﬁﬂmﬁf]aﬂﬁ’uuasm%ﬁlmﬂ@mﬁmﬁu
Principles and methods of first aid for children, adults, the elderly, and
pregnant women in various situations, in everyday life and during playing sports;
principles of health care; physical assessment; prevention and basic

problem solving

AW FIAULAZINUTITY

Language, Society and Culture

AMUALNUSTEMIN9N 1Y) deanuazTausssy lanvirin1edsnuuas Taussu
W1un1wn Tne@nwiid eulosnyvd dspunasdausssuiunanuaneassd
sunwludsmuduiusitau wsdulsslovidensisdinsmiugu
Tudanunvinusssy

Interrelation between language, society and culture; social and cultural
perspectives through language by connecting human, society, and culture
with language creativity in terms of valuable and beneficial relationship for

living with others in multicultural societies.

Inefudszyaulan

Thai State and the World Community

wadamsdenunazdmusssulng Usingmisainedeaudivhlugnissiungs
uazdsnansznusioUszaaulan meianudlaumesivainvats dudeu
wazdustusiurialan lanvied unuw wazdndrdnvesnadunaiiiosiidinmen
wazliANsURAvTaUTBIUTEWALAZURlan

Thai social and cultural dynamic; social phenomena leading to group
forming and having impacts on the global community; understanding of
diversified, complicated, and globally interrelated perspectives; worldviews,
roles, and conscience required for being valuable and responsible citizens of

the nation and the world.

1(0-2-1)

3(2-2-5)

3(2-2-5)
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Thai Civilization and Local Wisdom

4 a a A
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Anudie 10T Tasssuiidinasionsissdin aasnau mseyiny duauuay
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Development of Thai civilization from past to present; local wisdom related
to beliefs, ways of life, and culture affecting ways of living; preserving,
transferring, and developing local wisdom toward creative local wisdom

innovation

N13LiI99 LATEFNY Lazdeay

Politics, Economy and Society

AUNLNELAZAIUFUNUSVRINTIT DY LATHEAY §9AN WWUIN1INITLBITEAU
a1na madlesiiugiu madesuarmsuusiesssmaiamunazid ot
n15UnATesUsEnAlng seuuAsegialan nansenuredlanIATainiauesugia
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Taniiensiles LASYgNALALHIAL

Meanings and relationship of politics, economy, and society; development
of international politics; fundamental politics; politics and the adjustment
of developed and developing countries; Thai politics; world economy
systems; impacts of economic globalization; fundamental economy; the
development of economy and society of Thailand; human and society;
fundamental sociology; social order; socialization; social characteristics;
uniqueness of Thai society; relationship between the world systems and
Thailand; application for living in a dynamic world with political, economic,
and social changes.

3(2-2-5)

3(3-0-6)
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Naresuan Studies

NIEIVUTETRANA INTEULTAITUINTILAL NI LTINS N UNITUIINTIIUAS
ukuAulufung o W Lesegha diau uagnnsanalsena Aasvieuliiude
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King Naresuan the Great’s life and works with emphasis on economy,
society, and foreign affairs which reflect expected Thai identity such as
knowledge acquisition, endeavor, brevity, dedication, honesty, and endurance
when facing problems or difficulties

Auifunsmeaywduazdsaulugasiuadie

Human and Social Security in a Contemporary Era
wAnLaETENNsAIuAIT Uy uELazdsauludiuse 4 Heluszdu
yana ATOUATY YNYL uazdany nsiieuauwdeslunsdidudinlulaniis
auldudueu sadinswawauansalunisiwseidymiinduly
FIPLLAZIEAUDRLIMNIN T wBg 9B

Concepts and principles of human and social security in various aspects,
at the individual, family, community, and societal levels; preparations for
living in an uncertain world, including developing the ability to analyze

problems occurring in society and proposing sustainable solutions

anudunaiiiaslan

Global Citizenship

aruffluguisatvarnudunadies nsvuiunislaniAdmiasiosd uf o
Wanuen1swauneg1ed iy n1sveeiavesaududes fsseusuniy
VANTAIENITTAUSTIN LU APIUVAINAANVILNA AN a0 AINLTD 18
nMsAeanstuiausssy NsanANUIEsNLATEdsALWLTIEL peRnsIile
SquazUTTEINTWYIR waznzdinlan

Fundamental knowledge of citizenship; globalization and localization;
Sustainable Development Goals (SDG); urbanization; embracing cultural
diversity such as diversity in sexual orientation, languages, beliefs; cross-cultural
communication; inequality reduction and equality enhancement; world-leading

organizations and multinational corporations (MNCs); global leadership

3(2-2-5)

3(2-2-5)

3(2-2-5)
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World Civilizations

UseTRmansdeauuyudialan fuanersessauguilusaluninueds
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TAUTTTULALLATUFND miLLaﬂLUgaqumﬂgﬁ‘ﬂcyapLLaﬁwumimaﬂmiaﬁiiu
s 4 Tulan auadnuUssiuviemanisaling o fidswanssnuseosesss
yaslan

History of human societies around the world from the ancient river-valley
civilizations of southwest Asia to the modern age in western Europe by
surveying major historical epochs and geographical regions focusing on
sociocultural and economic affairs; the intellectual and cultural exchange
among civilizations around the world; examining issues and events that

have impacts on the world civilizations

AN IHAZIUUTITUNIYAE

Korean Language and Culture
ﬁﬂwmﬁﬁamsmmmmﬁ%uﬁugmm:uamumsmﬁu%ﬁmﬂizﬁﬁuwgamf"f‘Umi
SPUFTRUTTTUVINUNE

Basic Korean communicative skills used in daily-life situations and learning

of Korean culture

ez TausssudUy

Japanese Language and Culture
ﬁﬂwznwsﬁaawsﬂWEWQQu%uﬁugwumwmamumsm‘lu%ﬁmﬂszaﬁ’ﬁuw%’auﬁ’ums
Bouiiamsisuvesymdguy

Basic Japanese communicative skills used in daily-life situations and

learning of Japanese culture

AR TMUSTTUIU

Chinese Language and Culture
ﬁﬂwm'ﬁ?famimm?}uéﬁguﬁugmmmmumm‘iu%imﬂszaﬁ’ﬁuw%’auﬁum'i
SPUFTUTTTUVRIYNIU

Basic Chinese communicative skills used in daily-life situations and learning

of Chinese culture

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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AN HASIUUSTTUNI

Myanmar Language and Culture
finvznisdeansmumituiugumuaniumsalludindsesiunfeusunis
SIUTTAUTTINVBIYININ

Basic Myanmar communicative skills used in daily-life situations and

learning of Myanmar culture

AMeuazTausTTINTLAE

French Language and Culture
ﬂ’ﬂmmi?{amimwm?ﬂmasﬁuﬁugmmmmumm‘iu%ﬁmﬂwaﬁ’ﬁ’uw%au U
M3BeuY IAns TR YIS BLAd

Basic French communicative skills used in daily-life situations and learning

of French culture

AMuaTIAUSIIUAUY

Spanish Language and Culture
ﬁﬂwmﬁﬁamsmmaLﬂu%u’uﬁuugmm1mamumsm‘iu%’imﬂazﬁﬁuw%&mﬁ’umi
SeuzTausssuvesnulunguusemagldnwau

Basic Spanish communicative skills used in daily-life situations and learning

cultures from Spanish speaking countries.

ATYIAZIAUTITUA?

Lao Language and Culture
finuensdoasnwantuiiugiunuaounisalludiausesiunfeusunis
SPUFTAUTTTUVRINIAN

Basic Lao communicative skills used in daily-life situations and learning of

Lao culture

AMeazInUsITUIUlALTY

Indonesian Language and Culture
finwgnsdeansawdulaiidetuiugiumuaniunsalludiausss undouru
NSBEUTIMUTTINYRIYBUlaTiigY

Basic Indonesian communicative skills used in daily-life situations and

learning of Indonesian culture

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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002517 AMWIAZIRUSITUILAUIY

002518

205232

205381

Vietnamese Language and Culture
finvznisdeansmuideauatuiiugunuaaunisalludinyse s iundeuiu
NS UUTIAUSTTUYRIYIL LAWY

Basic Vietnamese communicative skills used in daily-life situations and
learning of Vietnamese culture

AWILAZTINUSTTULVUS

Khmer Language and Culture

finwen15d oansnwnnsauaniunisalludinusedriunieufumsisous
TAUTTTUYDIVINUYY

Khmer language communicative skills used in daily-life situations and

learning of Combodian culture

ATAUNUINIEDINGY

English Conversation

Asaunuiluloniasie q fiianueeardudeunndu Inglddniuas
Tnssadafimanzan Annnsiladulannny

Longer and more complicated dialogues in various situations, using
appropriate vocabulary words and structures, practicing listening

comprehension

AMudangedniunisviaadien

English for Tourism

awdangulunsiasedeasuas luinslugsiansvieaiiluseiu viesdu
waz szavlan taeiulseifanans Yausssy auusssudeuyszing 7
gt eadug avuneuazaniuil veud srluussinalve English for
communication and services in tourism industry at local and global levels,
focusing on the history, culture, and tradition related to tourist

destinations and attractions in Thailand

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)
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205382 nwdangeEmIugInalusy

206222

206223

206371

English for Hotel Business

mMwdanguiiion1sdoanslunauneie 9 vedlsausy liun unundeusy uwun
UsEnduius WHLNNNSAAIA WHUNWLITIL WNUNDIVSWaLIAS IR

English for Communication for different department in a hotel business,
including reception, public relations, marketing, housekeeping, food and

beverage

m'sﬁaLLazmiauwmmm%‘uﬁug'}u 1

Basic Chinese Listening and Conversation 1
nsilssaznsnaunaunuluiinusedrivegeding Ineniuniseendedvidaiau
gndas uazannsaneldnouysloanuIuiiduls

Listening and speaking for daily life communication, with emphasis on clear
and accurate pronunciation and the ability to converse in short sentences

in Chinese

miﬁaLLazmiaummmm%‘uﬁugm 2

Basic Chinese Listening and Conversation 2
nsilauagmanaunaunuluinusynfussduiiugiu wazsannsoyaldneuum
dununfiemuazdudeuduld

Listening and speaking for daily life communication at the intermediate
and advanced levels, and be able to respond to longer and more complex

conversations

mwﬁmﬁamsﬁauﬁm

Chinese for Tourism

Asuuziumawisadionlulng AauTmusssy Tausssy auusssuduuUszmg
y0afisEan wanAaaTiuiies 013 ey wasurasiinlulneden1wiy
5 lUDINTIUAUNTAUNG FTURNUAY LaglonansUsssdunus

Chinese for Introducing Thailand's tourist attractions, arts and culture,
traditions, souvenirs, local products, food, drinks and accommodation, as

well as planning itineraries, creating brochures, etc

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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224100 @MFMINTTUNTVRAUNEUAZIAUING

224101

Tourism and Hospitality Industry

o wwdn ArwddYy peAUsENOUYRIRANMNTTUN TR LA LIS
aAgsialugramnssuMsvioadisanazuIng uunliunazmsiasuulases
msviesiiedlan waRansiansmsviesiieregnedidiu wleuienisvieadie
waﬂiw‘umﬂqmamniimmwimLﬁaaLLamﬁms

Definitions, concepts, Significance, Components of tourism and hospitality
industry, Tourism and hospitality business sectors, Trends and changes of
global tourism, Sustainable tourism concept, Tourism policies,
development of tourism and hospitality industry, Impacts of tourism and

hospitality industry

NINAUIYARNAINLAZNITALAAULEDE19H B INH M TURAEMINTTH
visuiuazuinslugandvia

Personality Development and Grooming for Tourism and Hospitality
Industry the in Digital Era

AIUNUY ANAIA LY WATLUIAAYBIUARNAIN ANYULYBIUATNAIN
AU INEULarInla f]ﬂﬁ’&ﬁyugmmamﬂﬁﬂmw é’ﬂ‘wmzqﬂﬁﬂmwmsﬂu
wagAIguan NSUTLIHUYATNAINTIBYAAA miﬂ'ﬁuumﬂﬁﬂmwﬁmmmm
N1394aAULI8E 19T 0D TNAIBULUIAATAUTAIT (N1TUAINE N1TUeI N
NISLERNNTINY Uarduauile) miLLamaaﬂLLazﬁ?mmammmawﬁﬁu?mﬁ
WsIMNIedIAY dyweduRusluuuIng nMsasiiauafidaulinuasnis
wiuaaaluauuins msvihuduiisuazanzdin nsudledguiluau
U3n13 Finwensdeansuuunumiuazeeulal

Meaning, importance, and concepts of personality; physical and psychological
characteristics of personality; fundamental factors of personality; internal
and external personality traits; individual personality assessment; personality
development in speaking; professional self-care with service mindset
(dressing, makeup, hairstyle selection, and hygiene); expression and manners
of service providers; social etiquette; human relations in service work;
positive attitude building and value recognition in service work; teamwork
and leadership; problem solving in service work; face-to-face and online

communication skills

3(2-2-5)

3(2-2-5)
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ngwmmﬁmﬁu nAZRVINEN1SYiB Y

Introduction to Laws and Tourism Laws

o1 wazdnwauialuvesnguine uuaAananguane nslduaznisenian
ngvae @nSuazn1Insein MIavinguuneatuanualdnys arsedAyves
USZUIANYUUIBLIN LA NIAYE UTLUIRNYUUIEDIYT NYVUIENINIBINS
wagnpuunefiiefostunisvioniien nsdfnw

Definitions and general characteristics of law; concepts, application and
abrogation of law; rights and action; enactment of statutory law; essences
of civil and commercial laws; codes of criminal laws; tax laws and

legislation relating to tourism; case studies

nsdannsnsvieaiienuazuinnsadelusilugaddiauaswindu

Modern Tourism and Hospitality Management in the Digital and
Disruptive Era
‘wé’ﬂmiL.La°’LLmﬁmm'ﬁf{’]’mﬂ’ﬁaﬂﬂwaj%aﬂammniiumiviaal,ﬁml,l,avmiu%mi
Lﬁw%mamﬂumiﬁmmiﬁim DIANTUITWANILS N1TIUHY N1TIABIANT AT
‘U‘Lﬂ N1IAIUAN ﬂ’]iLLUQ‘Vm’WIﬂ’]Eﬂanﬂﬂi LLU’JIU@J@’]UﬂWi%ﬂﬂWiﬁ&IEﬂMﬂJ
L‘Vlﬂi‘lﬂ;ﬁEJﬁ’WTiUﬂ’]i‘i]@ﬂ’]iﬁqiﬂf\W]@ﬂL‘VlEJ’JLL@uﬂ’ﬁ‘Uiﬂ’]i

Principles and concepts of modern management in the tourism and
hospitality industry; economics and business management; profit-oriented
organizations; planning, organizing, leading, and controlling; division of
functions within the organization; trends in modern management; and

technologies for managing tourism and hospitality businesses

3(3-0-6)

3(2-2-5)
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u%ﬁﬂii&lLLaSﬂ?ﬁuaﬂﬂ%'lﬂﬁiiﬁl,ﬁaﬂqiviaﬂLﬁﬂ?LLazaﬁlU‘%ﬂqi

Innovation and Creativity for Tourism and Hospitality
ﬁﬂiﬂ’]%ﬁﬂﬂ’]i&ﬁ%LLU’]ﬁﬂLﬁ‘IEJ’stlJUUiJGlﬂiillLLﬁBﬂ’J’WﬂJﬁWﬁ%WQﬁi?FﬂUU?UYI
yosgsiansvieafisanazuinig ysannsesdaudmunsianisuazasu
B;l:‘lJizﬂE)Uﬂ’]iLﬁ@ﬁjﬁu‘Lﬂﬁjﬂwﬂuﬂ’]iﬁﬁL‘%Q‘H’Tmﬂiimmzﬂ’]i@@ﬂLLUULﬁyE]MW
Feadwassrdmiumsdeaslugedisa Anujualasansuinnssuuinng
AimdedadnuinsuuulnewazanudilaluanunainnateniaTausssy
ilensuszgndldluanunisaiaiewesgnamnssunsiediioauaynnsuing
Study the principles and concepts of innovation and creativity within
the context of the tourism and hospitality industry. Integrate knowledge
in management and entrepreneurship to develop skills in innovative
thinking and creative content design for digital communication. Engage in
practical projects related to service innovation with a focus on Thai hospitality

and cultural diversity, aiming at real-world application in the tourism industry

ms?iams%’wimuﬁisﬂuqma'mnssumsviENLﬁmuazmsu%ms

Cross Cultural Communication in Tourism and Hospitality

Anumng ARy veINsAeast I Tansssn Anufanudiladety
Jausssusion1siedans nsruIunsuazUsEAnsnmueIn1sieanstnaaussIu
annsaudladymluseduufoanisdviundiuazauildfuseunne
qummﬂﬂiﬁmmiﬂaﬂL‘ﬁlmLLﬁzU%mim’]ﬂJamumiﬂj‘ﬁlLUEIEJULLUNEJEJ"NS’JWL%’J
Definitions; important of cultural communication; cultural awareness in
communication; the process and effectiveness of cross-cultural coonmunication;
capable of addressing operational issues within assigned roles and responsibilities

in the tourism and hospitality industry amid rapidly changing circumstances

msﬁ'ﬂmsw%'wa'msmiviaﬂLﬁmLLazqﬂ‘wmﬂ‘dmﬂmﬂ

Tourism Resources and Destination Management

ANRLNY AUEAEY DIAUTENOU Qﬁmam%miviml,ﬁm Usznuoansnens
nMsviendien nMndnualvesmaiaaiis Msdanisnineinsnisviendien
ninensnisvienfisnlulszmalneuasuiued nansEnunenIsesdien
WUINSASHA LY mﬁﬁﬂmaﬂmuaﬂamuﬁ

Meaning, significance, components, geography of tourism, types of
tourism resources, image of tourist attractions, management of tourism
resources, tourism resources in Thailand and abroad, tourism impacts,
solutionsand field study

3(2-2-5)

3(3-0-6)

3(3-0-6)
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InImenTeuanuaznginssutinvieadien

Positive Psychology and Tourist Behavior
AnwingAnssuvesinviendvalaeyadudedenisdainet 1wy ussqgele
yadnnm Aflen uayinussm Adwmadenszuiunsdndulauazngingsu
nsuilnadunsvioniien Aieseinisdomsuazfiuiusiinevaussany
Fosnsvestinvieadienluvsuniivannuatenieiausssy duasrannudila
Tudaine1n15u3nis 303nenduan wasuuifnded ur (Appreciative
Perspective) il aUg nilsvimuafifiluuizanson13U3NNT N13AIUANEITNE]
AULDY LLﬁ%ﬂﬁiﬂ’d’]ﬂﬂiﬂiUﬂﬁ@JLLaE;l:%JUU%mi’eJEJ'NﬁE)’m%W HIUNISHANYA127
wazAsensliuinisfiaenndastundndsinendsuinuasdnuinisuulngly
U3UNT3URsgMAMNT TN STIDATIB AL TUINNG

Examine tourist behavior with a focus on psychological factors such as
motivation, personality, values, and culture that influence travel
decision-making and consumption patterns. Analyze communication and
interaction that effectively respond to the needs of tourists in diverse
cultural contexts. Develop an understanding of service psychology,
positive psychology, and appreciative perspectives to cultivate
appropriate service attitudes, emotional self-regulation, and professional
care for service recipients. Practice training includes verbal and non-
verbal service expressions aligned with positive psychology and Thai

hospitality in real-world tourism and hospitality settings

RANNITIANITLIILTY

Principles of Hotel Business Management
aufidosduiioafugsfalsausy vdnnisdnnisuazgUuuugsialsusy
afeluy nagnsnisnanaddnauandenludeadifodadsassddviy
g3nalsawsy nsuszendldimaluladfdvianazyinvenisaninsiendniy
ﬂ’liﬁf’]Lﬁu\‘i’]uLLazLLﬁi%ﬂiy}M’lIUQﬁﬁﬁliiﬂLL‘iJJG]’]EJEm’mﬂ’ﬁajﬁLUT#EJ‘LJLLU&?
2819710152

Fundamentals of the hotel business; Principles of management and
modern hotel business models; digital marketing strategies and creative
social media content for the hotel business; application of digital
technologies and analytical thinking skills for hotel operations and
problem-solving in response to rapidly changing situations

3(2-2-5)

3(2-2-5)
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224212 wipnssuenmsaniiuaugsiadnigauazaudagnan

224213

Innovation for Tour Business Operation and Management and Tour
Conducting Management
Anvmdnnisuaznszuiumsaiiunuresgsiafunuvioniisanazssfath
L‘I?l‘EJ'JaEJINLﬁ‘IJiSUU Iﬂﬂﬂi@llﬂfj}lﬂ?iaaﬂLLUULLaSU%ﬁ"I'ﬁﬁlﬂﬂﬂiiﬂﬂﬂﬂiﬁaﬂLﬁ"d?
NITAIUIUAUNULALNITAIMUATIAIYIT NITTANITIIUNFIUIU KENNIT
ﬁﬂﬂl,‘vmﬁ LLﬁ%%ﬁﬂﬂ’]iU?%’]iiﬁJﬂﬂﬁﬁﬂﬁuﬁﬂﬂL‘Vlﬂﬁ ANYIUUINIINITAT
Uszaumsalnsvieauigaifigaunmsiunszuaunsiiuinisedisiieadn
AATERnIsUTEgndldnaluladndva nagnsn1Inaln LazkuIfAnuinnssy
WoriunaAwaraianuuanali T undndasinisvieadien Rnufjdans
NaunuagAndvnuisluuiumte Wekwuinuenmsdanisuasedoy
anundendviunisidudusznounisyalusiuazynainsd fdneamnly
gRavnssugsiathifien n1stinufiRninauns

Study the principles and processes of travel agency and tour operation
management systematically. Cover tour program design and management,
cost calculation and pricing, back-office operations, tour conducting and
tour guiding management. Study approaches to delivering quality tourist
experiences through professional service processes. Analyze the
application of digital technologies, marketing strategies, and innovation
concepts to add value and differentiate tourism products. Practice tour
planning and tour conducting in real-world contexts to develop
management skills and prepare for becoming modern entrepreneurs and

competent professionals in the travel industry. Field-trip

#ann1s NMsAiunuLasuInnssudmniugsalud

Principles, Operations and Innovation for MICE

AUNUNY UTELAN UNUIM kazANEIAEY0I5INANITINYTEYY 11590
fnssansmsvienfisniiodusieta wazAnssufivee wuireufiiieides
A WMUIAARLUUTANTSILD 09RU LT DA15TANT N15INILHUNITAAR
N13ALIuN1T NsUsEliune dmsugsialud waznsinUiuR

Definitions, types, roles and significance of Meeting, Incentive, Convention
and Exhibition and Special Events (MICE) business; knowledge of relevant
organizations; Innovation concept for principles of management; marketing

planning; operations; evaluation and training practice.

3(2-2-5)

3(2-2-5)
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Tadafndilan1srisadien

Logistics for Tourism
Anwvmdnmsladafnduaznsuimslagumulugnanvnssunisieadien s
Jamsvudalagansuazdui n1snuwsudune msldmalulagansaunely
nsdanisiadaind ununvedladafndlunsifiuyszansanunasvieaiien
mMsUszendunanladafndlunsiaungsiavieuietegdiiilugadaa
Study of logistics principles and supply chain management in the tourism
industry, including the management of passenger and goods transportation,
route planning, and the use of information technology in logistics
operations. Emphasis is placed on the role of logistics in enhancing the
efficiency of tourism destinations and the application of logistics

concepts in developing sustainable tourism businesses in the digital era.

msﬂuéﬂiznaumsmwiaaL17'iSJ'JLLazn'liu%mﬂuamummims
Lﬂa‘lﬂuLLﬂaQW}\‘iQ’iﬁﬁ]

Tourism and Hospitality Entrepreneurship in Business
Transformation

ANSITNEUTENOUNTT nTzuruimiUSuIA su aussauz{Usznaunis
Tuanunnsalivdsuntas msugnilsTausssuesdnsdeinuimsuuulneg
n153iAs1esianntalnsud suudas nadadslentaludnisnisnana
N5¥UILNISUSULUA BuLi o uanusasdanaden wdnnisvgdusnisdie
nsdndula nsdldne wazlasasu

Entrepreneurial virtues and paradigm shifts; entrepreneurial competencies
in a changing situation; cultivating organizational culture with Thai hospitality;
scenario analysis; capturing marketing opportunities; transformative process
for dynamic capability; managerial accounting for decision making; case

studies and projects

3(2-2-5)

3(2-2-5)
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224216 2385TIUUALNTRAINIBE19E9EUTUENEMINTTUNITVDANEIUAZNITUING

224221

Ethics and Sustainable Development in Tourism and Hospitality
Industry
anudeulosemanaisssunazinAnnnudadulumsiuiugsiansvieaiien
LazN15UINT unumvaainvieuiien fUsEneuns Yuvu waza1aglunis
ﬁwuﬁﬁgﬂgu%ﬁqmmwnﬁm eludAdeuindon denuSausssy LAZLATYFNT
nMsUszgnAlduLuUURNT3e5550 WU nMsviouiisiededadiu nmsvieaiien
0g133uinveu Msvisniisndseysng nsddnuilussiuyuruuassefuaina
wazNSHNU TR AaUY

Linkage of ethical principle and concept of sustainability in managing
businesses in the Tourism and Hospitality industry; roles of tourists,
businesses, communities, and government entities in promoting sustainable
development across environmental, socio-cultural and economic dimensions;
applying ethical dilemmas including sustainable tourism, responsible

tourism, conservation tourism; Global and local case studies and field-trip

n153aNskazUfUANIsUuitI

Housekeeping Management and Operations
nENNSIANIuWITueLLARAIeE 1Ty Tassadluikunuity
FunoulunsufiRnuuidumunnsguainastisieandn dnufjdivnue
nsdeansuwarnsiasaesadlunsiaunigldiausssufiuanes uagnsld
gunsoluaziAdosdiotfionsufuRauuwithu

Principles of housekeeping management based on sustainable concepts;
organizational structure in the housekeeping department; procedures
for housekeeping operations in accordance with international professional
standards; practical training in communication and negotiation skills in a
culturally diverse work environment; and the use of equipment and tools

for effective housekeeping operations

3(2-2-5)

3(2-2-5)



224231

224241

62

n1s3an1sgsiatiierswade 3(2-2-5)
Contemporary Tourism Business Management
ﬁﬂ‘mﬂSSU’Jumi%ﬁjfﬂﬂ?iﬁqiﬁﬁ]ﬁﬂLﬁﬂ’ﬂUU%U%ﬁLﬂgauLLUm@Sj’]ﬁ’mﬁj JEHT!
nMsiasuadisauannsalunsusdukunsdanisteya nsdeas uay
nseainegeiiuseansam Anvinisléiaisdiondvauasunanlosuoaulad
Aerdesiumsdiiuau 917 szuun1saes madanisteyalusunsuving uay
nsdeansiugnavitudodsauseulat nmsnanagndnisaiisuusud uagans
doansnuArvesgsiaviesiiedlusuuuuiisinnmudsdu Bnvinszanuseusddsa
dielansauuziimaluladnisveniienduiiugiu luvsundlmnzausu
diinnuifiesuazniseenuuuyssaunsaimafumsluewiag

Study the processes of managing tour business operations in a rapidly
changing context, with an emphasis on enhancing competitiveness
through effective information management, communication, and marketing.
Examine the use of digital tools and online platforms related to
operational functions, such as reservation systems, tour program data
management, and customer communication via social media. Explore
strategies for brand building and value communication in tourism
businesses in a sustainable manner. Develop digital literacy skills to
enable basic travel technology advisory, in contexts appropriate to tour

offices and the design of future travel experiences.

M31uNLLATNsIANT SR lud s Tnsigaaudsdy 3(2-2-5)
Planning and Managing Modern MICE towards Sustainability
MANNITNITINUNULAEUTMTIAN5TINANT {ildruladudouasiusiing
MENNITINUHY FUABUNITINLEY NITUTZEUITY A1TI1URUNIINTTEY

MInaNA NENeINTUYYE wuAnAMEaEy

Principles of planning and managing MICE businesses; stakeholders and
partnerships; principles and steps of planning, coordination, financial,
marketing, and human resource planning; and the concept of sustainability.

Cost management and revenue enhancement, human capital development,

risk management, and applying of Environmental, Social and Governance

(ESGs) concepts in MICE business management
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anufifasfuifeatugsianistu

Introduction to Airline Business

UsgiRrmunduinvesgsianistu esdnsiiifeadesiugsianstu meavimsau
Tugsianisdu fdwdt fiieatestugsRansdu vienmeeiu amnudiiugiu
Lﬁmﬁ'wﬁﬂ’aqmmﬂﬁyuﬁu Uszinnuazluuuveinisuinistugsianisiu
Mé’ﬂmﬂﬁﬁms&ﬁmmwdNmilﬁumwuLﬂ%dﬁu AINAIALALNITIANIT
ninensuywdlugsian1slu wansenuvesgsnanisiu

Background knowledge of airline business; organizations related to airline
business, airline business management, the terminology for airline business
and airports, basic knowledge of ground operation of an airline and airport;
types of airline business management, principle of in-flisht services,
marketing and human resource management regarding airline business,

impacts of airline business

walulagfAdauaznsiasendayainanisaaieauazuinsIBea519853A
ELERVG)
Digital Technologies and Data Analytics for Creative Tourism and

Hospitality Management in the Digital Era

o

WWIAn unumvesnalulagadvialugnainnssunisviesfigiuaruinig Qilviemi

o

o

wAlulagadvia Jeyavunlveg Jaysuseing drusieusvauuazmsuduiug
ounaluladfda vdenruiunisenseavUsraunIsalnazaulasniy
yostinvioald 7 sruvaIsawnadnsussnan1sdu imaluladfdvia
wagnsadassAlszaunsailunulud ssuvansaundlussialsausuuagiin
A3Y5ITUAYA AINAUAATENINUTANTTY mwmﬁumqwﬁ wazaud by
nyATsideyamevedwisade iy

Concepts and roles of digital technology in the tourism and hospitality
industry; the digital technology landscape; Big Data; Artificial Intelligence
(Al); interfaces and interactions of digital technologies; Blockchain for
enhancing tourist experiences and security; information systems for airline
businesses; digital technologies and experience creation in the MICE
industry; information systems in hotel and accommodation businesses;
digital ethics; balancing innovation, humanity, and sustainability; and data

analysis using modern software tools

3(2-2-5)

3(2-2-5)
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NIRAILIMUNYES lUaAaIMNISUNM TR UNEILAZNSUSNNS lugARAYa
Human Capital Development in Tourism and Hospitality Industry in

the Digital Era

yuiuazuuU URsumsuImmuuyedlugnamnssulswsuuaznsvieie)
otamseunaulusziuganALaramae Anseilassadiaussny mswasuulas
nadenu TWUFTTUBIANT N1TUTMTANUNAINYATY N1TATINLAZAALADN
UAAINT NMIHRIWITINYERaEA1IERIN MTUTElliunansUURnu uasn1sasng
ussgdlalusadnsuinsfiuiunyudidugudnats aoaunsnuuAndauinnssy
1914 Al & HR Tech, Agile Talent, Emotional Intelligence &g Work-Life Integration

Theories and practices in Human Capital Management in the Tourism and
Hospitality industry, integrating both micro-and macro-level perspectives;
analyze workforce structures, labor market shifts, organizational culture;
Managing diversity and inclusion, recruitment, leadership development,
performance management and employee motivation in human-centric
service environments; incorporates emerging themes such as Al & HR Technology,

Agile Talent, Emotional Intelligence and Work-Life Integration.

nsdansnsnanaielvaidmivaasunssunisisuilsauaznisuinig
Modern Marketing Management for Tourism and Hospitality Industry
vanmsuaziuUfoRvesnisianisnsnannaislnilugnanvnssunisvieadion
LazuInsiiinatn Tiesziuunldunenisnainiauads nszurunsnagnd
ysmInatn MsaisUszaunisalveagnn nmsuszgndldiaiesiienisnan
Aivauaruinnssuaga nsdansanuduiudiugndt nisade wusud uae
wnUFTAINITaIadidy ndfAnviuasiinUfua

Principles and Practices of Modern Marketing Management in the Dynamic
Tourism and Hospitality Industry, Analysis of Contemporary Marketing
Trends, Strategic Marketing Processes, Customer Experience Creation,
Application of Digital Marketing Tools and Cutting-Edge Innovations,
Customer Relationship Management, Brand Building, and Sustainable

Marketing Practices. Case Studies and Practical Exercises

3(2-2-5)

3(2-2-5)
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Creative Content Design for Tourism and Hospitality Industry
ﬂ’]iﬂjﬁuuﬂﬁﬂ‘wsmiaameLﬁ@‘iﬁﬁﬁﬁ%’]ﬂﬁﬁ?’ﬂUU%U%%@ﬂﬁqiﬁﬁ]ﬂ’]iVi@QLﬁEJ’JLLaz
nsuU3Ms nagnsmsaisassdilomledoadifefiiussaniam vinvgnsian
Sos Mavszgndliinaluladidvalumsasradem Tinszsiuuldusg q uas
aailemiinovaueseanunsaifiudountatedremnids anudilalunna
wanseetamsssuieaiademmanisiendienfimnyen

Developing creative content design skills within the context of the Tourism
and Hospitality industry; Strategies for creating effective social media
content, storytelling skills, applying digital technology to content, analysing
various trends and creating content that responds to rapidly changing
situations; Understanding of cultural differences to create appropriate

tourism pathways

nMwdenguiBenisaeansitansiausuaznisindulalussauufians
9AEANMNTIUNMTYIBUNLINATNISUINNS

Communicative English for Operational-level Presentation and Decision
making in Tourism and Hospitality Industry
Anwnazdnils-yanrwsangulasiiufnwid 5UUszlen wagdruiud 14

Tunisididustarnisuansauaniu wagnsaadulavesmineulusgdiu
Uﬁu”ﬁmﬂuqmmﬂssmmw'aqL‘ﬁ'mu,azu?mﬂmﬂ"wﬁaﬁqmmu,mﬂm'w
VBIIAUTTTA

Study and practice listening and speaking English with emphasis on studying
words, sentence patterns and expressions used in presentations, expressing
opinions and making decisions of the operational level staffs in tourism and

hospitality industry with considering of cultural differences.

3(2-2-5)

1(0-2-1)
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224314 1385 9ANALUSUASINTURAEIMNTIUNTVBUNEIUALNITUINTT

224321

Brand Value Creation for the Tourism and Hospitality Industry

WUIAR QYA LLazﬂi%U’J‘Hﬂ’]i‘U%‘WﬁLLUiu(’ﬂuU%UV}"U@QQG]ﬁ’]‘i)iﬂiiuﬂ’]iifllaﬂL‘17‘IISJ’J
LATNITUSNNT ANEIAYDILUTUA DA NWAILUTUA AILALILUTUA LURAIA
uagn s ead1 MsUseyndlideddvanazleloaiideioairan1ssud
LagAIKNTLABLUTLA N15EnUFTRAunsmuILUTus nsnEaidende
FaasaassAuarnisnainfda dnvilassmsiauiuusuddmsuurawondien
YI0FINAVINT

Concepts, theories and processes regarding Brand Management in the Tourism
and Hospitality sector; Significance of brand, brand identity, brand positioning
and brand storytelling; Applying digital platforms and social media as essential
tools for augmenting brand visibility and engagement; Practicing in strategic
brand development, creative content production and digital marketing,

practical project-based assignments.

MIU3NTeMISHATIATESAY

Food and Beverage Services
Tssadenuuinmsomnsuasiedesiulugsialsusy tuseumsliusnsemnsuas
1A% 03A UANIRTFINAINARY 19T 00T N NsUTEe LY nalulad @i via
Tunsdiflunuuinisemisuaziniosdiy w1 swa bty lunisufinnu
n157 N nuen154 ea1suariasein eseslunisvinarunield Taussy
fivarnnaty warnsldguniaiuaziad eafloti o UAauuinise nis
LaZIATDIAY

Structure of food and beverage services in the hotel business; procedures for
professional food and beverage service in accordance with international
standards; application of digital technologies in food and beverage operations;
approaches to problem-solving in-service execution; training in
communication and negotiation skills in a culturally diverse work
environment; and the use of equipment and tools for effective food and

beverage service

3(2-2-5)

3(2-2-5)
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224322  M3InNTsuarUfURNITUUINITEIUNTN

224323

Front Office Management and Operations
Tssadrsnuuinsarumdlugsfalsusy SuneunisuftRnuuinisdiumeny
W1NsgIuaInaeg 9T 819w wuIn1anasud lud gnilunisuguaau
nsUszyndltinaluladAdstaui en1sdanisauuinnsdrunty nsilnsinwey
N198 8a19karn151a5918 050 tun1svun1eld Yausssud vainnane
uazmsltgunsaiuaziaiesiloiionsuftRauuinisdumi

Structure of front office operations in the hotel business; procedures for
professional front office service in accordance with international standards;
problem-solving approaches in operational practices; application of digital
technologies for front office management; training in communication and
negotiation skills in a culturally diverse work environment; and the use of

equipment and tools for effective front office operations

UIANIIUNIINAIAFINTUTINA LTINS

Marketing Innovation for Hotel Business

¥

LUIAALAEIIUITETINATENINITAAN (BIAAIUTNUFIU TTNWE Waznagns)
uinnssuituindeusonunliulussAalsausy mswaundudlniuazuianssu
u3n13 FFUFTRTuN T T uAudesnIsUeILn NS sunUamnedn
TAUTTTUARYNAIN1TNa1nveg TN LT sy Uduiusvewaniunsdua
Uszaunisadvesiuniaznisasiaqualanay nsldmadalmidunagnsnisyin
N1SAAIAUUTZTUUAINE NITTIB0IFDIUNITAUNITAAIALTIUTANTTULAZNTUAN Y
5909939

Contemporary marketing concepts and research (fundamental knowledge,
skills, and strategies); trend-driven innovations in hotel business; new product
development and service innovations; practices for accessing core guest
needs; socio-cultural changes on hotel business marketing landscape; guest-
brand interactions; guest experience and distinctive value creation; new
techniques application with digital marketing strategies; innovative marketing

situation simulation and real business case studies

3(2-2-5)

3(2-2-5)
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ﬂ’ﬁE]E]ﬂLLUUUi:ﬁUﬂ']iﬂ:!ﬂ’J'lﬁWlixﬁhLLaZi’]Elﬂﬁi‘ViENLﬁEJ’)L%Qﬁ%’ﬂﬂﬁiiﬁ

Creative Tour Program Crafting and Memorable Experience Design
Anwmdnnislunsesnuuusenisthiflendeadeassd Inewiunsdenda nMsausay
Fumng uagn1seenuuuUsTauNsaifidmesnuneuasAunsd Weslaetu
AnuFnvesinvieadedluvannvaneiia senuutlusunssiainsqurides mnsseiile
uazAMENUSEIe AU stvanuiluuIunTivanmate saudanisesnuuy
dmiumaveaigimuanuaulafivay 81 mevisaendeiausssy quaiw
5530917 waznsiSeud Annsldiedesiliossnuuudsraunisal 1w nsyiusud
dumsuszaunsal msaeyadnual mylieneiaaufduiug wasmedamaanizes
esnsviunuamvestUsunsmouieliiiondnualuandfninvienilenagausiaze
Explore the principles and processes of creative tour program design. Focus on
theme selection, itinerary planning, and the development of meaningful and
memorable experiences that connect with tourists on multiple dimensions.
Design programs that evoke aesthetic appreciation, emotional engagement,
and a sense of place-based connection across diverse contextual settings.
Incorporate approaches to special interest tourism, including cultural,
wellness, nature-based, and educational travel. Apply key experiential design
tools such as journey mapping, persona development, touchpoint analysis,
and storytelling techniques to enhance the quality and distinctiveness of tour

program and authentically appealing to travelers

vannsguinileauazsinnmert

Principles of Tour Leading and Tour Guiding

Anwrunum wihd 1esgIuAndn wazassenussavesiiisaaziagman
weluUszmanazsneUssme tauvinven1saedns nsangnendeya M3ans 09
Weas1eassa warn1sTananTsuduMUINIg Anwiuadnan virued nswSeudaly
nsfuruuarlud sy MsusmsauUssana ena1sUsEnoun NN WagnIs
datouauegnellseuy BeuinsuszauanuiugiiusnislulssmenaziaUsesma
wirlnufuRnminieuazuitiyviluaniunisaidaes

Study the roles, responsibilities, professional standards, and ethics of tour leaders
and tour guides in both domestic and international contexts. Develop communication
skills, information delivery, creative storytelling, and recreational activity facilitation.
Study personality, attitude, and preparation for tour assiscnments, job order, budget
management, travel-related documentation, and systematic task completion
Learn to coordinate with service providers both locally and interationally, and practice

tour leading and problem-solving in simulated scenarios

3(2-2-5)

3(2-2-5)
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224333  N153ANISUNLINTETUUTSNALAZ UL

224341

Domestic and Inbound Tour Management

AN IMENNITHAZNTZUIUNITINRNLLA TSI suN s BIn e ludsme
wazvntn Tagyafuniseeniuulusunsanini eafinevausarowgAnssu
fnreufisrnirninewassnimafivendierlulsema nmsaunuduna
Yol N1508NKUUAINTTUAIAAUINLAZEUNEINTT wazn153nlUTuNTL
vieuflenuruiidenndosiuinusssuwasninensveviosiu Anwduneunis
Tusmstvieadiendeuinssudiusana msUsvaunuduiing ey
RULRURE ﬁﬂﬂmﬁﬁﬁaﬂﬁu ARDAIUNITARARANINAITUINIS FINDIANW
nszurun1sdseantinviaaiien Anftavenisusvarunuluniaauiy waznis
Tusnsinviesiiesluusuniivainvanemeimusssu

Study the principles and processes of planning and managing domestic
and inbound tour programs, focusing on the design of tour programs that
respond to the behavior of both Thai and foreign tourists traveling within
the country, itinerary planning, the design of field and recreational
activities, and the arrangement of community-based tourism programs that
alien with local culture and resources. Study the procedures for providing
services to tourists starting from entry into the country, coordination of
accommodation, transportation, restaurants, and local tour guides, as well
as quality control of tourism services. Include the study of outbound
transfer out process. Practice coordination skills in the field and the

provision of services to tourists in diverse cultural contexts.

ANNARES9ETIARATUINNT TN S UGNl

Creativity and Innovation for MICE

AUTNE AUAIAY DIAUTENOU VOIAIUANET NATIALAZUINNTIN YiNYY
91309 (Storytelling) Wnwen 38 oansidsadnaassed sudansUsEyndly
AnuAnaisaTIALaruIansTuienseenuuLasHAnLlugsRansd AU sY A
nstndnssanismviondioniiedusia wazAanssudfivay BnUFua ans
T1809A0UNTAULAYNTUANYITIAIIT

Meaning, importance, components of creativity and innovation; storytelling
skills, creative communication skills, including the application of creativity
and innovation to design and produce works in MICE business, practice,

simulations; case studies

3(2-2-5)

3(2-2-5)
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N13599NLUUBLIUN

Event Design

ANUNNIBUAYAINNAIAYVDINITOBNUUUDLIUN DIAUTENDUIDINITOONUUY
S13us NSEUIUNITEONLUY N15219K 9T U?t Key visuallun1sviiaue
N1300NLUUUTEaUNITN099UBLIWY nsltmalulagfAdvialuniseanuuy
lenstniaue nsdenianlunisieaiis msusluniseenuuunudLiun
Meaning and significance of event design, Components of event design, Event
space planning, Key visuals for presentations, Feasible events, Event
experience design, digital technology in event design, Selecting materials for

event construction, Trends in event design

nsdamsaudUszyuLazinegnedsBudmiugsialud

MICE Venue and Accommodation Sustainable Management
ndnnsuazuuIUfUAlunsuIIsTAnnsAuUdUsEYIuALA A A1seanULUY
uagiauanuidaUszgn msusuufianig msdanmsemiuaziaiesdu
NSUTMITNTNYINTYAAG MINaIALALNNTAeaTT N1TUSMNIANIABILAEAITY
Uaensy meluladuazuinnssudmiumsianiseudussyuuaziiin

Principles and practices in the management of convention centers and
accommodations; venue design and development; operations management;
food and beverage management; human resource management; marketing
and communication; risk and safety management; and technologies and

innovations for managing convention centers and accommodations

uvnmsmaiuiuluvitenndeny

Passenger Ground Services
mﬂﬁu’%mi;ﬁmstimﬂﬁ/uﬁuﬁuaamEmﬁﬁuuawhmmﬂmu FURBUVDINIT
Trusmsglasansnaiiuiu nsdadudlneans nisdanisduniszresdlnoas
L@ﬂﬁ’]iﬁlfﬂoﬂL‘f]umlﬁ)ﬂﬁiLﬁu%’N“Uadf}ﬂ@EJﬁﬂiLLaSﬁ’]EJﬂﬁﬁu n1TUTEEIUIU
Fumidaeeauiiii eades n1snwirulasads n1snsiadeunIseuses
youfiendy

Airline and airport ground service operations, service process, ground
handling, passenger check-in, baggage and luggage operations, flight

documents, co-operation between departments in the airport, airport safety

3(2-2-5)

3(2-2-5)

3(2-2-5)
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224352 N15UIANSHAZANISAIUIIUEN59UASIABENS 3(2-2-5)

224353

224401

Service and Ticketing Reservation Operation

namansn1siu idun1enstu siavineniaeu wazaren1siu as1eansiu
SnsuanUasuiuasseninaUsema enansddydmiunisiunisiieedesdu
WU 391 waveda fandesdu Wudy nsdrsesdans osiudeadu Airtine
geography, flight route, airport and airline codes, flight schedules,
international currency exchange rates, travel documents such as visa,

passport, and airline ticket, basic reservation ticketing

Y] a o i a a a
Mdainguedanisinan1sontnlugsnanisiy 3(2-2-5)
Communicative English for Careers in Aviation Business
NFTUINISHe WA 91U Weu wazvinweaudilalussdsiuineltuanamvngsy

a =9 a va a LY a v M A o I U M
N15UU NSNUUALNEINUWMALAATUATILEENITERE1TNINTURBNI1TEDANT
agilusgansnnAudlagansuaziuuRn1saugsiansiu
Development of listening, speaking, reading, writing and overall comprehension
skills in the context of the aviation industry; Practice of language and
communication techniques required for effective communication with both

passengers and airline business practitioners

AMudangedmdunisiniien 3(2-2-5)
English for Tour Conducting
msldndangulunisinseuaznisliuinislugsiavieniion nmsesuisuaylv
Yoyauseiamans Yausssy Useindluazifdindiioadestuundwisaiion
AnuftRuenanui

Using English to communicate and provide services in Tourism Businesses.
Describing and informing the History, Culture, Traditions and Lifestyles related

to the Tourist Attractions in Thailand, including field trip practice



224402

224411

224412
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AwSangudmiuyaaInsnsvisaiiea

English for Tourism Personnel
MsysaNMsTinvEnsilansnanseuaznsilsun 1w nguiiionnsd oans
uazuAdyniAeafugnamnssunisviond eanazn1slsansy nsadaunum
Tuanunisaifraedlugiueninauiunudmuiensnisviondien asn1siy
daamaduaznidnaudousy n19@eu laseu n1suiauslasaeueieIan
wagN5aAUITY

Integration of listening, speaking, reading and writing skills in English for
communication and problem solving related to tourism and hotel industry;
role-plays as a travel agent staff, airlines staff, tour guide, and receptionist

for training; project writing; project oral presentations and discussions

msa"fﬂmsaqu%nqmu,azn’m‘ﬁuﬁ"a“luammwnssumiviaaLﬁmuazmw%ms
Crisis Management and Resilience in Tourism and Hospitality Industry
LLU'JﬂﬁﬂWiﬁ]@ﬂWi’JQWLLa F’]’]’]ZLILﬁUﬁiuaﬁlﬂﬁﬁﬂiiuﬂ?i%@%ﬂEJ'JLLa INUINIT
ﬂ’]i’JLﬂi?%ﬁiﬂiﬂﬂi’]\‘iLLauNaﬂiz‘V]‘U“UEJx‘i’Jﬂi]iﬂﬂ’lim EﬂLLUUﬂ’ﬁﬂiUWﬂuﬁﬂ’l’J’mi}ﬁ
NIEUIUNITUATLUINNTANITANILINARAZNITUTUM NIFANE

Concepts of crisis and risk management in the tourism and hospitality
industry; analysis of crisis structure and impacts; resilient model in crisis;

process and guideline for crisis management and resilience; case studies

sufsuisaduiionisvieaiilsauazuinig

Research Methodology for Tourism and Hospitality

waNNswagIsade madvuatamide uaringuszasdnsideiionisviendien
13 PENUUUNUATY InFesflomTidoidenainn 1BeUina waziuuISuaunay
nsiden nausied1e Maiuteyadde n1siasieideyaide nsiausnaide
Imqmiﬁﬂi’mLﬁaﬁ;mﬂizmﬁmqmiﬁaﬂLﬁsn

Principles and research methodology; locating research problems and
objectives for tourism; research design; qualitative, quantitative and mixed
research methods; sampling of research population; data collection; data

analysis; report of research findings; survey projects for tourism purposes

3(2-2-5)

3(2-2-5)

3(3-0-6)
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224413 §UNUINITVIBNYLAZIAUINNS

224424

Seminar in Tourism and Hospitality

Anw uaglineiguasdiargumuilussdvananaseiugiinie Tulsadu
fifeadestugnamnssunvieadien wazdnuinislusin Jagtiu wazainnisal
anmunsaiidsululuemnanannsdfnunaznisiinufoRnaauny
Examining and analyzing pertinent tourism and hospitality industry issues
on a global and regional level; transforming demand and supply in the
tourism system; analyzing tourism industry trends from the past to the
present; and predicting possible future changes from case studies and
Field-Trip

nsdanislssususuadnlugandnaiiieninuddy

Small Hotel Management in the Digital Era for Sustainability

LUIAR ﬂ’J’UJMiJ’]EJ‘U’eNIﬁQLLﬁJ‘UU’]ﬂLﬁﬂ N15ES19ETTALALAITEDALUUUS NS
Ui%ﬁUﬂ’ﬁﬂﬂix‘iLLiM‘Uﬂ?ﬂLﬁﬂLLU’Jﬁ@ﬁ@ﬂau N13NLUUUSEEUNISAl N1SIANIT
arfelmilugadda nagnsnisuimslausuvnndniiionnudadu msdanis
NUNYBY NINAIALETNITAAINAIVE N13InN1sAUULassIels maluladfaiva
wonsTulsausuvadn msdalsausamgmavuiaidn (Small Luxury Hotel)
nIQlAne

Concepts and definitions of small hotels; creative experiential service
design for small hotels with local concepts; experience design; modern
management in the digital era; strategic management for sustainable small
hotel operations; human capital management; marketing and digital
marketing; cost and revenue management; application of digital technologies
in small hotel operations; management of small luxury hotels; and

case studies

1(0-3-1)

3(2-2-5)
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224431 msUfTROUgIAIITEIvIeen 3(2-2-5)
Outbound Tour Operations
Anwmdnnisuarnsyuaunsiiuauresgsiadiisoenluuiunuiuni
TngAasounaunITIILKULareonkuulUsuN s alud 19U ssina
MUTMIIANIHUNL MimuATIAN wazn1sianisdnsuaniuasuiuns
ANUTEIA ANBIN199AYILena15UsENaUNITLAUNIY LU UUSEDLAUNIY
Un3lneans 1ena1In13d1989uUTNIg Lastena1In13ve791 INATefINUAnIY
N3 iloaeaUsEnAlaIENIg AN¥ILWININITUTEAIUNUAUE ITUINIS
Tusinauszina 1wy aren1su Tsausy vS¥mauds wagdanmadiesduy
Wauinued1unsdoas n1s1asa1seses nisdauevielusunsutg o)
LLazmiﬂmmiﬂJ’mﬁuqﬂﬁﬁ LﬁaLfﬁua%'wmmmmmiumﬁmmiﬁqiﬁﬁ]ﬁﬂL‘ﬁm
Y199N0gNLUTEANTN N
Study the principles and processes of outbound tour business operations
in an international context, covering the planning and design of outbound
tour programs, cost management, pricing, and foreign exchange
management. Study the preparation of travel documents such as
passports, tickets, service reservation documents, and visa application
documents, including immigration requirements of destination countries.
Study the coordination methods with overseas service providers such as
airlines, hotels, transport companies, and local tour sguides. Develop
communication skills, negotiation skills, tour program presentation, and
closing sales with clients to enhance the efficiency of outbound tour

business management



224441

224451
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nsdanslasansgsialudiianininauenasy

MICE Project Management for Pitching
msumsdanmislasimsmsdaussyn mavieadisaudieduseta msdninssams
wazRanssufivey N1319ualATIN1s N3RNMSILUsEINa NsUSmsaades
Y03lATINTHAEAILINGH NMTtauounuIulATiNIg N1sUsEynaldinalulag
Advialunisanduau n1sdeduls nsssywasunludymluseduluinis
vaslud Wnwen1sdeansuuunuminaresulay n1sdeaisuarnisiasa
18509 NMUHURMUMENNITUINITRENTTAUINTANUNINTFILAING NYVUIY
fiedestussialud nadlfnu mevihlassulagianssudmiumsiaiuaing
Uszaunisal

Management of meetings, incentive travel, conventions, exhibitions and
special events projects; project planning; budget management; project risk
management and crisis; project plan presentation; digital technology
application in operations; decision making; problem identification and
solving at operational level in MICE events; face-to-face and online
communication skills; communication and negotiation; service principle
practices with service mindset according to international standards; related
laws in MICE business; case studies; projects and activities for experience

enhancement.

nuuinmsglasansuuaiasdy

In-flight Services

UnuIMkAE A vee Ui eusuuuLa3 890U AN uALnYEA 19
fiderdestunmsliusnisumesosdusgsdionndn nsadennuivladesnny
Uaeasy uazdnwSunisuinisemnsuasedesny n1swssudineunistuy ns
THusnsseninsuagndsnistu msldindosfleuazgunsalningg unsevuas
ngszideulunisuinig msinu foRnazninitewIsunnumdealunisudly
Jymiiieraind useninenisiiusns nswaunueelunisliusnsiun
UsgiivlauazUaendeunylngans

Roles and responsibilities of flight attendants, knowledge and related skills
to deliver professional service on board, ensure passenger safety and
provide food and beverage services; Pre-flight preparation, in-flight and
post-flight services, the use of tools and equipment, etiquette and service
regulations; Practicing and preparing for potential issues that may arise
during service, developing skills for delivering impressive and safe service

to passengers

3(2-2-5)

3(2-2-5)
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224360 N1SENIBITN 1 wuaenn
Professional Training
nsineuiuniesiisuazinuinisluniisnuniaigdeonsulaglésy
anadiureunaminerds dunailitesndt 200 Falus
Training for tourism and hospitality in government or private sectors

approved by university at least 200 hours.

224470 @wnafAnNWY 6 Miqenn

Co-operative Education

n3fl nJUAuaelugiugninautipsluniisauniessmsslonsy
dunaliesnin 16 d&Uavivise 400 2las dnsdaviuazinanesneau
nsAnwInMIUiTRL wardssdunalagoasdimen waentinaufiFes
Professional training as a temporary staff at a public or private organization

at the minimum of 16 weeks or at least 400 hours; preparing and
presenting report on the training experience evaluated by faculty

supervisors and supervisors from the organization.

224471 Rnavsunssdnauludrsussine 6 Miqenn
International Academic or Professional Training
nsfnevsiluidefiduiusfunseniedluinsussmea viensiinufdAeu
sunsieaiiwielumuisadedumenunedzrisientuluiisUssiva
lafosndn 12 &amividedidrunuinlusufiRnulidesndt 400 dalus
International academic in tourism field or Professional Training in tourism
in government or private organization outside Thailand at least 12 weeks

or at least 400 hours.
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nsane | Jagtu| wangns
Ly
ULLA1
1| UNETUNYIAS WUNAS E:\Jl"zhEJ Ph.D. Doctorat en Geographie Universite of Grenoble France 2553 8 8
FNENTIA5Y FAf.4. NNFIANTTLSILTULAZNTVIDUTEN LN IFUULIAIT ey 2545
(W)
M.A. International Tourism and Hotel Southern Cross University Australia 2545
Management
US.U. | N9ANISLIILIULAE NSV UMNINYIAEVDULNU Iy 2541
2. | wsamnsiiey Ky Ph.D. | Tourism Management The University of Australia 2553 8 8
ANULNYT FNENTI5Y Queensland
M.A. Tourism Monash University Australia 2547
ARy, | UsyiRaans UNTINYIYULIAT vy 2539
3. | WNETIAEIA 919158 Ph.D. Tourism Management The University of Australia 2551 8 8
WNSHANTINY Queensland
Ary. | Uszinenans ARSI ey 2545
fAf.U. QUEICNIESY URMINYIRYLNEATANERT ey 2539
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N13¥N1580U
o - o g o (w/dUnn)
o o CRIEIN ANl - dsansfnen o o o
N Y3 - WUENa - vt #19173%1 o UYssnd Unasa wawdm
: NIVINIT | NITANE Nan1UY - v | o
nsnw | Jagdu| vdngns
fuga
4. | AT 919158 Ph.D. Tourism Management Bournemouth University UK 2552 8 8
LAY UNT M.B.A. | Marketing University of Memphis USA 2540
WU | Asugeans UINGNFUNYATAIERS e 2535
5. | ¥WEInIge Anvas 913158 Uia. | msdamsvieaiien lssusauazdiaud WInedefauIng e 2567 8 8
ary. | nMsdanislsusuuasnsvieadien UMNINYIAUULIANT Iy 2552
(Wu1vR)
M.A. International Tourism and Hotel Southern Cross University Australia 2552
Management
usu. | msviendien LN IFUULIAIT ey 2547
6. | WigUsiuwg My 819756 Use. | msdanismsvieadisauuuysannis aonUuUuAANRILUIINT vy 2560 8 8
Fans
ma. | nmsdansmalulagansaume UNTINYIYAWAIUATUNS vy 2551
usu. | msdamInisvieaienay sl WMINeaeluusIINEIY ng 2555
US.U. | RN INRsTIng UMINYIRYNTUNN neg 2547
7. | WNENINUgIT 919158 Ph.D. Tourism University of Otago New 2564 8 8
Bufvaou Zealand
ana. | nsdanisisausuuaznIsvieadien UNINYISUULIFT Iy 2555
M.A. International Tourism and Hotel Southern Cross University Australia 2555
Management
.. mMsvieaiien UNINYISLTILAY? ey 2552
AuNTELAYSH
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MIWINS | NISANEN MNFIUU o o
nsane | Jagtu| wangns
& v
ULLA
8. m&niiﬁ'ﬂjiﬁ Towan 9719159 D.HTM | Hotel and Tourism Management The Hong Kong Polytechnic SAR 2564 8 8
University China
M.A. International Tourism Management University of Greenwich UK 2555
Us.U. N13IANTTRAAMNTIUUINITUALNIS UANINYALTIEN Ty 2549
Vioawien
9. | waMTUNIIEN 9719139 Ff.4. NN1F9ANTSTLIILTULAZNTVIDTEN UNNINYIALULTAT Ty 2549 8 8
Humes (UINF)
M.A. International Tourism and Hotel Southern Cross University Australia 2548
Management
Us.U. | NMvisudien UMINYIAYULIFT ey 2546
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a = % o ¢ ) = ax a
NnUIN 4 Namﬂiﬂug%awaﬂqm ﬂaqwﬁmiﬁmmiﬂnw’l LazI5N1sUISLUUNA

1. LHUNLEAINIINTEANYAMUTURAYIUIIATFIUNANISITEUFIINNANGATE518397 (Curriculum Mapping)

WNUTLEAINTNTERIANUTURAYDUNINTIIUNANTTIBUSINMENEATEI187¥ (Curriculum Mapping)

NaN1SI3eu3

PLOs

1 2 3 4 5

1. nuNIBARNYINILU

GEL: NAUATYILAENNTARANT - NHUNIWIDINGY

002101 nwdangeiienisaeansludinusziniu

English for Daily-life Commmunication

002102 NAIWIINGULNDNITADAITUIUIYIRA

English for International Communication

002103  NWIBINGUNONITHDAITNIIDITN

English for Professional Communication

002108 MFAUNUINIYIDINGWLUDIAY

Basic English Conversation

GEL: ngu,wuaznnsdeals - nguniwilneg

002107 nsln1eineluusunsuae

Thai language Use in a Contemporary Context
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NaN1SI3eu3

PLOs

GE2: nquAusivensldtinegrellnanin

002201

WInlugpRIva
Ways of Living in the Digital Age

002202

NOVUNENUFIUNEAMAINT IR

Fundamental Laws for Quality of Life

002203 N159ANITNITANTUTIN
Living Management

002204 ns3iinsiude ®
Media Literacy

002205 wainnguuasnisieuduiiy o

Group Dynamics and Teamwork

002207 ﬂamﬁamai‘mﬁaumﬁsﬁguﬁugm o
Introduction to Computer Information Science

002208 AflAFEASILaYaRALUTINUIZITY
Mathematics and Statistics in Everyday Life

002209 wasukazinaluladlnasi )

Energy and Technology Around Us

002210

a aAa o
INYFEENILUTINUTEIIUY

Science in Everyday Life
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NaN1SI3eu3

PLOs

002211 AAFIREURWIARLATEFAIYUIEULUANTIUN 21

Circular Economy Lifestyle for 21st Century

002212 U§wenasugianaLiisaioninudsbu
Sufficiency Economy Philosophy for Sustainability

002213 M3UyTlasudmiuLUsENOUNS

Principles of Accounting for Entrepreneurs

002314 iNWeHUTENOUNTHALWIANTAIUDIMNS

Entrepreneurial skills and food innovator

GE3: nqunsiauyinyslaginwuzuang

002301 @1SAUNARNEASLNDNNSANYIAUAIN

Information Science for Study and Research

002302 Aauzludinuszaniu
Arts in Daily Life

002303 AUASIE N
Thai Music and Culture

002304 punIRzIuanlUTInUIZI1IU
Western Music in Daily Life

002305 N1SAALTIASNATIALAZWIANTIY

Creative Thinking and Innovation
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NaN1SI3eu3

PLOs

002306

PIRNTSUNDFIAL

Social Innovation

002307

ns¥anTsteyailawulugARivia

Introduction to Data Management in Digital Era

002308

Wwawnes / Funingaavia / dnsiaugiie
Blender / NFT / Metaverse

o O o

002309

AR en SR AR dIAY
Philosophical Thoughts for Self and Social Development

002310

PNweTIn
Life Skills

002311

Azghiiuausn

Leadership and Compassion

002312

maduiuszneunisgsivnesislmivungen

Entrepreneurship for Small Business Start-up

002313

winnssuiiledenugady

Innovation for Aging Society

002314

WinweiUsenaun suazuinnsinueI s

Entrepreneurial skills and food innovator
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GE4: nguMsWaIuguaImMIeuazin

002401 AUFUAUNUDALIA ®
Happiness with Hobbies
002402 AnInguaznsiedinlulangalgl o ®
Psychology and Living in the Modern World
002403 e uazasiAdluTInUsEITY )

Drugs and Chemicals in Daily Life
002404 91IUALIDNTIN o ®
Food and Life Style
002405 WeFANTIUUYYE ®

Human Behavior
002406 FInuaraunIn ® o [ )
Life and Health
002407 nsUslaAluTInUsEITU o

Consumption in Daily Life

002409 miQLLaqmmwLLazﬂgmwmmaLﬁmé]’u o
Health Care and First Aid

Indarulitunein 91w 1 wieina

002408 AWILAZAINTIUNIIAEY o o Py

Sports and Physical Activity
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g
o

GE5: ngunsilunawdiadlnauaznalaniiodipuid iy

002206 aulnsluau ()
Anthropocene
002501 AW &M LA IMUTITH o o
Language, Society and Culture
002502 nefiudszeinulan ® o
Thai State and the World Community
002503 EJ’]SEJSﬁELIl‘VIEJLLﬁ%Qﬁﬂ@@ﬁﬁaﬂﬁlu [ ) o
Thai Civilization and Local Wisdom
002504 15893 LATEEN wazdany o
Politics, Economy and Society
002505 ULIFRTANW ®
Naresuan Studies
002506 mmﬁ"ummquéummiﬁwmasmgﬁu
Human Security and Sustainable Development
002507 A uLdunaiiisslan
Global Citizenship
002508 ®1385338Lan
World Civilizations
002509 ATYILAZTRIUGTIUNING

Korean Language and Culture




002510

MwuaEIMUEIINY U

Japanese Language and Culture

89

002511

MEALTAUTTIUIU

Chinese Language and Culture

002512

AN ILBE TAUTTTUNUN

Myanmar Language and Culture

002513

AW ILALIAUSTTUHS LA

French Language and Culture

002514

AW IR IAUSTTUAUY

Spanish Language and Culture

002515

ANYILALTRUTITHAN

Lao Language and Culture

002516

MY IaL IRUSTIUBULA T

Indonesian Language and Culture

002517

AIAE TUUSTTUIYAUIN

Vietnamese Language and Culture

002518

AW ILALIRIUSTTULINS

Khmer Language and Culture
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NaN1SI3eu3

PLOs

2. RUINIBILQNL

2.1 FHUFIIBTN

224100

PAAVINTIUNTVIBUNEMATTINUTNNT
Tourism and Hospitality Industry

224101

nMsiUIYASNAMLAZNTUAR ULt 1l ANd T ugna N TIX
VioufiganaruinislugAfTvg
Personality Development and Grooming for Tourism and Hospitality

Industry the in Digital Era

224102

nvEneLUeenu LagngviingnIsviaaiie?

Introduction to Laws and Tourism Laws

224103

nsInn1svisaiieIwazusnsadelnilugaddviawasnaniu
Modern Tourism and Hospitality Management in the Digital and

Disruptive Era

244201

nsdeastu s lugnamnssuNsieglagnIsuINIg

Cross Cultural Communication in Tourism and Hospitality Industry

224202

NsIANITNINEININITHRLNLINAEIAINE R8N

Tourism Resources and Destination Management

224203

NN UTIVINLAZNYANTINUNVIDATEN

Positive Psychology and Tourist Behaviour
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NaN1SI3eu3

Aaa v

224300 wiAluladRdviauazn1iAsIeivoyaiien1svioiglasusNIsgeaseassa
lugARIva
Digital Technologies and Data Analytics for Creative Tourism and

Hospitality Management in the Digital Era

224301 msﬁwmnumqwﬂuqmammiumsﬁaqLﬁ&JaLLazmiU%mﬂuqﬂaﬁﬁa
Human Capital Development in Tourism and Hospitality Industry in
the Digital Era

2.2 A UQANITA1U

2.2.1 391U09AU

224111 WIANITULAZANUANASIIATIANDNITYIDWNY A IAUSNNS

Innovation and Creativity for Tourism and Hospitality

224211 RENNNSIANITLTILTY

Principles of Hotel Management

224212 winnssuiteonsatiunugsiaifignazdnn1sgsnatiied

Innovation for Tour Business Operation and Management

224213 wdnms Msaniuny wasuinnssudmsuganaludg

Principles, Operations and Innovation for MICE

224214 1a3afndien1sveanen

Logistics for Tourism
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~ PLOs
HaN13LI8UJ
1 5
224215 ﬂ?iL‘ﬁuﬁﬂizﬂaUﬂﬁﬁﬂﬂﬁﬁaﬂL‘17‘llEJ”JLLagﬂ’liiﬁﬂ’]’ﬂuﬁmumiﬂjﬂﬁmgEJuLL‘LJaQ o ®  ©
Tourism and Hospitality Entrepreneurship in Business Transformation
226216 RusTaumarmsiaegudidulugnavnssunmseaiivanaznisuinig ()
Ethics and Sustainable Development in Tourism and Hospitality
Industry
224311 msdanmsmananaaielmidmiugnamnssunmsvieadisawaznsuing o o
Modern Marketing Management for Tourism and Hospitality Industry
224312 msaaﬂLLUUL‘ﬁamL%ﬂa%’waﬁiﬁl,ﬁaqmawwﬂiimmiviamﬁmuazmi (]
Creative Content Design for Tourism and Hospitality Industry
224313 pwdangquidsdeansitensiiausuaznisindula o o
TuseduUuRnisgravnssunsviesilonaznisuinig
Communicative English for Operational-level Presentation
and Decision Making in Tourism and Hospitality Industry
220314 nsaFsRAUUTUSA T UgRAMNTIINTYIBiBILaTNTUTANS o
Brand Value Creation for the Tourism and Hospitality Industry
224411 mﬁmmiam’gﬁﬂqmLLazmiﬁlué’ﬁuqmmums:umiviadLﬁaaLLasmiﬁmi (] () ®
Crisis Management and Resilience in Tourism and Hospitality Industry
224412 suiBeUiTiduien1svieafisauaznisuinng o
Research Methodology for Tourism and Hospitality
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NaN1SI3eu3

PLOs

224413 FUUUINISVIDNYILALINUSNNS

Seminar in Tourism and Hospitality

Qv

2.2.2 3%a0n

1. A NADNNIINITVIDNY

NA1IYRENg ALY

224221 mMsInshazUfuRnIsuwidiy

Housekeeping Management and Operations

224321 A1SUSNITOIMNTHASLIASD9A

Food and Beverage Services

224322 n153ANsazUf URn1sUUSN s

Front Office Management and Operations

224323 WIRNTIUNIAAINENTUTINDLTaLTY

Marketing Innovation for Hotel Business

224424 msi’fmmﬂiaLLﬁmmmLﬁﬂiuqﬂﬁ%ﬁalﬁamméﬁﬁu
Small Hotel Management in the Digital Era for Sustainability

NAXIYNRBNTININTVIBANEN

224231 n153ANNTgsAAEITIuady

Contemporary Tourism Business Management

224331 A1599NWUVUTEAUNITAIAINUNTIIATIIUNITVIDWNLNTIAS19ETIA

Creative Tour Program Crafting and Memorable Experience Design
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NaN1SI3eu3

PLOs

224332 wannsiiiigaiazsinamen

Principles of Tour Leading and Tour Guiding

224333 AN5IANISUMIEINETUUSENALAZ UL

Domestic and Inbound Tour Management

224431 msUfRnugsiatifieanieen
Outbound Tour Operations

o O o

o O 0|

o O O |-

o O 0|

o O O

o O 0|

nquivaengsialud

22241 msnausULaENsIANsgsAe ludadislsigaiudaiu
Planning and Managing Modern MICE towards Sustainability

224341 anuAnasaTsAkazuinnssudmsugsialud

Creativity and Innovation for MICE

224342 A1599NLUUDAIUN

Event Design

224343 M3IANsAUdUTTYLLaENnog 1 Eud musshalud

MICE venue and accommodation management

220441  msdanslassnsgsieludiionniiauonanu
MICE Project Management for Pitching

nauIyaengsnan1stu

224251 anusiUesiungdniugsnanisiy

Introduction to Airline Business
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NaN1SI3eu3

PLOs

224351 uUsNsAIafuAuluine N Aey

Passenger Ground Service

224352  A15USNISHATNISALLUIUdNsaUnstngas

Service and Ticketing Reservation Operation

224353 Foasnwdanguiteniserdnlugsianistu

Communicative English for Career in Aviation Business

224451 uviMsglasansuuesesy
In-flight Service

o 6 0 o

o 6 o o
o 6 O o

o O 0 0|

23NN AUTENALLIULNTIN Y58 AU THNARLTIYYEAIEAS

205232 miauwmmmé’aﬂqw

English Conversation

205381 Aw1dangudmsuNIIViaiien

English for Tourism

205382 nwgangudmsugInalsausy

English for Hotel Business

224401 nvwdangudmiunTiie)
English for Tour Conducting

206222 N3ALAZNITAUNUINIITUNUFIY 1

Basic Chinese Listening and Conversation 1
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a oy PLOs
HaN13LI8UJ
206223 m'iﬁqLLazmiauwmm@ﬁuﬁug’m 2 o
Basic Chinese Listening and Conversation 2
206371 MwAuiienisvieaiien o
Chinese for Tourism
annafine/Mnau/neusu/Anauludisdszine
224360 NSANIVITIN ® | ©
Professional Training
224470 aufiafnw o ©
Co-operative Education
224471 Anausuvisernaulusausene ® o
International Academic or Professional Training
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2. nagnsnisiamsanu idulumunasnsmsieuivaamangasluusasau

nmsdanisseunsaeuiudisowdugudnans (Student Center Learning) lnefinszuiunis
@PULUULTIIN (Active Learning) iU N15ANYIAI1Y (Field-Trip) mu%zﬁwmnw?a@%mmﬁg
Us3BNETiLeAY (Guest Speakers) MsTWUszLfiunT elandAvimeniuamsavesiou (Problem-
Based Learning) lneiisneaziden suweluil

L < =1 v
WAANINITLIYUJ

vawudngas (PLOS)

faNssuNISISEUNISAIU

A8nsuseliuna

PLO1 85UUINATIANIS
QAANVNTIUNTVIBUNL LAY
ASUSAITAIULUIAA AT

(Y} ) 1 <
Innsadelud nslu
Q’Uizﬂaumi YINNTIUUSANS
LALNISINNITBEY1TIEU

1. n15UsseY (Lecture)

2. MIIYPINYINTUTTUUNLAY
(Guest Speaker)

3. 139U3NNNTENAIRL1N
(Learn by examples)

4. unumagud (Role play)

5. aiUs19nau (Group
discussions)

6. NIUANE (Case studies)

7. M3ANWIA9U (Field trips)

1. NMTEDUNANANA
wagUangnim (Mid-term and
Final Exams)

2. @RUINUATLULE DY
(Quizzes)

3. M3uLaue (Presentation)

PLO2 98NWUULNUNAENS
MsmaaRITaLazIiem
ToFuailfodeadeassd e
nsviausezuilutynlu
qmammmmsviamﬁmuaz
A13UINNS

1. NM5UTs81Y (Lecture)

2. 138U3ANMTLNEIDEN
(Learn by examples)

3. unumeu@ (Role play)
4. aius19nau (Group
discussions)

5. nselAnen (Case studies)

1. Concept Map

2. Create summary

3. fospuLuUTBuRaUdLY
(Short answer exam)

4. geuUINUATLULE DY
(Quizzes)

5. MsuLaue (Presentation)
6. UNBUNNY (Assignment)

PLO3 Uszendldvinwenisan
ARSI NMsuAdayin n1s
dndula esyynazuilytym
TusgduufoRnisdmdumid
wasuilesuneuningly
qmmﬂiimmiviamﬁa’suaz
A13USNNS

1. MsUss81Y (Lecture)

2. 138U3NMTLNEIDENS
(Learn by examples)

3. unumELud (Role play)
4. 9iUs18ngu (Group
discussions)

5. AselAN®N (Case studies)
6. N13815% (Demonstration)
7. MIANUUR (Problem-

solving tasks)

1. @aunanniA (Midterm
Examination)

2. goaudangnia (Final
Examination)

3. @aUlAuAzLUUL B
(Quizzes)

4. mMyuLaue (Presentation)
5. Problem-solving tasks

6. Assignments
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HAANSNISIS8US
vawiangns (PLOs)

fanssunsIeUNTaaU

A5n1sUssiiiueg

PLOG Twaluladdvaiie
N1IANHUIIUE USIITINNIT
mMsdeasuwaznisinaula
‘Luqmammsmmiﬁa«,ﬁm
LaNISUINNIAINANIUNTOIT
Wasuulasegnesnda

1. n15UsSeY (Lecture)

2. 138U3AINMTLNFIDENS
(Learn by examples)

3. unuwiELud (Role play)
4. 9iUs18ngu (Group
discussions)

5. n3EIANWN (Case studies)
6. Field trips

1. @aunaeniA (Midterm
Examination)

2. gaudangnia (Final
Examination)

3. fospuLUUTBuROUALY
(Short answer exam)

4. Essay exam

5. @eULNUATLULE DY
(Quizzes)

6. N15ULEUD (Presentation)
7. Problem-solving tasks

8. Assignments

PLO5 @n115040anshuuny
nareaulalLarnIsiasan
sosas lngldnwineway
AIRIsUsEmA Wion1svhau
peaItlaluALwANeIg
YDITRIUTITU

1. NM15US5819Y (Lecture)

2. 138U3FAINMTLNFIDENS
(Learn by examples)

3. unuwiEugd (Role play)
4. iUs18ngu (Group
discussions)

5. nSEANT (Case studies)

1. msuseifiulaen1sdang
NeFHNSIU (Observation
Checklist / Rubric)

2. MIULEUDNAIUY
(Presentation Rubric)

3. NTUTZIIUNNITEZYIOUNE

(Reflection / Self-Assessment)

PLOG THgunsnl waziaTedile
densvihauluseduufoinng
Tugnanvnssumsvieaileauay
N15U3NSLA

1. NM5US5819 (Lecture)

2. 138U3ANMTLNFIDENS
(Learn by examples)

3. unumeNd (Role play)
4. aius19nau (Group
discussions)

5. nSEANT (Case studies)
6. N13a13% (Demonstration)
7. MU UR (Problem-

solving tasks)

1. N15@9U (Exam)

2. ANNAEaU (Test / Quiz)
3. MsWigSeuUfoadn
(Re-demonstration / Practice
Performance)

4. ANIFNOIUNRINTTANTA
(Oral Questions / Q&A)

5. nMsUszliulaen1sdans
NOANTINATI voeTEnlY
anun1salnsiseuivsents
UFTR e inrinus anwg
AN wazlanad agly
1 fansnegeudunan
(Physical Observation
Checklist / Rubric)

6. NSUNAUDNAIUY

(Presentation Rubric)
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HAAWSN5ISEUS
YBInangns (PLOs)

fanssunsIeUNTaaU

A5n1sUssiiumg

7. a5 iaauianudntalag
MSABUMANLLUUEL

(Short answer)

(Scoring by Answer Accuracy)
8. NFUNEUDNAIUY
(Presentation Rubric)

9. NMsUTEEUAINNITALTIDUNS

(Reflection / Self-Assessment)

PLO7 UfUsmuvannis
N13U3NIIALNINTFINENG
pednusnisuuulng
samﬁﬁﬂgmmaﬁlﬁ'm%’aqﬁ’u
qmammiumsﬁauﬁamaz
ASUSASIA

1. Meiaung

2. n3iAnW

3. NSADIUNUMNEALF
4 N5AN¥INIU
5.MIRNUYUR

6. NIANIU

1. M3UsELiU 360 84N
TneN1TUTELIUAULDY 819156
Heapuuay aundinlungy

2. msudlatymainnsddnw
3. NSIADIUNUMNEALF

4. 1AT39U

5. A13@0U

PLOS L@nipanensen
UISYINFIAN ANUNANNIT
ININYNTIUINDL 9L DDNYN
MULUIANINUINNS

= < v a
wiansiluglviusnig
lugpamnIsuNviBamed
LAZNISUSNS

1. unumauuR (Role-play)
2. M3ANUUR (Practice)

3. Workshop n13ueneaan
19018 / U580

4. nsULaue (Presentation)
5. MsagviouUsTauNITal
(Reflection Activity)

6. Pitching LuAn

1. NMFABNANGFNTTY
(Observation Checklist /
Rubric)

2. Msdgviouna (Reflection /
Self-Assessment)

3. MsUsziiulay
Presentation (Rubric)

4. Self-assessment

3. nan1sissuinaavdalisdutnisinm

PLOs

ABn1siudayanisussg PLOs

1 PLO1/PLO2/PLO3/ PLO4/ PLO5/ PLO7/ PLO8

Course-embedded assessment

2 PLO1/PLO2/PLO3/ PLO4/ PLO5/ PLO6/PLO7/ PLO8

Course-embedded assessment

3 PLO1/PLO2/PLO3/ PLO4/ PLO5/PLO6/ PLOT/ PLOS8

Course-embedded assessment

Professional Training

4 PLO1/PLO2/PLO3/ PLO4/ PLO5/PLO6/ PLOT7/ PLO8

Course-embedded assessment

Co-operative Education
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PLOs

JouazvasnzuuLaaNlunI5UTIq Learning Outcomes

WO 1

eyl

Qe

W7 2

=

FuUN 3

Ul 4

PLO1 85U18%anN1IINNIT
Qmamnssumsﬁauﬁm
LAZNITUTNITAULUIAR
nsdamsadelvad nsidu
AUTENEUNTT WINNTINUINIS
Lasnseansesediy

20

70

90

100

PLO2 80NhUUMNUNAENS
nsnanaRIaLazLienlnTya
fiFedeadeasse Wenisvineu
wazudlvdayynlugnaivnssunis
Vioafieauaznsusnig

20

70

90

100

PLO3 Uszendldvinuenisan
WAz nMsundgm nsanaula
Weszynazuilaigmilusedu
UtRnsdmsuniiiuagaiui
losuneuninelugnainngsunis
vigafleIuaznIsUINg

10

60

70

100

PLO4 THweluladfdviatiie
A1ALHUIU UTUISIANIT
msdeasuaznisinaulaly
qmammmmsviamﬁm
LaNISUINNSANANTUNTAIT
Wasuulasegeing)

10

60

70

100

PLO5 @11135040@75WUUNUATA
waroaulatlarn15La59M e
neldnienlneuay
AAsUTEIA Wionsvinanu
shaaUtlalunuuanANaUes
TRIUTTIU

20

70

90

100
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FIAU MIUNANNITIRINYNTIUIN
DUNLODITNMIYUUIANINUINT
dienaidugliuinnslu
qmamnsiumﬁviauﬁmLLazmi
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nsUsgiununmmdnansidunszuiunsddglunsuimsdanisuangnsdauaansdodin
awivmseaiien WelinisdansAnvuduldmumnsgiusedvgaudne danulusda
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waziaduadsnnudesiuvesiiidwliduddenuninvesmdngns msddusuiiuaanim
vowangnsegnield 2 nalnuan lawn 1) nsuimsianmmangasauunnsguandissivaaudng
Tnodandnesdusznauil 1 MsifunInsgIu FeaenadesiungnsensrwnsgIumsianIsing
sEAugANANYN WA, 2565 LATNYNIENTIMTTIUNANERINSANYISETURANAN WA, 2565 LiolH
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UugIUNAENSM33Eu3 (Outcome-Based Education: OBE) seaiiussuuuazsaiiles uag 2) msuims
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ndngnsdalaansiadfia a1913v 3o en Muuanadnsn9Souivemdngns
(Programme Leaming Outcomes: PLOs) Mglanann13veen1sdnnsanuilagidunadnsnisseu;
(Outcome-Based Education: OBE) lnggjaiuliliSewinn1siSeusigedn awnsaussendldaiug
wagvinuwyluanmunisaiaTald waslaussouznsinumuieinIsueinIAgaaImMngsINNTYioLTen

Tnsdinszuaunisnsiaun PLOs wasndngns Usgnausae 3 duneu ldud 1) nsfmun
NadnsMISeuiiaants Tnsdrsdsanaudnuus Tudinifssrasdnuiussvomwmine douas
@i 2) MseenuuulATIEIMAngAILAL eIV (Curiculum Mapping) LielvinadwsnsiFeus
5EAUTIEIY (CLOS) A0RARBINUNATNENITISEUTTEAUNANEaNT (PLOS) kae3) N13MYUARANTIUNNT
iFouiuaznsuszifiuna (Leaming Activities and Assessment) fianunsainuazUseifiun1sussg
HAGNENSISeu3lneg1adalau yiail nsgvrumsiIMuALazaL PLOS yomdngasidunszuaunsi
fdsuanngildlddudonnaindin ielinadnsnsiSouinevausironnudesnisvesdany
LAZAAIAKINIU HANTTTEANAUAAIUgNNINdRATIzikasdavindu seuauenuznsINNg
UimsndngasiitefinnsanuasUuusdiiualioeg e

néngmstiszuuuimsdansiiteliussanadndnisioufidvunly Tasaaznssunisuims
wdngnsvimthiimiunisdanisiseunsasuliaenadesiuuaunisiious nmsesnuuunsaeu uay
nsUszfiuamaiFeuditdlussiuneivuassedundnans i wdnansldmuuanadwsnsisous
s5164uT (Year Learning Outcomes: YLOs) dwsuiiandauddd 1 8397 4 Whdeslosedsaenados
fu PLOs waz CLOs WieagiiouiinnnnisvesdfiSoustnaseliles
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3) numunazUuUTIadnsNsSeusvemdngas (PLOs) yn 3 T ileliaenadesiununliy
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8) FufiunsTIATIERYedI1wesansIOus (Gap Analysis) SEiNNadNS AT Iuaskadns

(%
=

AAnTuIs Weauwuiundngaslusoudaly

5) duafullsiandrinlasinisuazianssuvemdngns suadrimfansmuanmiasay
melukazmeueniifetosiundngns eduadulifiSeuliliamnuansaussgamuinguszasdnng
SIUSVRINANGAT



2. Udn
nanansisruuuImIdanisidnaseunquasianszuiunmssuidnuazinseuninunseunou

102

WhAnw Msauauglakarn1IMAuinnANuATIminlunsny) N15uNUNISEEERULaY ST Y
gnalunsativayulidn msdnfanssunduasurinvenissouduasiineensyiinuna sdnsanisiinm

sulufansinfanssuiieusemenanuiian lnelisvazidan g9l

2.1 nsSullifauazinisunalnawiaunauldifne
Andun1IAnuein1TSUIAnwivesumIngtdy lagiansanauaudivesdalinslv

WMUEANAUANYULVRINANGAT tn8ANENTIUNTUANgATAaUMansTMIA N1Tviowied Usey
MNUKUTIWIUNTFUTARLaz I MuaRuauTRNAREe NI AnvsuTTIUNSARRaNNAUARALTN
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2.2 MIAIUANALAKAENTTAAAINANNA TN TN AN

2.2.1 wisiensgivinulimuSnudunisSeu n1sld8n uasuuamaendn
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Fnmsliundanyneu TneuouvneliennnsdiFuiinveuvdngnsuas /ieena138Ausnu simihd
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2.2.2 A32UUAAMUNANI TS HURALNO ANTTUVITFNR1UTEU VAN TAUNAYDINMNINE Y

MANGATHTTUUNITAANUNANTITBURAE NG ANTTUYRITANK 1UYAT18Y 0N UsEnauniy
1) SyUvAITAUNATRINNIINeNd Y baun ssuunsideueaulail https//reg.nuacth wagszuy
ANFAUNADINNTETUT nE https://www.advisors.nu.ac.th wag 2) SzUvaITauAtesnuzlunis
Aanunnsifinaeusedvn aauennsiinaIy wazanAadne https://bec.nu.ac.th/bpm/form.php
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4) nsdaRvnssufidaasuinuemsiieuiuasinuemsinundsduiansinw vdngns
dussilidndrsuAanssuaiundngns eduaduinuensSouiluamssui 21 duadulvidanly
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yhauswAugdu wasvinuemsnunwinaseme naenauinlasinisinuigaiuuenaniudl (Field
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nangnsiszuunsdnnisteseassutaznsgnssalnanisussiiuliogadaauuazdoans
THunddnnsu leduasesdvdvesidnuazduaiunisuimndngnsetnaiuinsgiu TnslumsiSou
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ndansaeuatnin o191sdaoufesdmantsiounely 1 1ou mnnsdlidanyszasdas
ovssalNansUsziliuveiiteasdifenfiunansusziiiu annsavelinnuetasevieUsysuvangns
dieveriuadlalaassuuuliifiumenis 8nvis Sannnauannsadhdsdoyaiieatuisnmaussiduna
uaznszuuMsensailietseiflosiiuszuueeulatl (Microsoft Teams) wazasnsasiiunsg
wuudunaniseuszuy HOTLINE TO THE DEAN ynav3uled
http://www.bec.nu.ac.th/2015/mail_dean_eng.php 4 11113 ne1889audun1sRaIsIHanIs
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[ =
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LAZINTILNLENIIANEI915E SvErduLagSE ez Wialilid1uiuea1sdidnuandRnuseideu
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AwaoandoslunsdamsifounsaounuuNunsissuivemnseindilainsisounsaou
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913158 lnegildn
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51U WlenansmuasuludmuauumslunsiafenssunisBeunsaoulunaioudaly
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yuldnfionaneviedunivaliviusznounsviedvssnandinluaniulsenaunisuas ey
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\oderuiis iy
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M31aTeuBUsIeIN wazarsEnsuuusmiangaslmal/Uiuuse wa 2565
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ningnsUTuUTe W.e. 2565 ningAsUTUUTe W.e. 2569 aseiiuFulye
1. Avritugindn
222206 néndeyilesiuuas ”m%qsﬁaviauﬁm 3(2-2-5) | - YIUINITNITIIM
fusgin
224215 N1y
HUsznaun1InIs
vieufleauardn
u3nshu
An1uN1IRINTg
WasuuUamIg
5573
226100 gramnssuMaaiieInardnuinig 3(2-2-5) | 224100 goaMnsINNI Vo aLIAUINS 3(2-2-5) | Wasudesue
Tourism and Hospitality Industry Tourism and Hospitality Industry e nitol
813 uwifn Aud1Asy BeAUTENOUYDIRAAIMNTINNNT | 810 LuIAA A1NEIATY BIAUIENOUVDIRAAIMNTINNNT | d@BnARBiU PLOs
vieuflsauazuinis wnlthuasmsdsuulamesmsvienilen | Meaisuaruinig anagsnalugaaimnssunisvieaiionay Tnyl

Tan wnAnnsdanisnsviedisneadsiu wlsuiswazunum
93/ NTA1ATFUAL LB UATUNTY DALT 85 BN TH AN
QmawmiumiﬁaﬂL‘ﬁmLLﬁxU?mﬂuU%UWﬂﬁﬁJmmi?ﬁLLaz
UINseELES Naﬂ§$‘1/|‘Ui]’]ﬂQ(ﬂﬂ’l‘V?ﬂiiMﬂ’ﬁViENL‘ﬁﬂ’JLLﬁ%‘U%ﬂ'ﬁ
Definitions, concepts, significance and components of
tourism and hospitality industry; trends and changes of
global tourism; sustainable tourism concept, policies and

roles of government and tourist organisations regard the

U3ns wnlfuuaznisdsuudasvesnisvoaiisalan wuida
mﬁmmsmi‘viaqLﬁa’sasmél’ﬁu NIEJU’]EJH’ISViENLﬁEJ'J WANIENU
ﬂﬂﬂq&lﬁ?‘ﬁﬂﬁmﬂﬁ‘ﬁ@ﬂ‘ﬁlﬂiLLaz‘U%ﬂ'ﬁ

Definitions, concepts, Significance, Components of tourism
and hospitality industry, Tourism and hospitality business
sectors, Trends and changes of global tourism, Sustainable
tourism concept, Tourism policies, development of tourism
and hospitality industry, Impacts of tourism and hospitality

development of tourism and hospitality industry in the | industry.

context of free trade and services; impacts of tourism and

hospitality industry

224101 M3damisninensmsviesiisawazgavang  3(2-2-5) | 224202  msdananingInsmsvieadien3 (3-0-6) \Wasusa way

Uaneng

Tourism Resources and Destination Management
AUNNTY AINEIATY 99AUTENIU UTELANYBINTNEINTAIS
vioufled giimaninisvieaiisnazuszyndlinineinsnis
vieudielnouazunnmiiieiugemneUaiemnanisvisaiten
HaNIENUNINSYiDNTIEn wuavansunla g
Definitions, significance, components and classifications of
tourist resources; tourist geography and utilization of Thai
and international tourist resources for Tourism Destination;

impacts of tourism and solution guidelines

waggAnLIgUaNENIg

Tourism Resources and Destination

Management
ATy AudRRY BadUsEney gimansnisvisaiien
Uszuanvamineninisvieniien amdnvalvesunawiondien
1139AN1INSNEINTNIST BN 87 nnensnsveaiiealy
UszwAlnenasuu1vi KansenunanIsvieniion wamenns
wily mﬁﬁﬂmamuuaﬂamuﬁ
Meaning, significance, components, geography of tourism,
types of tourism resources, image of tourist attractions,
management of tourism resources, tourism resources in
Thailand and abroad, tourism impacts, solutionsand field

study.

A195UN8 IV
Wielvidenndaiu
PLOs Ty
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224102 ﬂgvmmLﬁmﬁuLLaxﬂgwmﬂmivimLﬁa’a 3(3-0-6)

Introduction to Laws and Tourism Laws

224102 ﬂgmmsJL{ﬁaﬂﬁuLLaxﬂgwmamiﬂmLVim 3(3-0-6)
Introduction to Laws and Tourism Laws

fion uardnuariiluvesngminy wwaRnnanguine nsld
waENMTENENNYVINNY ENSiarn1snTeyin Nsdmvinnguineany
Fnualdnws a15ed1AyUeIUTEUIANYUUIBUN ILAZN AYE
Uszuanguuneeng ﬂgumEwmmﬁmﬂmazﬂgwmyﬁ
Aeadestunisviendles nsdlfinm

Definitions and general characteristics of law; concepts,
application and abrogation of law; rights and action;
enactment of statutory law; essences of civil and
commercial laws; codes of criminal laws; tax laws and

legislation relating to tourism; case studies

ALLAL

224103 nmsdansadelndlugafdviadmiu 3(2-2-5)
gsnavioaieuALINUING
Modern Management in Digital Era for

Tourism and Hospitality

WIAALAZUANNITIANTS Nun1sTanisadeln wuddn

o

Aeafun159AnIseeAnIg windilun1ssanis Usewiudue 7
iavlafsasuuunldudunisdanisadoln wmalulagfda
dwidumsdansssiavieaiisauasdnuing

Concepts modern

and principles of management;

management  theories;  concepts of  organization
management; managerial functions; other interesting issues
related to trends of modern management and Digital

Technology for Tourism and Hospitality Management

224103 Msdansnsviesiisuazuinig 3(2-2-5)

adelnailugafdviauasndndu

Modern Tourism and Hospitality

Management in the Digital and

Disruptive Era
nannisuazuuIAansinnisalelndvesgnainnssunis
vieufieauarnsuinis WISYEAANSUN15IANITTIND BIANT
wimarls Msneuky MsTaesdng nsdeh ASAIUAN AT
wawthiineluesdns uuiliudunisdanisadslml melulad
dmunsdnnisgsiiavieniisanasnnsuinis
Principles and concepts of modern management in the
tourism and hospitality industry; economics and business
management;  profit-oriented  organizations;  planning,
organizing, leading, and controlling; division of functions
within the organization; trends in modern management;
and technologies for managing tourism and hospitality

businesses.

WasuTouay
ANOBUITIIU
wielfaonndosiu
PLOs Tyl

224200 wealiladAdneaifiensdamsnmsvieadisn  3(2-2-5)

waEINUINIT

Digital Technology for Tourism and Hospitality

Management
wnlifunswdsuwaswedaniiinademaluladlugnaivnssy
msviewfisanazdnuins meluladiineadmiunisdanisnis
vieudieauardnuinig givimimelulad ngAnssutnviondien
Tugadnea dedsauesularl maluladindoud oy usziug
uianssy nMaviendiendidnnsednd widlwdsidnnsednd
dodsmumndvdosulall gavanevanenisdaades wagnaidy
FUsznaunsgsinamimsnlugsianisvieiies nsdifinw
Trends of global change that affect the use of technology
in tourism and Hospitality Industry, Digital Technology for
tourism and Hospitality industry Management, Technology
Landscape, Tourist Behavior Digital Era, Social Media,
Artificial

Electronic

Mobile Technology, Intelligence, Innovation,

Tourism  Electronic, Commerce,  Social

Commerce, Smart Destination, Entrepreneurship of Travel

Technology Startup, Case study

224300 waluladfdviauazmsiienesitoyaiiionts  3(2-2-5)

vieafleuaruinisdeaiuassdlugaiia

Digital Technologies and Data Analytics

for Creative Tourism and Hospitality Management

in the Digital Era
wwafe unumveaeluladiivalugpainnssunisvieaiion
wazuinas gdvimdinaluladadvia Yeyavuinlg
Yyay1Useing drusedsearuuaznisudunusveamalulad
Adsia vdenwwuiumsenseRulszaunsaluazauUaondie
vesinvieaiien ssuvasaumadivivgsianisiu walulad
Advanazn1sassassAUsraunsallueulud ssuvansaumne
TugsAalsausunasinn a3es55uAdna Aruaunaszndng
winnssu armnduiyed wazanudsdu maieneideyade
ganAwsaiy il
Concepts and roles of digital technology in the tourism and
hospitality industry; the digital technology landscape; Big
Data; Artificial Intelligence (Al); interfaces and interactions of
digital technologies; Blockchain for enhancing tourist
experiences and security; information systems for airline
businesses; digital technologies and experience creation in
the MICE industry; information systems in hotel and

accommodation businesses; digital ethics; balancing

Wabusia-de
LazAIasuIY
e nitoli
#@oAMaBInU PLOs
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innovation, humanity, and sustainability; and data analysis

using modern software tools.

244201 msdeanstaiausssulugraminisuns  3(2-2-5)
Vioufisuazinuins
Cross Cultural Communication in Tourism
and Hospitality
ANg ANaARveInIsdean st Taussy Anwaam
WilafieafutausssuvesUssmailoutiu dnvaznszuiuns
wazUseaAnsnmvesnsieansirTausss
Definitions; significance of cross- cultural communication;
knowledge and understanding of cultures from neighbour
countries; characteristics, process and effectiveness of cross

cultural communication

224201 msAoansiruTanssailugaamnysy 3(3-0-6)
msvieadieanazuinig
Cross Cultural Communication in Tourism and
Hospitality Industry
ATINg ANNARYeInIsAean ST TN AW
dnlafeafuTmusssudenisdeans nszuauns
wazdsransnmvesmsieanstiutausssy anansoudlotym
TusgduuFuanisdmduning uazeaui ld funeununely
qmmﬁmismmwiaqLﬁa’;uam‘%mimuamummﬁLﬂﬁauwm
981959952
Definitions; important of cultural communication; cultural
awareness in communication; the process and effectiveness
of cross-cultural communication; capable of addressing
operational issues within assigned roles and responsibilities
in the tourism and hospitality industry amid rapidly

changing circumstances

Wasude waz
A195UN8 183
el faonndoetu
PLOs Tul

224302 woRnssutinvieileuasdsineuinig 3(2-2-5)
Tourist Behavior and Service Psychology
nsfnengenelninewasnisiinysuldlugaaivnssy
nsveuflanarioins nsfinwviruefuarngAinssues
thvieudlen  nsnausu s

Aseaansviae el @nInen

N3IANIIAMN WAL

The study of theories on psychology and its application to
tourism and hospitality industry; the study of attitudes and
behaviours of tourists; planning, developing, quality
management, and tourist marketing with psychological

perspectives

224203 InAnendinuagngAnssutinviendien 3(2-2-5)
Positive Psychology and Tourist Behavior

AnvmgAnssuveninviouiielneyatiuiiadonisdnine Wy
usegala yadnaw Anilon wayIausssy fidswasionszuiuns
dadulauazngAnssunisuilnadiunisvieaien Aiaszsinis
domsuazUfduiusiinouaussnudeinisvesiinvesiiorlu
Uiunivannvateysiausssd suaiennudilaludanine
A15U3NT 39INENTIUIN wazkwIRAT T UYL (Appreciative
Perspective) Lﬁaﬁqﬂﬁqﬂ’ﬂuﬂaﬁmmsawfamiu%‘ms 113
AIUANDITHAINULEY WaANENNNTATUNITALAETUUSNITRE1
floo1@w unsiindunauaziseinisliuinisiiaonadesiy
nanininendavinuazinuinisuuulneluuiuna3sves
gRAMNTIUNSYiBNTiBIarNNTUINS

Examine tourist behavior with a focus on psychological
factors such as motivation, personality, values, and culture
that influence travel decision-making and consumption
patterns. Analyze communication and interaction that
effectively respond to the needs of tourists in diverse
cultural contexts. Develop an understanding of service
psychology, positive psychology, and appreciative
perspectives to cultivate appropriate service attitudes,
emotional self-regulation, and professional care for service
recipients. Practice training includes verbal and non-verbal
service expressions aligned with positive psychology and
Thai hospitality in real-world tourism and hospitality

settings.
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224300 nMsdansusyuslugsianisvieaiien 3(2-2-5)
wa¥INUING
Human Capital Management in Tourism and
Hospitality
WA NENNIT ANEAYVRINITUIMITNUNYLE T8UUNIS
Fanrsvuuywd n3ddnw) audnuuzvea ULy g A
Qmmﬁnﬂswmi‘viml,ﬁmLLaz%mU%miﬁaqms
Concepts, principles, significance of Human Capital; Human
Capital management system; case studies; desirable
characteristics of Human Capital for tourism and hospitality

industry

224301 s ULy wdlugnamnssy 3(2-2-5)

nsvieaieauazuinsluganivia

Human Capital Development in Tourism and

Hospitality Industry in the Digital Era
e uazhualJuadunisuinsmuuyudlugnavnssy
Iix‘iLLﬁJLLa%fﬂi‘Vii’NL‘ﬁEJ%JEJ'Nﬂi’eJUﬂQEJIUWﬁUQﬁﬂWﬂLLa%ﬂJ‘ViﬂWﬂ
Ainserilaseadiaussny nsasunlamnedeng Tamusss
BIANT NIFUTMIANUVINNATY NITATINALANERNUAAINT
nsiauinuzwazn 1zl nMsusziliunansud iR uae
nsa$rausegslelussdnsuinisiwfunyudiduqudnans
A0AUNINLUIAALTIUTANTTU 19U Al & HR Tech, Agile Talent,
Emotional Intelligence ez Work-Life Integration
Theories and practices in Human Capital Management in
the Tourism and Hospitality industry, integrating both
micro-and macro-level perspectives; Analyze workforce
structures, labor market shifts, organizational culture;
Managing diversity and inclusion, recruitment, leadership
development, performance management and employee
motivation in human-centric service environments;
Incorporates emerging themes such as Al & HR Technology,
Agile Talent, and  Work-Life

Integration.

Emotional Intelligence

Wasusia-te
LarAIasuIY
e niteld
HOAMABINY
PLOs Toul

224301 MINRNUATNANEMTURRAINTTH 3(2-2-5)

uinslugaddvia

Personality Development for Service Industry

Digital Era
ANUNUNY ANUF AT HUIAAVDIUAGNAIN G NYML
YoeymanNluAIUTINELaE IRl ﬂaﬁsﬁugmmamﬂaﬂmw
a”ﬂwmwaaqﬂa“ﬂmwwgqmﬂuuazmEJuaﬂ AMERIEETRY,
ypdnnimdusieyana nrswauiyadnainludiueig o i
N13WA NITUASNIEY NITUARNIDBN NIEIUITYINVBIK LAUTNNT
W58WNNE AL wyweduRusluuuinig nsasieinuafse
uusns mavihanuduiiuwazanzdin nsuiledymlunu
U315 wagiinwgnisdeansooulay
Meanings, significance, concepts of personality, physical
and mental personality character, basic factor of
personality, internal and external of personality, necessary
personality for executives, individually personality
evaluation, personality development including, speaking,
dressing, expressions, social etiquettes and manners of
service providers; human relations and positive attitudes
toward service industry; team working and leadership;
providing solutions to urgent problems regarding services

and online Communication Skills

224101 MIRAUIYARNANLALNITAUAAULD 3(2-2-5)
ogsiionIndmiugnamnsIieaied
wazuin1slugARivia
Personality Development and Professional
Grooming for Tourism and Hospitality
Industry the in the Digital Era

AUNHNY ANUFIATY LATLUIAAYBIUATNAIN ANYLUBI

yadnnwdusenisuazinle Jadeiugiuvesyasinain

dnvarypdnamatslunaznieusn nsuseduyadnnain

FIYAAD NITHALIYAGNNINAIUNITHA NITALARLLEIBENS

Loo1TNABLWIANINUTATT (N13HAINTY N1TUAIIT A51E8N

NIINU LLasqmamﬁﬂ) NISLAAIDDNLAZA I EINITEINYDY

AlUSN1S ansemmnsdeay uyweduiuslunuuinmg nsasa

VauaRiduinuasnisiiuaualunuuinig msieuduiiy

waznzih maudledgmlunuuing Fnwenmsdomsuuy

wunihuazeaulal

Meaning, importance, and concepts of personality; physical

and  psychological  characteristics of  personality,

fundamental factors of personality; internal and external
personality traits; individual personality assessment;
personality development in speaking; professional self-care
with service mindset (dressing, makeup, hairstyle selection,
and hygiene); expression and manners of service providers;
social etiquette; human relations in service work; positive
attitude building and value recognition in service work;
teamwork and leadership; problem solving in service work;

face-to-face and online communication skills

Wasuswa-ve
LazAasuIY
a P v
183 Ne b
ADAARDINUY
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in service work, teamwork and leadership, problem solving
in service work, and face-to-face and online

communication skills.

2. 3y1U9AU

224211 mMsfeansmumdangudsiving 1(0-2-1)

KaENITUAUDINAIY

Communicative English for Academic

and Research Presentation
Anile-yan1wrdengulagiiunisasuainu n1s3iasiei
NSRRI WATNSWARIAINARLTL Lﬁaiﬁlqﬂizmﬁmﬁmmi
wagilninauenanunsduail viewanuisediAsitostu
avwesfBsudunwdinguliegnediuszansam
Listening and speaking English with emphasis on summarizing,
analyzing, interpreting, and expressing opinions for
academic purposes and giving oral presentations on
academic research related to students’ educational fields

with effective delivery in English.

224313 mwdangudamsdoanniienisinaue 1(0-2-1)
wazmsdndulalusyAuu)uRns
qmm‘vmiiumivia\‘u,ﬁml,l,aw%ms
Communicative English for Operational-level
Presentation and Decision Making in Tourism
and Hospitality Industry

Anvuarinile-yaniwdengulagniufnwid udsslen uas
duauildlunistiauouazn1suaniauAniy wagnis
andulavesndnauluseavduanislugaaimnssunis
vioufleuazuinislaerildsanauansinsesausss
Study and practice listening and speaking English with
emphasis on studying words, sentence patterns and
expressions used in presentations, expressing opinions and
making decisions of the operational level staffs in tourism
and hospitality industry with considering of cultural
differences.

Wasusa-Te uay
AN95U18 1870
el faonndoetu
PLOs Tul

224111 WinNssukaEAINARE19ETIALINENNS
yioagInasInusng

3(2-2-5)

Innovation and Creativity for Tourism and

Hospitality
wnAndewwinnssuiunsviondien ausssuuinnsslugsie
nsendi sanaziauinig nisadrautanssudieaiiudn
a519835A NIANKUVUINISHATWIANTINNITUINTS AnUSUR
munsEUIUNSAREIEssas Ao RmuIL AN SsuN svie i
waEINUINT

Concept of innovation and tourism. Innovative
Culture in tourism and hospitality business. Creation of
innovation with creativity. Service Design and Service
Innovation, Practice of Creative Thinking in developing

innovation in tourism and hospitality

224111 WinnsSULaEANUARES19ESSALID
MsVipLgILaLINUIAIg

3(2-2-5)

Innovation and Creativity for Tourism and Hospitality
Anvvdnnisuazunfnieafuuianssuuaganudnasiaasse
TuuFunwesgsansvieadiswasuinig ysannisesdannug
sumsdansuazmsiduifussneunsiitesimuniinuglunisan
daufanssukaznisoenuuud enidsadneassddmsunis
doanslugaddvia AnufuAlassnisuinnssuuinsiididadiain
usnswuulnewaganudilalunurainwatenisTausssu
iion1sUszgndldluaniunisaiaewesgnanunsaunisvioadion
KA¥NITUINNT
Study the principles and concepts of innovation and
creativity within the context of the tourism and hospitality
industry. Integrate knowledge in management and
entrepreneurship to develop skills in innovative thinking
and creative content design for digital communication.
Engage in practical projects related to service innovation
with a focus on Thai hospitality and cultural diversity,

aiming at real-world application in the tourism industry.

Wasue uaz
AN85U18 1877
Wielaenadasiu
PLOs Tul

224216 mmE'J"q§uLﬁaqmmwnﬁumwiaqLﬁm 3(2-2-5)

wAEINUINT

Sustainability for Tourism and Hospitality

Industry
WnAALaEdNMITBINITRLIaE1T B wuARmsvieadien
0613898 NMsUszgnAlfnAnmudadulumstamiumas
vieufleauazsiugsiamsvioaiivinargsiadauins suuuy
msvieaiieneenedsbu wansenusunisviesiiedlufifisneg
wazUsziusuadeiieadostunisvieaconcepts and
principles of sustainable development; Sustainable
Tourism Concept; Application of sustainability in tourism

destination development and operation of tourism and

224216 3385550waTASHNLIBEeT 98Ul
QUAVNITUNTVIDLTB AT UINT

3(2-2-5)

Ethics and Sustainable Development in

Tourism and Hospitality Industry
mdenlosemdnisusssuuazuuifnnnudsdulumsiiiu
§319N15v 0917 BIMAZNITUTAIT UNUINYRIT NV B4LT B2
HU5ENOUNTT YTy wazn1afglunsiaund 6 duves
onamnssL MelufiAwanden damuinussan waziAsugie
nMsUszgnAliuunUoRTiTaTesssn Wy mavieaiiviegisdiu
nsvieaieregauiinveu mavieailendeeying nsddnuly
FYAUYUTULAZTEAUAING UarnsHnUfURMAawIL

Wasuie uaz
AN95U18 83
el faonndoeiu
PLOs Tl




126

NANgATUTUUTS W.A. 2565

NaNgATUTUUTI W.A. 2569

ansenuTulge

hospitality businesses; Patterns of sustainable tourism;

Tourism Impact; Current issues regarding sustainable

tourism; Case studies and Field-Trip.Aig19813858U nselAnw
KaYNIIANINIARUIL

Linkage of ethical principle and concept of sustainability in
managing businesses in the Tourism and Hospitality
industry; Roles of tourists, businesses, communities, and
government entities in promoting sustainable development
socio-cultural and economic

across  environmental,

Applying
sustainable tourism, responsible tourism, conservation

dimensions; ethical  dilemmas including

tourism; Global and local case studies and field-trip.

224311 MynaaTmasioiiogravinsunis 3(2-2-5)

viouflenazdnuins

Contemporary Marketing for Tourism and

Hospitality Industry
wAnddAEItunsnandInate an1unisaikaruualiy
‘ﬂNmmam‘iuqmmwmwmaﬁa&Lﬁ'mLLaz’«?m‘U%ﬁ
NTIATELazEBNLUUUIEAUNIAIgNAT NMIHALIATIALM
ﬁw%’uqmwmaﬂmwwmiﬁaﬂLﬁm qiﬁﬂmsﬁa\u‘ﬁ'muaﬁm
uInNIg ms?famim\‘imimmmmuyjsmﬂmi WaEN1SAAIATIS
Aufuinvounedinuuard windeu nsdAnyILaznis
HnujdR
Contemporary marketing concepts, marketing situations
and trends in tourism and hospitality industry; customer
experience analysis and design; brand development for
tourist destinations; tourism and hospitality business;
integrated marketing communication and responsible
marketing for society and environment; case studies and

practice

224311 nsdan1snsea1naie Iud sy 3(2-2-5)

QmamﬂﬁmmsviadLﬁmuazﬁms

Modern Marketing Management for

Tourism and Hospitality Industry
nannisuazuuIlfudvesnisinnisnisnatnadelngly
gaMnIsUNITiefisuaruInisidnatn Jiaszduunliiu
MINSAAINTINATY NTTUIUNIINAYNTNIINITAAIN 15351
Uszaunsalvesgndn msuszendlfiedesionisnannidviauas
u‘?mnsmgwqﬂ M3INIANNENTLSIUGNA1 NM3ase wuTud
wazuUfTRaInanadissdu nsdAnviuariinufoa
Principles and Practices of Modern Marketing Management
in the Dynamic Tourism and Hospitality Industry, Analysis of
Contemporary Marketing Trends, Strategic Marketing
Processes, Customer Experience Creation, Application of
Digital Marketing Tools and Cutting-Edge

Customer Relationship Management, Brand Building, and

Innovations,

Sustainable Marketing Practices. Case Studies and Practical
Exercises

Wasude waz
AN95U18 1870
el faonndoetu
PLOs Tul

224312 miLﬂuéﬂszﬂaumimsviauﬁmLLas
Inusnsluaniunsainmsideundas

3(2-2-5)

Tourism and Hospitality Entrepreneurship in

Business Transformation
ARUTITN nszvuTmiUsuAsy UaANIINULYRIRUTENBUNNT
Tugnavnssunsvieui sanazinuinig n1suesnisallng
wagdiasieviandimivesgmainnssy n1sirddlenialninig
N139A1A N138319a53IAMIUANGN1TUTENOUTIAY NTIATIEN
ivrduaznagnsniman uinnIsuuuudnaedgInaLaznis
ATINADULUUTIAB9537D NTEUIUNITUTULUE suli oad e
afduduluaniunisallud suudasersdunduvedlan
nsugnileiausssuesdnsiednuinisuuulng nsdAnwian
anunisalaiaglassunisiduuseneunis: nswmun
Aanisuszneunisuaglgnaue
Ethic,

Tourism and Hospitality Entrepreneur,

Transformative Mindset and Competencies of
Foresight and
Scenario Analysis, Access New Business Opportunity, Idea
Transformation to a Viable Venture, Business Model
Model Validation,
Landscape and Strategy Analytic, Resilience and Agility

Innovation and Business Marketing
Responding to Global Disruptive Changes, Organizational
Culture Implant with Thai Hospitality, Real Business Cases,
Entrepreneurial project: an entrepreneurial venture and

value chain development

224215 mil,ﬂusgﬂiznaumsmsviauﬁmLLaz 3(2-2-5)
miu%mﬂuamummimimﬁauuanwqaﬁa
Tourism and Hospitality Entrepreneurship in
Business Transformation

AMSITUE UTENBUNS U AL USULUA By aussauy

fuszneunisluaaunisalivdsuntas nsugnilaiamusssy

asrnsarednuinisuvulve n1sdasizainiminng

WasuuUas nsidrddenialudnisniseaia nszuaunis

USudsuiienuaninsadmatn udnnstyduiniadienis

findula nydlAnw wazlassanu

Entrepreneurial virtues and paradigm shifts; entrepreneurial

competencies in a changing

situation;  cultivating

organizational culture with Thai hospitality; scenario
analysis; capturing marketing opportunities; transformative
process for dynamic capability; managerial accounting for

decision making; case studies and projects

Wasuswa-do3u
LazAIasuIY
7187377
wielfaonndosiu
PLOs Tosl
1gysIN1g
\levves 51631
222206 wanvayd
Wesduuaztnd
gaRvieudien vos
NANgATIAN
(rangmsuiulse
2565)
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224412 msdrsuaraneuiziseiions 32-2-5) | 226412 sufeuiifuilens vieufiswazuinms  3(3-0-6) | UsuTeustiilemn
Vieufleauasuinis Research Methodology for Tourism ALY
Survey and Research Methodology for Tourism and Hospitality
and Hospitality naNN1IwaEIsITe Mafmuadyniide uaeingUseasrn1side
wdnMsuaziside matmuadyuite uarTnquszasd | en1svisaiion n1s eenuuunuIde 1nesien1sideids

nsideiiensvieaiion N3 senuuuLAde Ldeslon1idy | Aaamm WU uazuuuIsHauna maden naudiegns

Wanunin WaFua wazwuuTSnaunaiu n1siden | nisiiudeyaide n1siaseideyaivte nisiauenaide

nausoge maiuteyaids meleszideyaite mstauena | Tasimisdinaiie gaUszasdininisvieaiien

3o Tasanmsdrsiniie ﬁmﬂixadﬁw’mmiviamﬁa’g Principles and research methodology; locating research

Principles and research methodology; locating research | problems and objectives for tourism; research design;

problems and objectives for tourism; research design; | qualitative, quantitative and mixed research methods;

qualitative, quantitative and mixed research sampling of research population; data collection; data

methods; sampling of research population; data collection; | analysis; report of research findings; survey projects for

data analysis; report of research findings; survey projects | tourism purposes.

for tourism purposes.

224413 Fununnsvieufleanaginuing 1(0-3-1) | 224413 dnmieaiisuazinuinig 1(0-3-1) ALLAY
Seminar in Tourism and Hospitality Seminar in Tourism and Hospitality

Ay warleseiguasduazgumuiislussduananaysedu | Anw uasiinsgiguasiuavaumuiislussduanauassedu

afinne ludssdui i sadeadvgnaivnssunisviondion | giate ludsziduiiferdeadugnaivnssunisvioadion

wazdnuinmsluedn dagtu uazaansalaniumsaiiasuly | wagdnuinisluefn Jagiiu wazmansalaaunisalfiudeuld

luswianannsdifinuuaznsinUuRnaauy luswianannsdifinuuazn1sinUuRnaaus

Examining and analyzing pertinent tourism and hospitality | Examining and analyzing pertinent tourism and hospitality

industry issues on a global and regional level; transforming | industry issues on a global and regional level; transforming

demand and supply in the tourism system; analyzing | demand and supply in the tourism system; analyzing

tourism industry trends from the past to the present; and | tourism industry trends from the past to the present; and

predicting possible future changes from case studies and | predicting possible future changes from case studies and

Field-Trip. Field-Trip.

224411 n13AN1saNIEINgALazNITUS UL 3(2-2-5) | 224411 msdanisannzingauarnsitudly 3(2-2-5) ALLAL

gaEVNTIINIYiBuTisauardnuinig

Crisis Management and Resilience in Tourism

and Hospitality Industry
LLmﬁmmﬁmmﬁﬂqmLLazmwmﬁ'm mﬁﬂmﬁﬂqmazmm
L?il‘&Jﬂuqmawnﬁumﬁv{adLﬁ&mmﬁmu?mﬁ N38UNITINNT
Angenaranadss n1sieseianeingAuazanuidsses
gAEVNTIINIViBATisuarInuIng
Concept of Crisis and Risk Management, Crisis and Risk
Management for Tourism and Hospitality Industry, Crisis and
Risk management Framework, Crisis and Risk Analysis for

Tourism and Hospitality Industry

gRENMNITINITViDNisuarInuing

Crisis Management and Resilience in Tourism and

Hospitality Industry
LLmﬁmmﬁmmﬁqmLLasmmLﬁﬂﬂiuqm&mmiumiﬂmLﬁa's
wazdNUINT MITIATIBALATIESSLaTNANTENUYDIINGANITAl
sULuuM ISR luan1Ingd nsruIuNIsuALLLINITANTS
an3geuazn1susum nsdlAnw
Concepts of crisis and risk management in the tourism and
hospitality industry; analysis of crisis structure and impacts;
resilient model in crisis; process and guideline for crisis

management and resilience; case studies
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224212 winnssuiienisdnduaugsiniiiie 3(2-2-5) | 226212 umnssuitomssiiunu 3(2-2-5) Uiuredune
wazulARmAn wazdnn1sgsiaiiilen sedvitelsf
Innovation for Tour Business Operation Innovation for Tour Business Operation and donAdeIiy
and Management and Tour Conducting Management PLOs To

Management
UszTRuaziannnisvesgsnaiiiisuazsingmnar Ussian
¥94539d onanavieaiien e Usznauveen1sTarien
Uszianeingg nsusegnaldnnnuiauladaindlunisiauau
Faduneieaiion mlnneideyauazimaialunisimun
dumavieuiiey uinnssudmiugsiavnies nasduun
Ussianvesianinan unuin w1 i uazasIeuTn
vowlnameaiuazgifies snsgivndnluns
UftRnuvesinamen uazdiiiilen
History and Development of travel agency and tour guide;
type and component of organized tour, the application of
logistic in planning for travel route; Innovation for Travel
agency principles and techniquesin route planning;
category of tour guide, roles, duties and ethics of tourist
guide and tour leader; standards of performance as tour

guide and tour leader

Anwmdnnsuaznssurunmsmiiunuresssiafunuyionie:
LLa%q%ﬁ%ﬁﬂLﬁlﬁnaﬂleﬂ‘u%%‘U‘U 1AYATAUARNNITRBNLUY
LaguImsdansTenisvioniior nsAuInduy uaznns
ANUATIAINIT N15TANITIIUNT I nann1sdraman
wagnann1suImsdamsnudaman Anwviwuinianisaiig
UszaunsalmsvieadiediiiganimeitunszuiunisTiuing
ageilonndn Tinnerinisuszgndldinaluladddva nagns
N1IRA1A LmzLLmﬁ@u?ﬁmiimLﬁmﬁ'mﬂmﬂ'maza%ﬁﬂmm
wana1alifundndueinisvionien InufuAnisinsuny
wazaufnnuinisrluuiunads WeRwuinuenisdnnig
wazinSsuadundeudmsunindug Usenaunisyalul
wazynansiifidnenmlugnanmnssussiaiien msfinufua
A1AFUL

Study the principles and processes of travel agency and
tour operation management systematically. Cover tour
program design and management, cost calculation and
pricing, back-office operations, tour conducting and tour
guiding management. Study approaches to delivering
quality tourist experiences through professional service
processes. Analyze the application of digital technologies,
marketing strategies, and innovation concepts to add value
and differentiate tourism products. Practice tour planning
and tour conducting in real-world contexts to develop
management skills and prepare for becoming modern
entrepreneurs and competent professionals in the travel
industry. Field-trip

224213 ¥ANATIANITLIUTY 3(2-2-5)
Principles of Hotel Management
'UizLﬂmLLﬁzEULLU‘Umﬁﬂmiﬁuaﬂﬁﬁ'ﬂLLiiJ mmilﬁaﬂﬁwﬁ'mﬁu
gIfialsausy nsuInmislulsawsy gUuuunsIanislsusy
TassasnsesAnsvedlsiusy unuimminivarausuiinvey
08187199 N15UTEAUNUIENTIURUNLATEAFINNTTY
vioudien
Types and patterns of lodging management; basic
knowledge of hotel business; hotel services; types of hotel
management; structures of hotel organization; roles, duties
and responsibilities of each department in hotel business;

coordination among departments and tourism industry

3(2-2-5)
Principles of Hotel Business Management

224211 ¥anNNSIANTITSY

mwitﬁa&ﬁwﬁmﬁuqiﬁﬂimwu nann1sdan1suagguLuy
gefalssusuadtlval nagnsnsnainndiauazidevladea
Tfedsasisassfdmsuganalsausy nmsussendldimalulag
AdvanaziinwenisAndansidmsunsaiiuaunazuily
P lugsialsausumuanumsaiidsunasegsing

Fundamentals of the hotel business; Principles of
management and modern hotel business models; digital
marketing strategies and creative social media content for
the hotel business; application of digital technologies and

analytical thinking skills for hotel operations and problem-

Wasusia-de wax
ANOBUIYTIIU
el faonndosiu
PLOs Tosl

3(2-2-5)

Transportation Business and Airline Business
wAnuazdssianvesladaind anufidesuiertugsi
YU UIEinnUeInITIuds mmg”Lf'JvmﬁuLﬁmﬁ'uqiﬁaﬂﬁﬁu
plimanin1siu nguazszidsun1s9313IN10INIA A1T1IM
Avuan1stu IuUIn1saIat uAukazuAS 09U STUY
nsaes madsesaeiasdudosdu nsdifng

224214 g3favuds waggsnansiu

Concept and Type of Logistics, Introduction to Transportation

solving in response to rapidly changing situations
224214 \adafndiilonsvieaiilen 3(2-2-5)
Logistics for Tourism
Anwmdnnisladafinduaznisuinisidauniulugaaimnssy
nsvioaiien nsdanisvudelasaisuazdudn 11591900y
wune msldmealulagansaumelunisdanisladadind unum
vosladadndlunisifinssansamuvasiondies msuszynd
wnAnladaindlumsimungsiaviesiisredredsdulugaaivia

Study of logistics principles and supply chain management

Wasuie uaz
A195UNY IV
Wielvaenadaiu
PLOs 1wl
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business Type of Transportation Introduction to business | in the tourism industry, including the management of
airline; Airline geography; flisht schedules; Ground Services; | passenger and goods transportation, route planning, and
224215 vidnuagnsufunuinnssulu 3(2-2-5) | 224213 ¥ann15 MIALHUNULAEUIINTIY 3(2-2-5)
gaamnIulud dwfugsialud
MICE Innovation Principles and Practices Principles, Operations and Innovation for MICE

AUNUNY UTELANUNUIN WagANU@IAYUe9gININITIA | ANUNNE Ussian unum wazaudidy esgsianisdn
Uszgn msdadnssansmaviendieniieliuseta uasianssy | Jszn msdaivssansmaveailsuiiedusista uazfanssu
ey mhonuiiieates ndnnmsdans msnusumsean | ey whenuiiedes sufwmaaduuianssdesdu
M3AiuNg NMsUseliung warn1sENURUR WlensdnnTg n1snsukLNITAIA MIFunns MsUszduse
Definitions, types, roles and significance of Meeting, | dwmsugsialud uagn1sWnUHUR
Incentive, Convention and Exhibition (MICE) business, and | Definitions, types, roles and significance of Meeting,
other special events; knowledge of relevant organizations; | Incentive, Convention and Exhibition and Special Events
principles of management; marketing planning; operations; | (MICE) business; knowledge of relevant organizations;
evaluation and training practice Innovation concept for principles of management;

marketing planning; operations; evaluation and training

practice.
- 224312 MsponuUUeV I vassaT AL 3(2-2-5) Wasedvil

gRENMNIIIN VDT IMAL LIS wieliiaenndoaiu
Creative Content Design for Tourism and Hospitality PLOs Tul

Industry
miﬁﬁumﬁﬂmmiaamwuLﬁ@mﬁﬁ%’ﬂﬂaiiﬂ“luu%uwuaaﬁjﬁa
navieafinarnisuinig nagnsnsaiassdidevledea
fifefiiuszavBam finsenisianFes msUszndlévalulad
Mvalunsadaien Snsziunliusng 9 wavadaidomi
RevauBIaanIUNsaiTABuLUAteE195In T Asdlaly
AULANGA S AU TSI 0ad 19k evmnsnnsiewil e
e
Developing creative content design skills within the context
of the Tourism and Hospitality industry; Strategies for
creating effective social media content, storytelling skills,
applying digital technology to content, analysing various
trends and creating content that responds to rapidly
changing situations; Understanding of cultural differences to

create appropriate tourism pathways.
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224314 MIasnANALUTUAdMTUgRaMNTIU 3(2-2-5)
msvieadieanazuinig
Brand Value Creation for the Tourism and
Hospitality Industry
WUIAA NV WATNTEUIUNITUTNITUUTUA LUUTUNTUBS
Qﬁlawm'ﬁumiviadl,ﬁ&ml,azmsﬁmi ANEIAYVDILUTUA
Sndnualuusud fumdsusudlunain wagn1simuEoad
nsUszyndlddondviauaslnduaiifeiioairansiuuaz Ay
HAWUABLUTUA NSHNUJURAUNITTRUILUTUA NSHER
ilemdeidiadvassiuazmsnannnara Savhlassnisianu
suddmiuumdsisuiiswdogsiouins
Concepts, theories and processes regarding Brand
Management in the Tourism and Hospitality sector;
Significance of brand, brand identity, brand positioning and
brand storytelling; Applying digital platforms and social
media as essential tools for augmenting brand visibility and
engagement; Practicing in strategic brand development,
creative content production and digital marketing, practical

project-based assignments.

Wasnedunlvl
Wielvdenndasiu
PLOs Ty

3. 39den

3.1 Jvndanaunisviaaiien

3.1.1 ngudydengsialsausy

3(2-2-5)
Housekeeping Management and Operations

224321 msdanswarUfURnIsuutity

Tassad wihiluazanuiuiiaseuressudiunitiu fureu
wazmAdalun1sUURIY N15UTZAIUIIUTENT 1NN
A13TANITNINYINTUAAD ViFUAR WazITeFITUVINTNU
wwamansuitedaymlunsufifau Anujon

Structures, duties, and responsibilities of housekeeping
department; process

and techniques in operations;

coordination among departments; human resource

management; staff’s attitudes and ethics; guidelines for
solutions to problems during operations; training practice.

3(2-2-5)
Housekeeping Management and Operations

224221 M3dan1suarUf iRzt

wdnmsdanisnuwithumaunAeauegnediy Tassaidly
WHUNITURN U fuﬂumauiumsﬂﬁu’"ﬁmul,l,m'ﬂ’wmm
wnsguEnaeg1siiontin AnufiRrnuenisdeasuazng
wsaweseslunsvinumeldfaussauiiunndig wagnsld
gunsallaziAdosilatitonsufiRnuuitou

based on
in the

Principles of housekeeping management

sustainable concepts; organizational structure
housekeeping department; procedures for housekeeping
operations in accordance with international professional
standards; practical training in communication and
negotiation skills in a culturally diverse work environment;
and the use of equipment and tools for effective

housekeeping operations

RIGEIR
LazAasuIY
a P v
183 Ne b
ADAARDINUY
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224322 MydanisuwarUfRnsnuinisdumth  3(2-2-5) | 224322 msdansuerUoRnisouinisdumth  3(2-2-5) | wasudeiue
Front Office Management and Operations Front Office Management and Operations e niteld
Tassadne il uazarufuinrouvessuuinisdiundy | Tasadneuuinsdundlugsialsus dunsunmsufifou donndeariy
nsruIuNsU TRy UnsaumnauInasgIvEInasgslionnn wuInan1suily PLOs vl

MIUTEAUNUTENINURUN YAGANIN SIAUAR LayITeETTU
yosnina wuwnansuily Jgmlunmsufifau nadifinw
Structures, duties and responsibilities of front office
department; operational process; coordination among
departments; staff’s personality, attitudes and ethics;
guidelines for solutions to problems during operations; case

studies

msUszgndlimalulagfdviaiions
ASHATINYENTHRAITLALNISIETAN
waznshy

Yaymnlumsufumnu
ANITNUUINITEININ
seseslumsvhauneldiausssuiivainvans
gunsallazieiesslatiionsufiRauuinsdumth
Structure of front office operations in the hotel business;
procedures for professional front office service in
accordance with international standards; problem-solving
approaches in operational practices; application of digital
technologies for front office management; training in
communication and negotiation skills in a culturally diverse
work environment; and the use of equipment and tools for

effective front office operations

224221 UUINMIO I TUARIATE AN 3(2-2-5) | 224321 NIUINITOINIUALLATDI 3(2-2-5) Wabusia uag
Food and Beverage Services Food and Beverage Services ANO5UIYTIIUN

ArwiEuoIng Sunnuazemsny Tuoen wiiiuazanu | lassadanuuinsemsaniaiesiulugsialssy duseu | iileliaenndesty
SUlinvouTBUHUND I ILAZLATEIRL  NFUsEATIURULKLN mﬂﬁu?msaWmLLazLﬂfi'aaﬁ'mmmmsgmmnaaéwﬁam%w PLOs Twal
Buq JUuuumsiauimsemsuaziedesslugsiansviondion | msuszgndldnalulagaavialunsdidunuuimsemsuas
vdnnsuazimadanisuinisenmisuaziedesduuvuana in | 1e3esiu wuamsnisudlvdgmilunsufifnu msininee
UftRuazAnwuenan i 158 eansuaziasatreseslunisviarunield Tausssud
Basic knowledge of Western and Easter cuisine; duties and | wainviane wagnsldgunsaiuazindesiiooufifnuuinis
responsibilities towards food and beverage department; WNIHATIAS RN
coordination among departments; patterns of food and | Structure of food and beverage services in the hotel
beverage management within tourism industry; principles | business; procedures for professional food and beverage
and techniques in International Food and Beverage | service in accordance with international standards;
Services; training practice and field trips. application of digital technologies in food and beverage

operations; approaches to problem-solving in-service

execution; training in communication and negotiation skills

in a culturally diverse work environment; and the use of

equipment and tools for effective food and beverage

service.
224323 UIpNIIUNTANEMIUTINALTWUIY 3(2-2-5) | 224323 winnssumsnaindmsugsialsasy 3(2-2-5) | Wasumeiue

Marketing Innovation for Hotel Business Marketing Innovation for Hotel Business e nitoli

AMUVNNY B9AUTENDU Wasn1sHAILIANTIUNMSIaInd Sy | wuifnauazauidesiuaionimisnain (mﬁmmiﬁyugw donARosiu PLOs
muluieveuagnisnain; mswanndudlmivazuianssy | Wnwe waznagns) uinnssuituind eudrsuudliulugsie vl

u3n13 IFUFURA o1 Faunuaudesnisvosuan n1s
WasuLamsdanuiamsssusagiviminisnainvesgsio
Tsausy Ufduiusvesuaniuns@ud Ussaunisaivesuanuay
nsasunuelaneu nsuszendldmaialndiunagnsnisvii
ATAAINVUTZUUAINE N1991809801UN1TAIN1TABIALTS
winnssuaznIdiine

Meaning, components and development of marketing
innovation in  sales and marketing department.
Development of new products and service innovations.
Practices to reach the core needs of guests. Socio-cultural
changes in the marketing landscape of the hotel business.
Guest interactions with brands. Guest experience and

creating distinctive value. Application of new techniques to

Tsausu n1swanduanviuazuinnssuuinis 35UHURlunis
WA uANFB911598UYN N15IUE BuUaImnadan
Tuusssusiegiivirinsnainvesgsialswsy Yfduiusveuan
flunsnduA Usvaunisalvesuunuaznisaianaalaneay n1g
lnalialnsiunagnsnisinseaiauussuuida n133taes
anuNIAIN SRl IRNTIILALN SAIAN ¥1gIAAT3

Contemporary  marketing  concepts and  research
(fundamental knowledge, skills, and strategies); trend-
innovations in  hotel business;

driven new product

development and service innovations; practices for
accessing core guest needs; socio-cultural changes on hotel
business marketing landscape; guest-brand interactions;

guest experience and distinctive value creation; new
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techniques application with digital marketing strategies;
innovative marketing situation simulation and real business
case studies

224424 nsdanislssusuvwadnlugafdia 3(2-2-5) | 224424 msdanislsausuvunainiugafiva 3(2-2-5) Wasude ey
wionddu oA dady AOBUYTEIN
Small Hotel Business Management for Small Hotel Management in the Digital Era \iolviaenadaiy
Transformation for Sustainability PLOs To
waAaisatunsadessialsasuvuindenlaslianudn | Luada arunuisvedlsausuvuiaidn n1sadeassa
a319a550 LLazﬂawﬁ‘Lﬁimﬁumi’ﬁﬂmiﬁqiﬁﬂsaLLimm(ﬂEJ'an LaENI500NKULUIN1TUTEAUNSIlTILsIIUIALE NLUIAR
n3dan13uinnsa dussansaam uianssunasinalulad | fiesdiu mssenuuuuszaunisal msdanisadelnluyaddva
asaunAdInIuNIRAUNAS WemLEEAIN wazn13UINT | nagnsnisuimislsusuvuiadniiionudsdu nisdanisnu
N133ANINUNYYY MIea1n Tduaznisiulugsialswsy | uywd nsnainuazn1sna1ndda nsdansiunuasela
YUIAEDU NIUANW walulagaaviarionslulsusuvuadn msdalsusungnan
Concept of creation for Small hotel Business using creativity wundn (Small Luxury Hotel) nseinen
and Management strategy for Small hotel Effective service | Concepts and definitions of small hotels; creative
management innovation and Technology for Facilities | experiential service design for small hotels with local
development and service human capital management | concepts; experience design; modern management in the
marketing Accenting and finance for Small hotel Case study | digital era; strategic management for sustainable small
hotel operations; human capital management; marketing
and digital marketing; cost and revenue management;
application of digital technologies in small hotel operations;
management of small luxury hotels; and case studies.
3.1.2 nguivdengsiansvieaiien
224231 mMsvieufigamueuaulafiey 3(2-2-5) | - yimﬂmslﬁam
Special Interest Tourism Sufuseivdu
ﬂ’)’]ﬁJ%N’]EJLLﬁS‘Ui&‘»LﬂWlJENﬂ'ﬁ‘ViENLﬁﬂ?ﬁ]’]ﬂﬂ?’]ﬂﬁﬂl%ﬁlﬂiﬂ
Svswavesmvionfiemumnuaulafimsionsianisuas
msmaamsvieniien  nseAuTeUszutetufeatunns
vioudflenmuanuaulafives nsdfinu uarnsfnumanaauy
Definitions and types of special interest tourism; influences
of special interest tourism on management and tourist
marketing; discussions of current issues in special interest
tourism; case studies and Field Trip
- 224231 msdamsgsniathifiensomarte 3(2-2-5) | Wanedvilv
Contemporary Tourism Business Management Wielaenadasiu
Anwinszurunisdnnisgsiaiidisaluuiuniadsuuiasesns | PLOs vl

157 Tneufunisiasuadennuanansalunisudaduriunig
dan1sveya nsdeans uaznismatnegaiusEansaim Anw
nsldindesflendvauazunanesuosulatfiisadestunis
ALY 817 SEUUNITIeY NsTan1steyAlswn TS uae
nsdemstugniriudedenueeulal nsnanagnsnisaing
WUTUA LLa5ﬂﬁiﬁaaﬁ@mmﬂuaﬂﬁjﬁwmLﬁa'ﬂugmwuﬁimm
fs8u Anvinweanuseudadva itelvanmnsauugimalulad
naviendieatuiiugu luuSunilmnsausudninnuiiie
wagn1seenuuUsEaUNsalNsRunsiuowan

Study the processes of managing tour business operations
in a rapidly changing context, with an emphasis on
enhancing competitiveness through effective information
management, communication, and marketing. Examine the
use of digital tools and online platforms related to

operational functions, such as reservation systems,
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data and  customer

communication via social media. Explore strategies for brand

Tour  program management,
building and value communication in tourism businesses in
a sustainable manner. Develop digital literacy skills to
enable basic travel technology advisory, in contexts
appropriate to tour offices and the design of future travel

experiences.

224331 UsgSRmanifatzifionisviondien 3(2-2-5)
Art History for Tourism

UseTAeans @ausifl oan13v 097 89 WU Angu]
neUseinaanidalzuarlusund qayamvune asAdsenau
Af8nsnanen15as19asIAAaunTTULILIA 199 NEnA1T
Fullugu Anurlarunumvesse RmansAaunsailnefifse
msvieadied nsdiAnwinaznsAnwniAufoa

Knowledge of art history for tourism; concepts and theories
on art history and archaeology; purposes and components
influencing on creation of arts in various forms; principles
of assumption, values and roles of Thai art history to

tourism; case studies and training practice

224331  NM1909NRUUUTZAUNITAIAIIUNTIAN 3(2-2-5)

waEs18N"g vieafieadeadeased

Creative Tour Program Crafting and Memorable

Experience Design
Anwndnnislunisesnuuusensiifiendeadaassd ey
A9H9N5N N1TLNUFEUNI Lazn1ToonLUUYsTaUNITal
AdewasmnunuisLaraunses 1§ enleaduainugdn
vosnvioadivrlunainuanefia senuuulusunsudiasne
qunior AuUseivla uarauduiusseninadldunisiu
anudiluusuniinainuate saudaniseenuuudmiunis
vieafigamuauaulafiiay 919 nMsvieadiendeTamsssy
4unM 5550917 uagnsious Annsldiesesflionanuuy
Usgaunisal Wy nsviunuidumnsszaunisal msaiiey
adnwal M3liATeieURduius uasmalianaidnios ite
snsriuguamveslysunsuvionfinlifiiendnuaiuazidnds
Tnvieaiienenauriads
Explore the principles and processes of creative tour
program design. Focus on theme selection, itinerary
planning, and the development of meaningful and
memorable experiences that connect with tourists on
multiple dimensions. Design programs that evoke aesthetic
appreciation, emotional engagement, and a sense of place-
based connection across diverse contextual settings.
Incorporate approaches to special interest tourism,
including cultural, wellness, nature-based, and educational
travel. Apply key experiential design tools such as journey
mapping, persona development, touchpoint analysis, and
storytelling techniques to enhance the quality and
distinctiveness of tour program and authentically appealing

to travelers.

Wasude uay
YIUINITTIUTY
224432 A3
ONUUULEUNIA
Usgaunisalfan
\dou Visitor
Journey Design
wielfaonndosiu
PLOs Tyl
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224333 daamAiianignig 3(2-2-5) 224332 wénmsiiiiileuazsinnmear 3(2-2-5) | wasude uaz
Specialist Guide Principles of Tour Leading and Tour Guiding ANO3UTIEIU

AIVINY UNUIMVENT JRspuLazesIoIUTIResTagmad | Anwiunuin i 11nsgiudvdn wazesseivssaves | iilelidenadestu
ndnisnsufinurestagmadianizg nsdifinw mwd | finisussdpameaiidulssmauaeiissuna fanuvinee PLOs Tnal
AugnuAsatvusantausssy Anviuenaniuil waziln | nnsdeans nsaeveateya n1sia s endeaiiaassd
UURnsuu wazNSIARINTIUAUNUINGG AnWIuAGNNIN TiALAR N1SWSEN
Definitions, roles and responsibilities, standards, and ethics | #alun1ssuaiuuarludaeu nsusmsaudseunn tonans
of tour guides; principles of operation for specialist guides; | UsznauUNITAUNIG LAZAITAINBUIIUBY19E T3 UU L§8u§
case studies; basic knowledge of cultural heritage; Field-Trip | n15UsganunuiugiiusnisludssmeuagsinsUseima niasin
and training practice in tour leading Uftanmsiienarudtamlusniunsaidians

Study the roles, responsibilities, professional standards, and

ethics of tour leaders and tour guides in both domestic and

international contexts. Develop communication skills,

information delivery, creative storytelling, and recreational

activity facilitation.  Study personality, attitude, and

preparation for tour assignments, job order, budget

management,  travel-related  documentation,  and

systematic task completion. Learn to coordinate with

service providers both locally and internationally, and

practice tour leading and problem-solving in simulated

scenarios.
224332 N13IANITAUIMATLIANE 3(2-2-5) 224333 m3danmstdiieanelulsemawagendn 3(2-2-5) Wasude

Spa and Wellness Management Domestic and Inbound Tour Management wazA1esUNY

arwduaramdladestuieatulunagsfivatuazaniu | Anvmdnnmawasnssuiunenasusariansiusunsminies | sedvuiieli
usmsiaa 1Wlassdusenouuagdadediidninavesnis | melulssmauazadn lneyadunisesnuuulusunsininiien | aenndesiu PLOs
Jansludrunisadunis asdanimineInsuazniTnan ﬁmauauamawqﬁﬂssmﬁﬂ‘viaaLﬁaaﬁ”’wnlwaLLazsm'mimna vl

nsdansmeldnnzingauazmsidsuutas Feuinmsiam
nARA LAz UINIT NsasIuazeanlUUTRIUsIINUINISIY
ﬁjﬁﬁ]amLLaxamuU%minaLuaﬁwmmﬂmﬁﬁuuﬁﬁmqﬁﬁﬁymw
waLNISANTILINNTTY

Introduction to Spa and Wellness Retreats business model.
Understanding of components and influential factor to
management including operation, resources management
and marketing management, management under crisis and
changes. Learning of service and products development.
Design and Creation of service culture in Spa and Wellness
retreats with innovative thinking and cultural wisdom
heritage. Introduction to Spa and Wellness Retreats

business model. Understanding of components and
influential factor to management including operation,
resources management and marketing management,
management under crisis and changes. Learning of service
and products development. Design and Creation of service
culture in Spa and Wellness retreats with innovative

thinking and cultural wisdom heritage

fvioniiealuuszing nsnwaudumeioniisn niseanuuy
AaNTTunIAFUILLAYEUNUINIT LLﬁ%ﬂWiﬁﬂIﬂiLLﬂiNVf@ﬁLﬁﬂ’J
yuruiiaenndasfuinusssuuasnineInsvosissiu Anwd
Funsunisliusnsinyviond vad susn1sfuid1Useing
nsUsEaunUFLTiN erunmue $uemns Seaweariveadu
Maaﬂ%uﬂ’]i@lLLaF’]‘mﬂ’lWﬂ’ﬁ‘U%ﬂ’ﬁ SIUNIANWINTTUIUNNS
dsantinvioadien Anvinvznisuszanueilunpauny wagnis
Tuinmstinviesfienluuuniivanaanenisausssu

Study the principles and processes of planning and
managing domestic and inbound tour programs, focusing on
the design of tour programs that respond to the behavior
of both Thai and foreign tourists traveling within the
country, itinerary planning, the design of field and
recreational activities, and the arrangement of community-
based tourism programs that align with local culture and
resources. Study the procedures for providing services to
tourists starting from entry into the country, coordination of
accommodation, transportation, restaurants, and local tour
guides, as well as quality control of tourism services.
Include the study of outbound transfer out process.
Practice coordination skills in the field and the provision of

services to tourists in diverse cultural contexts.
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224431 MFIANIATAUANINTIVOQAAIMNTIN  3(2-2-5) | 224431 miﬂﬁﬁ’amuﬁmﬁmmaaﬂ 3(2-2-5) \Wasude uay
msveadiuardnuinig Outbound Tour Operations AaSUNEIIEIN
Management of Luxury Tourism and Anwmdnnsuaznszuiunsdidunuvesssiadiiisieen | Liteliaenndeiy
Hospitality Brand TUUTUNUIEIYIA 1ngATBUARUNITITILNULALBBNLUY PLOs Twl
Tsunsudnd ealusneuszina nasuimisdanisdunu
N19A19UATIAT LAZAISTANITERIILANIUE BuLTuAS
#19UTEINA ANEIN159ANILeNA1TUIENOUNITLA UNIY
Wy milsdolAunig Uaslagans ona1sn1sd1eeuingg was
NETN15V9391 andsdonmuasunisidieswesszma
Ya1en1e @nwruuianianisuszatuaudug iuinnsly
AsUszmA W a1en1siu lssusu usenvuds uazsinamer
Viosdiu Wannsinuedunisdoas msasaseses mstiaue
yelsunsutiiler waznisanisuiedugndn elaiuain
auanusalunisdansgsiatiiisanesnegreiiussansnm
Study the principles and processes of outbound tour
business operations in an international context, covering
the planning and design of outbound tour programs, cost
management, pricing, and foreign exchange management.
Study the preparation of travel documents such as
passports, tickets, service reservation documents, and visa
application documents, including immigration requirements
of destination countries. Study the coordination methods
with overseas service providers such as airlines, hotels,
transport companies, and local tour guides. Develop
communication skills, negotiation skills, tour program
presentation, and closing sales with clients to enhance the
efficiency of outbound tour business management.
224432 M3PONUUUEUNIYSEAUNIRlENEY  3(2-2-5) - YIINIIIAY
Visitor Journey Design 1830 224331
224433 ﬂ')']llL%E]iﬁ]LLa%ﬂ??iJUﬁ@ﬂﬁﬂiu 3(2-2-5) - N178BNLUY
msvieadien Uszaunsalnau
Trust and Safety in Tourism NIRALIIUNTT
vioudien
Creative Tour
Program Crafting
and Memorable
Experience
3.1.3 nguivndangsnalud
224241 MIIANTLALNITINUNUNNTUTLYNDENS 3(2-2-5) | 224241 MSVNUHULAZNNIIANTSTIAAlNG 3(2-2-5) Wasude uay

dafulugafanea

Convention Planning and Management for

Sustainability in Digital Era
aufitesuiatunsinnisgsiansdauss ditdulddau
douavitusing msdndunislunisiaueveidudinmdanis
Useau MIRTENNTIAUTEYL NTEUIUNTIAUSEYY §3RATUTR
Uszaa n159An15A15LTU N15TANISAISRaIR an1udidmsu
sy nalulagansaunadniunisdauseyu n153nUseyu
ohadsfu nsfinwininauy
Introduction to management for Meeting, stakeholder and
partnership, operation to submit a bid to host Preparation

of the meeting, Finance and Marketing Management for

astelmiganudadu

Planning and Managing Modern MICE

towards Sustainability
MANN1INITINUNULAEUIMIIANITEIRalLG dldulidude
LAZWUSHIAT WANNITIIILNU %UWE)UﬂWS'JNLLNU ANSUTEAUIU
A1ILBHUNNITEY N1TAAN w%’wmﬂﬁmu‘wé BUIAAAIY
fafu
Principles of planning and managing MICE businesses;
stakeholders and partnerships; principles and steps of
planning, coordination, financial, marketing, and human
resource planning; and the concept of sustainability. Cost

management and revenue enhancement, human capital

AUV
Wielvidenndaiu
PLOs Tul
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venue and Technology for Meeting Sustainable Meeting and | development, risk management, and applying of
Convention Field Trip Environmental, Social and Governance (ESGs) concepts in
MICE business management
224341 mMsdansmsvienfieuiieduseta 3(2-2-5) finaan
Incentive Management

ANYNE FIRUINTT ANEIADY wazdnvazvossvioniien

Woduseta Manukudunsian1snsuimsniseann

MATANITUITAIUIU NTSUIUNITVBINITANTUNUNBUNITIA

NUIENTNMITANU kagnaan13dneu Jymauassauazuun

MansuAly

Meaning Evolution Importance and Characteristics of

Incentive, planning for Marketing, Coordination techniques

The process of operation before Incentive during the

Incentive and after the Incentive, problem-solving

- 224341 AuAnassaTIALazuInnITuE Uy 3(2-2-5) | iwsedvnield
ganalud donndeariu PLOs
Creativity and Innovation for MICE Tl

AU ANUEIATY DIAUITADY VDIRUANAS19ETIA
wazuTanssy fhuensiaides (Storytelling) nwenisdeans
WeaseassA iufanisuszendldanufnasnsassday
ui’mﬂﬁuLﬁamiaamLU‘ULLazwﬁmmuiuqﬁamﬁmﬂwqm
msdninssanismaviendisnfioduneta uasAanssufivey
HNURUR MsdiaesaniunsaiuaznstlAnwiganaase
Meaning, importance, components of creativity and
innovation; storytelling skills, creative communication skills,
including the application of creativity and innovation to
design and produce works in MICE business, practice,

simulations; case studies

224342 n159nn1INsIntingsAniseeslionnTn 3(2-2-5)
Professional Exhibition Management

AUANBLAZANUFIAYIDINITINTNTIANTT UTTLANVONIU
Inssanns Usglovdvesnuinssanisiierdosiugramnssu
Tud ndnnsTRnuingsants diuenuazaanavanIui
A1TINUNITIATNTIANIT ATZUIUNITAITIALNTIANIT NS
dansniseann Jymuasuwimauily

Meaning and importance of Exhibition Management , type
of Exhibition benefit for MICE Business, Principle Exhibition
Management, process for Exhibition Marketing Management

problem-solving

224342 N1509NLUUUDLIUY 3(2-2-5)
Event Design

AUNNIELATAUEIAYIBIN1T00NLUUBLIUY 83AUsENBUY
YBINTOBNUUUBIUY AszUIURISERNLUY MINeieiudl Key
visual Tunsdiaus n1seenuuulszaun1saluessudiiuni
nslinalulagadvaluniseenuuuiiienisinaus nsiden
Fanlunsneasnany msudlun1seeniuuudiu

Meaning and significance of event design, Components of
event design, Event space planning, Key visuals for
presentations, Feasible events, Event experience design,
digital technology in event design, Selecting materials for

event construction, Trends in event design

Wasuie uaz
ANOBUIYTIIUN
el faonndosiu
PLOs Tosl

224343 muAnEs19EsIALasuInnIINdmMSU 3(2-2-5)
g3naN15InBLILN
Creative and Innovation for Event Business
AWMLY AUEIATY FTMUINTT UselnvlazesRUsznauTed
AanssuRLAYNINISY o7 8T eas19assAuasuTanssy
msa%m‘ﬂam,ﬁmmﬁ%mimﬁmw memaa;ﬁﬁﬁ'suﬁwﬁaa
nselfinw wazmsAnuuenaanui
Definitions, significance, evolution, types, and components
of special creative and Innovation event tourism; value
increase in special events; roles as a stakeholder; case

studies and filed trips

224343 MsdamsguiUszauuaziivnegis 3(2-2-5)

dafudmiussnalud

MICE Venue and Accommodation

Sustainable Management
vannsuazuuIUUAlunsuIMsIansausUssquuasiin
nseenuuULAzIANARUATUsT MsUSMsNuUFTRnS
n133AN15emIsUaTiAT 094 1 N1FUTMITNTHEINTYAAA
MsmaALAzNNsADas MsUIMsAAdBIazALasa Y
weluladuazuinnssudmiunsdnmsguiussyuuaziin
Principles and practices in the management of convention

centers and accommodations; venue design and

Wasuie uaz
A195UN8 87T
el faonndoeiu
PLOs Tl
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development; operations management; food and beverage
management; human resource management; marketing
and communication; risk and safety management; and
technologies and innovations for managing convention

centers and accommodations.

224441 nsdansiagnsuseanuaulasanig

gefvludluaounisainisudeuntas 3(2-2-5)

MICE Project Management and Coordination for

Transformation
fugrunsinnislusaauaznisUszaruay Taeidulasinig
A3 0silon1svAnI15lATIN1T Usenaudae PERT Chart, Work
Breakdown Structure, Gantt Chart AM3IH38L7LNIU N15ANE
Aaudulyld n1sasunuldsian n1sdanisesudssunn
mMsumIanudssedlasinis wagnings nadiAne wagns
lasanuuazinssuiiewdduadisUsyaunise]
Basic project management and coordination emphasising
on techniques regarding project management; Tools for
Project Management include PERT Chart, Work Breakdown
Structure, Gantt Chart staff recruitment; probability analysis;
project planning; budget management Rise and Crisis
management for Project Case study and Projects and

activities for building working experiences

224441 mM3dan1slasanisgsnalud 3(2-2-5)
Wion1sunaueraY
MICE Project management for pitching

nsuIsdnnslasinisnisdnuszyu nsvisaieneidu
57978 N1399TINIIANTT waTAINTTUTAY N15UAULATINIG
MsdansIuUsEINa NIUiTsAndssvedlasinuara1ay
AngA nstauewruulasiNg MsUssendldinalulagiiia
Tunisanfiuau n1sdndula nisseywazudlodgmiluseeu
UjtRnisvesaulud Wnwgnisdeasuuunuviuazeoulay
Msfpansuagnasreses nsuuRmunann1sUINISeEIa
fi3nusnsmuunsgiuaina nguaneiiisadesiugsnalud
nsgidAnyy n1svinlassusazfanssudmsunisiasuass
Uszaunsal

Management of meetings, incentive travel, conventions,
exhibitions and special events projects; project planning;
budget management; project risk management and crisis;
project plan presentation; digital technology application in
operations; decision making; problem identification and
solving at operational level in MICE events; face-to-face and
skills;
negotiation; service principle practices with service mindset

online  communication communication  and
according to international standards; related laws in MICE
business; case studies; projects and activities for experience

enhancement

Wasude waz
A195UN8 87T
el faonndoetu
PLOs Tul

3.1.4 nguivuaengsnan1siu

224251 arwsifesduieniugshianisdu 3(2-2-5)
Introduction to Airline Business

Uszianunduinvesgsianisiu esdnsfiiAsatestussia
n50u Msuimsnulugsiansdu fdwi fAstesiugsi
m3du vinenniFeu LmeNmiUﬁﬂﬁmumﬂﬁuﬁu Usginn
wargUuuuvesnsusMslugsianisdu nsiuinissendnenns
WUN1 MINaIaLaznIsIanTg ninensuyedlugsianisiu
NaNTENUYBITININITUY

Background knowledge of airline business; organizations
related to airline business; airline business management;
terminology for airline business; airports; guidelines on
ground operation of an airline and airport; types and
formats of airline business management; flight services;
marketing and human resource management regarding

airline business; impacts of airline business

224251 awiifesduifeniugsianisdu 3(3-0-6)
Introduction to Airline Business

Usg¥Rnnuuinuesgsianistu esdnsiieadesiussiants
fu msuimsanlugsianistu mdwi Midesdesiugsiions
Ju v1e1ndeuy mwug”ﬁvuiwLﬁaaﬁuuﬁﬁ’ﬁmumﬂﬁuﬁu
Usgianuargduuureanisuinislugsianistu ndnnis
Tﬁﬁﬂﬁpﬁﬂmw’iwmmﬁumwmﬂ%“mﬁu NNSAAALATNIT
dan1s nimensuyedlugsianistu wansenuvesgsianistu

Background knowledge of airline business; organizations
related to airline business, airline business management,
the terminology for airline business and airports, basic
knowledge of ground operation of an airline and airport;
types of airline business management, principle of in-flight
services, marketing and human resource management

regarding airline business, impacts of airline business

Wasumesune
e nitol
#@oAMaBInU PLOs
T
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NANgATUTUUTS W.A. 2565

nangATUTUUTI W.A. 2569

ansenuTulge

224353 Puuinmsmaumiluviernaey 3(2-2-5) 224351 wuimsmauailuvienagy 3(2-2-5) | Wabuswa el
Passenger Ground Service Passenger Ground Services #OARABINY

nslfusmsdlasansmaiiufuvesaenistusasrneniaey | msliimsilasarsmaiiufuresaenisusazviennideu lassasdlu

Funouresnisliuinisflasasmaiiuiu fousnafady | sunouvesnisliuimaglasasniaiuiu nadaduilasans

{lasans n1sdanisdunnssvesslagans lenansiisndudents | msdanisdunssvesfinsans onmsiisdudensiiums

Wunwweslagaswazaen1siy msussauauiumiieny | vewlagaisuaganenstu MsUszani Ui

fAeades msfnwanuvaende nsnsnaeuaudeuios | ifeades masnweuvaends msnsindeuauiiBUSoETee

yaufieatu iendu

Airline and airport ground service operations, Service | Airline and airport ground service operations, service

Process; Passenger Check-in, baggage and luggage | process, gsround handling, passenger check-in, baggage and

operations, flight documents, co-operation between | luggage operations, flight documents, co-operation

department in the airport, airport safety between departments in the airport, airport safety

224351 mMImiiuanugsivanenisiy 3(2-2-5) - gim%ﬁamﬁu
Airline Business Operation 5183%7ﬂ31u§

wualuuasngAnssunisviead ealan ndnnisuasnis WeskwAetu

dufuauvesgsiadniisuazgsiadunuvoniion ns gsnamslu

UImsnugsRavioniie 1wy nsdassuiem nsdalasiadng

9IANT N1TAANALAZYNBEAITUNEUBNITVIY N1TTANTT

F1UN9U N19I19TTVUNTALTUNURAL TEUVE TAUNA 91U

M ukasUyd une ﬂmmg"t,%"aaﬁ"mﬂmami LU SR

aurndu saaren1s0u un1en1sly Muenansdmiunis

drsosdnslasansinieadu msdndunudiseataslasans

ngszidouasserussaesfUszneunisgsnavieadion fin

UftRnsdatuien nsAnwniaaun

Trends of global tourism; principles and operations of tour

operator and travel agent; Management of tourism business

such as business establishment, organizational structure,

marketing and bidding skill, office management, planning

for operation and information technology systems; Finance

and accounting, taxation; Knowledge of ticketing regarding

to airport and airline codes, airline routing and travel

documents; operating ticket reservation; Relating laws and

regulations; Entrepreneurial ethics; Field trip

224352 N15UTNTHALNITATUIIUY 3(2-2-5) | 224352 n15UINITMASNIIANLUY 3(2-2-5) | WasufeSue
drvoatnslanans drvoatnslanens vl

Service and Ticketing Reservation Operation Service and Ticketing Reservation Operation donAdIiU
glimansn1stu dunenisiu sWavitennisey waganen1s | glimansnisdu dunienisdu siavinenniaeny waganenis PLOs vl

Tu ans1ensiu Shsuaniudeudunsiseninussne wnas
AR dmTuNISiuN19Aa8LAs 09U WU 391 wiadedn
Fupsosdu iudu nsdsesdeiosdulou

Airline geography; flight routes; airport and airline codes;
flight schedules; international currency exchange rates;
travel documents such as visa, passport, and airline ticket;

basic ticket reservation

Tu ans19n150u Shsuanudeudunsiseninasene wnas
dAdmsuNIsiun1eaaeLAs 0adu WU 391 wadedn
Fuesosdu iudu nsdsesietosdutodu

Airline geography, flight route, airport and airline codes,
flight schedules, international currency exchange rates,
travel documents such as visa, passport, and airline ticket,

basic reservation ticketing.
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nangATUTUUTI W.A. 2569

ansenuTulge

224353 awdanguidsdoasiiienisendn 3(2-2-5)

lugsianisdu

Communicative English for Careers

in Aviation Business
nsawIN1Tie we 81U Weu uagvinveanudilalussdsiu
\Renfugramnssunstu msfinufdRieatumaiaduaim
wagn1sd eansfisududentsdearsegrefiusednsaiwiy
dlagansuaziudiRn1saugsianisiu
Development of listening, speaking, reading, writing and
overall comprehension skills in the context of the aviation
industry; Practice of language and communication
techniques required for effective communication with both

passengers and airline business practitioners.

Wasnedunlvl
Wielvdenndasiu
PLOs Ty

224451 uudnsilasansuuedesdu 3(2-2-5)
In-flight Service

wif wagaufuinveuvesninaudeusuuuiad esdu
wé’ﬂmiLLazﬂﬁzmumﬂﬁmﬁﬁmmdpﬁmﬁjmiuum?aaﬁu 13
UivAnuremineudeuivuuad sedu Funou uaznis
TWusnnsemisuaziagosin nsdeansuaznisfiujduius
AU lagans YATNATNUATUNTEINYRINTNIUR BUT UL
iwdosdu mafiuguamuvasasieveailneans EnUflR)
Duties and Responsibilities of flight attendants, how to
delivery service to the passenger, on board service
operations, personality and etiquettes of flight attendants,
and safety instructions on board

224451 uvimsglasansuueiesiu 3(2-2-5)
In-flight Services

unuImtaznif veswinaugeusuuuad esiy Anui
wasinueaneg Mdsadestunisliuinisuuadesdueeaile
913 nMsaduenuiuladesnnudasnde uasdaniounis
U3NIs0IMTLAEIATERL Nsdaudaneunsiu nnsliuinig
sewdnauazndsnisdu msldiedesiionazgunsalineg mnsem
wazngszideulunisuins msfinujiRuagmaitewiouaiu
wieulunisudlodguiteraiind uszninenisliuinnsg
nswannurlun1sliusnnsd urdseiulauazUaonde
wnilagans

Roles and responsibilities of flight attendants, knowledge
and related skills to deliver professional service on board,
ensure passenger safety and provide food and beverage
services; Pre-flight preparation, in-flight and post-flight
services, the use of tools and equipment, etiquette and
service regulations; Practicing and preparing for potential
issues that may arise during service, developing skills for

delivering impressive and safe service to passengers.

WaguAesuiy
a P v
183 Ne b
ADAARDINU
PLOs Ty

206222 mﬁ‘WqLLaxﬂﬁawmmwﬁuﬁugm 1 3(2-2-5)
Basic Chinese Listening and Conversation 1
nsflauaznsyaunaunuludinusedriuedsdng lneiduy
n1seenidelidalaugndes uazaiusanalineuyselen

mwnuiduld
Listening and speaking for daily life communication, with
emphasis on clear and accurate pronunciation and the

ability to converse in short sentences in Chinese

Winge It
Wioliidenmdaariy
PLOs Ty

206223 mﬁ‘WqLLazmiauwmmwﬁuﬁugm 2 3(2-2-5)

Basic Chinese Listening and Conversation 2
mi'ﬂqLLaxnwmmumaumuﬂuﬁﬁmﬂﬁza"ﬁuﬁxﬁuﬁyugw
wazaunsayalimouunaunuiieuasdutouiuld
Listening and speaking for daily life communication at the
intermediate and advanced levels, and be able to respond

to longer and more complex conversations

Winse It
Welaenndasiu
PLOs Ty
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NANgATUTUUTS W.A. 2565 nangATUTUUTI W.A. 2569 asziuFulse
- 206371 MenIusitensviesiien 3(2-2-5) Wusedvln
Chinese for Tourism wielfaonndosiu
n1swuztuvawend orlulve Aauimusssy Tausssu PLOs 1wl
yuusssudenvszing veeiisedn nandueiiudos omis
winadu wazunasfiwnlulnedieniwiu sauludanisng
UHUNSAUNG SAVURLTU Laglanasusendunus
Chinese for Introducing Thailand's tourist attractions, arts
and culture, traditions, souvenirs, local products, food,
drinks and accommodation, as well as planning itineraries,
creating brochures, etc
224360 NSHNITITN 1 wiheia | 224360 NSENIBITN 1 wiheia | Aedulesiedn
Professional Training Professional Training AILAL
mﬁ?]ﬂmuﬁmmﬁ‘w'aqLﬁmLmz%mu%mﬂumhﬂmumﬂ%’gvﬁa mi?]ﬂmuoﬁ”mmwiaaLﬁmLLax%mU%m'ﬂ,uWhEmumﬂ%’g‘w?a
wnvulnglasuanuiuseuanumInends Wunailitesnd | wawulaglasuamnuiiuvevainumineds Wunailidesni
200 flus 200 4lus
Training for tourism and hospitality in government or private | Training for tourism and hospitality in government or private
sectors approved by university at least 200 hours sectors approved by university at least 200 hours
224470 @nnafnw 6 wulein | 224470 aniafned 6 ihefn UsuAesuy
Co-operative Education Co-operative Education el AdaLau
msinuftRnunelugiugndnautieslumbsauniedss | nmsindfoRaunglugugminnudaasnlumhsnunaign o

westenyu Wunaildiesnin 16 dUavi Insdaviuayiiaue
F189UNIANHI1INNTUHURNY wazUseiliunalagenanse
TwerS wagnthouiidss liteendt 400 2l

Professional training as a temporary staff at a public or
private organization at the minimum of 16 weeks; preparing
and presenting report on the training experience evaluated
by faculty supervisors and supervisors from the organization
at least 400 hours

viaronwu iunailidesndn 16 dUamivie 400 Falus finns
TAYwasULaueI189UNISAN®I19INNITUJUA Y waz
Uszifiunalngo11sdimer wagnihouiides

Professional training as a temporary staff at a public or
private organization at the minimum of 16 weeks or at least
400 hours; preparing and presenting report on the training
experience and

evaluated by faculty supervisors

supervisors from the organization.
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A1ANUIN 3

ANFILFAIANENTTUNTHAIUNNANERT

AndauminenaeuLinas
i ©325. /2557
F91 UAIRIANENTIUNTSRRALTMAN GRS
wingnsRaUmaRITudin sreTivimiauiien
wangasuiuuse wa. 2569
AnzUiwsgIne Tgmandfuazn1sdedns

FpmazUiingiie nsugramduasmsieans avdidiumsuiis vangmfalmansUnde
AT mavieaite fgasulssauntsudulsmdngas mungnsnssnmssunuiisdugauiny
WA, 2565 NYNSENTINATEINNANGATMIANMTEAVRALANT WA, 2565 waxsNIAANENTIUNT
wwsgumIgaRAnK Hee inashnasuwangasszAutienet wa. 2565 vieliludnTsfinen 2569

wafu welnrsdudunsimumisuiulpneasdenvomdngnifaumanidudin
awrirmaieiies wdngasUivuT we. 2569 TBRuEUINISEEna wrsgaanuazmsioans il
FruruEoudey wasivssandam ardu avddwinaTiuauLInT 17 41957 20 wazuIasT 37
whawss Ty RuvmIned pulses wa. 2533 FauslaRapmEN I MIILMANGATAUNN TN T
wwIFUAL R sEAURUANYT WA, 2565 ANIENTINNATFIUWINGRINTIANE TeAUANANT W.A. 2565
uazUsENIFALENTINNTIASEINNITRALANYT 383 inpushanmsguvdngrssiuUSgnnns w.a. 2565

e A
wIU

fiudnm

BEMITURMMTINETERULSAS

see03nURREIYINTS

POAURAREUTIY ATYgrARTuaznsHBdnT

SoRMUAENEITINT AsUSINTgIiT WWssgmaniuasnTied s
wthedmnavianiiel AuzUSsTIRe (ATgATARduarnsEoas

S

d a ar L} J L'J Lo all Lo ) L o - »
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wingasRaumanstudin aronirmsionies
wangnsuiuUsa w.a. 2569

AMENTIUNTTIANANGAT

s TvEngRs
prsdiEulmeundngaiwasatusduisimangns
psdifulimeumingrikasaTaTsdussdmangns
nigTulisawdngainsa i i mngn
sUTEIMANGAT

aestlssdmangns
prniguinauingRsuaz s EngRT

ARIENTTUNTFIWINERANGAS
ARl meuBn
ugwsmmqa?l"‘nwunn
HNsInanElmEuen
grarstiseimdngns
gastlsedmangms

U7EEu

AFTUATI

ASSHNTT

ATIUATT

ATIUNTT

T3NS
NIIUATIUAEEUTYNTE

UsETu

NIIUATI
AFILUATS
N3TUAT3
ATHNT3

pTigfuineurdngRsuasra s UsE EINGRT NTIUINTILASLAYTYNTS

o wr e L - ar il
il Waumdngashiaonad samungnIsn T MIFIUANA TTAUAAUANYT WH. 2565
AQATEMTHNIRTFIUMANGRINIANYITEAVALANY WA, 2565 UAEUIENIARMENTINNTIRTFIUNTI

gaufine 1309 nausRTFIUENgRTIEA USRS A, 2565

fudud 4 Suren we2s567 Wusuly

dr o Tuit A funeu wa, 2567

S fomy

(sparnanTInEd AT Tmun vimne)
spaadnsuidedrng UiETmn s
DI MTURNMTINE A BT
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ANANUIN 4
51897UN5UTEY/ATUNANTININENANGAT
$189UNTUTEYUAULNTTUNTININENANGAT]
AAITINNSYiBaiien ANZUIINTTING LATYgAanTLazn1sHDaNs
FuAnsa 9 WauA1AN 2560 13a1 09.00-12.00 U.

o WosUszaal BEC 3101

STV

1. WA.AT.YwU1 §10N1S UsE5IUNTIUNTININNANGNT
2. AadgInid 29AleA TR NITUMTININEAANGNT

3. A Frelu TRIE T NITUNMTININENANGAT

4. HA.05.ASEY AULNYS NITUNMTININENANGAT

5. AT.ATITTU WAIYUKD NITUMTININEAANGNT

6. 3w ¥y NITUNTININENANGAT

5. NALATINYIAT WUAT UseanuAMeNTIINSUTUUTImangns
6. n3.35U5%e] lowman AYILNITNTIUNSUTUUTIANGN T
7. 93.A13¢ finnes NITUNNTINVANGAT

8. AT.UMTT BuUAvaDU NITUANTINMANGAT

9. A3. UMY MY NITUNTINVANGAT

szilgunsedl 1 aenssun1sInnenangasnigluudainguseasAvanisininenangns

[

g1ansdsuinn viguey danliusensussgininyrangnsnandimunvesnisusulsmanans

T 3 @

a 1

Aaumansdnugia (NM3vieanen) 2569 wazesuieilemlagdelundngnssonssumsimndnanans
neusn

'
a a

Ui NUszguTuNI
5208U5E7 2 YoLaUauUYRIAMENITTINTTININYADI1INANGAT
1. IAS9@3NvANgATHaEN15INTILIN

. mﬁﬂ%fmwa%?smiﬁaammé’aqﬁ’ummygmmna 191 Digital Marketing, Service Design Astdu
g

« e luwmay Cluster:
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« Hotel: ASUNIUA
- Tourism: AsiasugaudsnmelidaaunazasourquussnuieiunsInnsvisaien

« MICE: pastfudvunuduinitugudesiiliifuian ilessldiladomlfuandonsounda
wosinzauiuian

« Airline: msgUiTIEdeu uasfinsansaivnndinguamendidousauiy

- A58 391 Logisitics wsulunangns

- ye3rudenesti dandenauanuaulasasiseulaass

2. inwziazAudn vl im ARy

- avnndnlalusies MAnanarwaulauazilirundinregnaivnisuuing Tnsenaaziaiumsoliiu
Usmiuomisolud

» 1EIIMTAUESUIATINAINU LU ININYT, MIAUAFUAIN, UBALIN

Q' a d' 1 aa « a % [ d' o‘d' d' 9
o LNNS18AVNVILUER ammLi&lugLLazﬂiuLﬂaaummmumimmﬂaaﬂﬂ

- NMMWIBANGY: WWTinYe N15WA (Speaking Skill) Llpsangaamnssunisvieuiieafianudidgdu

o

981984
« Teamwork & Cross-cultural Competence:

- viadngasmsiunsYhuTINiuAuaInuane@RLg wasihnudunguivaulidunewaziinns
e duiiy

3. 93gsIUMAENaLadlan

- 938553ulUNIINUNIATY wag Auwilalanluningiy

- N3YOUTUANIUNAINUATE (LGBTQ+)

- Ugnils “Tnuimsedradedu

- Worlssmevieadisafiuunum “waidleslan” wagaudsdy

4. msldmalulaguaznsiiasiziveya

- waluladldswda: msiiuud afsanuaseviindumelulad wieufumsinujn

a

- da3u IT Literacy wagnslddeyaaislunisdnduls lildanuiudind dalomseiviavyieli

A oA A

TanviseUndinanunsardonlddeyalunisinnulaass

5. AnNAnuRoUSYRwar e lundnans

« A3 “HlAUINITBUNTIAUAN:

- 913y “Alug)” msseunseesunglidanuimunetiesls wagazussaiuseivilatng

o 1 wA IS) 9
* AN T UBBIUYN !
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« wizadluused v INsIZNITTINUAIUNITUINITHY AfatunsEnU)URkaslianunse
ulaase

6. WINNNTIANITIEUNTARY

« 90 Workshop Iﬁﬁﬁmlﬁﬁqﬁﬁmﬁmaﬂu Cluster #in3 9 vileldenansendm

« fiaun PLO Tihilewfenfiu Sustainability staludawandenuayamusssu

- MinefiansBsunmsaouiladuvinuznisiamaduiiy

SWOT Analysis: ¥angasfun1suInIsUazn1svieaiien

Strengths ( ?ﬁ)él,ﬁd)

- lassarsvidngmsfinsoumaumateanss iy (Hotel, Tourism, MICE, Airline)

« feAvFudnine uarqunimnie-la Aeianniinuedi

- néngnsiiuuAniieafiuugnilandndossiesssy, Inuins, uaswaileslan

- nangnsYIgduasulviananunsnynuluy Teamwork Wagn133INNISAUNAINUAIENI
TUETIY (Cross-cultural)
« AUNGa LU Hotel uag MICE Saudmauuazasudaluidon
Weaknesses (39991)
« arvaansluTein iy Core vs Elective
o

« yagIvdildaanrdesnuanuldsuwlasuaanalulad

« 3 l N SAUMIAIAULAY Passion 98NUNEIND 191 9199z dNana1dnntanasyinauly
AUAN

« ANTYIINNSINARLUUBIATIlUgRAMNTTINN T aLTIEN

« ARy W “AliusMsdunsenaan” Saldlinnsianavselienudaiau

Opportunities (lon7a)

« anansaLii Digital Service Design, Logistics, wag IT Literacy TWaenndesfiuunsgiuaina

« @11509AUT PLO Tuisiludu Sustainability wag Global Citizenship

« a5193UMUUNSaRUBIUUR (workshop, cluster expert sharing) disliinidenaneondnladn
« finTeiniteaiuinuenwsinguitonsieaslnensdluendn

Threats (9Ua55A/A27111561)

« MIasunlasveanaluladossing anavinlnsieden “aratiy” winldusussiu

- TanenaliidnlavseldaunsavenlusuSvgvdnansmnlidinisesuelvidaiau
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« Msvmvnasasulmilalanasiwaranurainateniedany a1avtidudalunsaundaduly
S¥AUAINA

bW (977 SWOT)
« U3Uiv1 Core 191 Digital Marketing, Service Design lviviuadouasdaduiseuyn Cluster

« WaArInd: Logistics, Cross-cultural management, IT-based decision making

(%
Y o o 1

« Mvuefignuaziidin dmsuai “Gliusnseunsenuan” way “UeanTn”
« ESURINTTUAUMIAINU A Passion HIUITIANINET, NSHNIY, LASINITIVITN
« Ysan13ANgsBulunn Cluster Y0vangns

i IUsznsuns v kasidmihnlunsiaileniang 9 audaiauelureInmEnIIINIg
INNnangns warddlionsdIunsseil |Wuves LiesIuTINdaviausmMEanans d@a
ANENTTUNITIVINITANE Aaly
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AAKUIN 5
U RLaTNAIUNINIYINITVRIRINSIRSURAYUNANgNTLAZE1ASEUTEIMANGNT
HBIIUNIIYINTTVRI13158UTEIMENGATANNUTENIA N.N.D.
¥o - vwana (Mwlne)  : fYdeAans19138 AsNYIAS YuYiAS
(nMM199nqE) : Assistant Professor, Petchsri Nonsiri, Doctor en Geographie

NAIIUNISIVINSEaUNAY 5 U
2569-2565 / 2026-2022

1. MUY
1.1 59897UN1533Y
1.2 UNAUIY
Nonsiri, P. (2025). A Comparative Study of Generation Z’s Working Culture Among

Apprentices and Employees in Thai Tourism and Hospitality Organizations.

MSCSJ, 16(1), 117-154 (TCI ﬂa:aJ 1)

Yaemjamuang, B., & Nonsiri, P. (2025). Knowledge Management in the Hotel Industry

during the VUCA Era. Thai Interdisciplinary and Sustainability Review, 14(1),
1-13. (TCl ngu 1)

Panprom, C., & Nonsiri, P. (2024). The Perceived Value of Tourism in Nakornsawan

Province through Chinese New Year Festivalscapes. MSCSJ, 15(1), 29-51.
(TCl naw 1)
Nonsiri, P. (2023). The Experiential Learning of Young Thai Visitors at Interactive and
Ecomuseums in Phitsanulok Province, Thailand. MSCSJ, 14(2), 83-112.
(TCl naw 1)
Yaemjamuang, B., & Nonsiri, P. (2023). Knowledge Transfer in Thailand’s Hotel

Industry During an Era of Volatility, Uncertainty, Complexity, and Ambiguity. In CAUTHE
2023: West, East, South, North: Redirecting Research in Tourism, Hospitality and Events:
Proceedings of the 33rd Annual Conference (pp. 232-237). Fremantle, WA: Council for
Australasian University Tourism and Hospitality Education (CAUTHE).

1.3 NUIHINWYUIINIUIY

2. 7131
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3. Ml9de

4. UNANNIBINTG

5. NAIIUNIITINTT AN HULDUY
5.1 NASIUNNIVINITNOIAENNTITY

5.2 NANUNNEIVINITNRAUINTITBUNTHRULASNNSITEUS

5.3 NAIUMSAITINISINDNRIUIUTBUNEI5ITUL

5.4 nsadAnu (Case Study)

5.5 9quda

5.6 WAUIYNTH A19IUYNTH UILIYNTH wazauIvIn1sduludnuaziheaiu

5.7 NAUES19ATIANUINEAERSazinAlulag

5.8 NAUATNETIAGIUGUNILY Aaus

5.9 &N5UNS

5.10 YaNALIs

6. NAIIUNI9ITIN5SU TG daAY

vasusasimanumdnnstneiu Wilvdruniisvasnisfineuiesuusgyn Wunasu
MaArmsnlasunsimeunsaamaninaeiniualunsNasuILAIRlRYAARASIAUILINIG
s Wusanundvinisluseu 5 Ydounas uasdeunmasuiuuussanynsy

.

({%218A18A519158 ATINYIAT WUNIAS)
LRNVDINAIIUNIIBING

’
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HAIIUNNNIYINTVRI81158UTEIMENGATNINUTLNIA N.N.D.
¥o - wwana (Menlng) 913158 Fundseil Wunas
(nNMe1dInae) : Janrapee Kemthong

NAIIUNISIVINITHDUNAY 5 U
2569-2565 / 2026-2022

1. MUY
1.1 518971UN153Y
1.2 UNAUIY
Yoelao, W., Damchoo, P., & Kemthong, J. (2024). Assessing Competencies, Career
Adaptability, and Employability of Senior Students in Hospitality and Tourism
Program after the COVID-19. Journal of Business, Innovation and Sustainability
(JBIS), 19(3). 20-43. (TCI ng! 1)
Kemthong, J. (2023). Stakeholders’ engagement of domestic MICE tourism during
a crisis: A case study of the COVID-19 pandemic. Journal of Business,
Innovation and Sustainability (JBIS), 18(2). 191-207. (TCl gy 1)

1.3 NUIHINWYUIINIUIY

2. 7131

3. Wil9de

4. UNANNIBINTG

5. NAIIUNIIVINT AN WULDU
5.1 NAIUNNIIVINITNOYAENNTIY

5.2 HAUNIIVINTHERAIUINISITIUNTHRULALNTITEUS

5.3 AU SINDNRIUIUTBUNEI51T0UL

5.4 nsaiAnE (Case Study)

5.5 9uLda

5.6 WAUIYNTH H191UYNTH UILYNTH wazauIvinsauludnuuzineanu
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5.7 NAIUES19AIANUINEAERSLazInAlulaE

5.8 NAUATINETIARIUGUNIEE Aaus

5.9 &N5UNS

5.10 YaNALIS

6. NAUNIITIN5SUTTdIAY

o ' a Yy v 9 1 = = A o <
vaFusasimanunInNsteiy lulddiunievasnisfineinesudiayn Wunasu
N193YINTN A STUNTHEUNIANUAANNUNNAMUATUNITRIITUUAIALAYUARBATITIATNUINIG
s Wuwanundvinisluseu 5 Ydounas wazleumasuuuuussanynsy
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2. MmslaTEiANfansvasiidiulddiudendn (Stakeholder need analysis) M3l WIATFIUAMQATEAUANANYT W.A. 2565 4 MU VB dUa7 LD
Ui vuanadnsnisseuivameangns (PLOs)

a [

WINTFIUAMIAITEAUIANANEN

9
¥

W.A. 2565 4 AU Y94 dUdA.

Internal groups

External groups

K — Knowledge
S - Skills

E - Ethics

C - Character

Uni

BEC

Dept.

Lecturers

Alumni

Current
students

Wi
gNsAEns
¥

WAL
LATEEND
nazdaInu
WYASYR

LNUNSAN®EI
WIASTIR W.A.
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viewflen / Amsigvinguithmnouaznng
ylawa / Storytelling and content
marketing (N5ta1384 /Mnwenisian
S09)

Skill

6. inwEANUANATINATIALAYUIRNTIN /
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viewflen /Advia / sEAUUUANIEUIU
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Resilience / Resilience and Flexibility

WiouFufuNNanUNTILAENTS

Wasuulas

Knowledge PLO4 THmalulagndvia
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vounaluladuaslan vhenluaaudile Jans Mmseansuaznis
Tulanldl irsAu insasesdin Sany andulalugnamnssunis
Wuwdennala / Adaptive Capability vieafieauaznisuinis
(“Adopt to Change”) Tousunis axEaIunsaii
\WasuuUas) and Resilience / WasuuUateg195Ins7
Resilience and Flexibility /n15U5uan

AuanIuMIal / n1susudniu
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anunisal (Resilience) / @snsausuda
agludemuls wiausuiunnanunisal
waznsiasunlas

11. wnsiandgyn/ anuaisnsalunig
uAtgyranizui / nsdanisiuteym
/maudlelgmianzni /mdeusuileny
Uy

Skill

12. insugalunmslinseiteya
UY1IATINUNAWIN 9] DE1YNABA LAY
LAIATEITIN ANYENITANIATIZILAY
msiadule / niwseiilemiitase
YA WU deuliinan /

Analytical & Strategic Thinking Skills
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11. Muwdanguifion1sdoansluny
U3N5 / A Msdesns /nweng
Mgy uarn1w1Iu iion1sdeans
(Optional TOEIC 550)/nw18angulunis
THuaTaluiumuausingeg

12. woRnssuinvieaiien Tanudidty
AUAMNLANANYITRIUSTIN /N15IANTT
waRnssutinvieuflenwas /duszaunisal
Tuiusssunannuate anudilaluainu
RANWAYNIIMUSITY Cultural
Awareness / Avaidilanay 9ilalu
Sussuveiashy /

Skill

13. viwrmsaeans anwilveuas
nwRalsEne) Wnvennsdeas /
Communication Skills / Language
Skills / Hoans / n1sdeans / finwenis
Aoansfin /nmwdu Wlemsieans /finwy
nwdiensdeansTusu (nend 2-3)

PLO5 sna50808 58Uy
nuniuazesuladuas
As1asaneses lngly
mwlneuaz
MEAsUsEne Wenis
eufeanut laly
AUUANFAINVDY
TAUSTIN
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E - Ethics ¥ uazdoan | %0727

C - Character WA

Skill PLO6 Tdaunsal uas

14. nsuUuRase: nangasvaneuviadl / / / / / iw3asile iansviely

msfnnunselassuiidalenalst
UnAnwladuiaUssaunsaiasely
gRAMNSINiNled / n3iSeu Msaeu
wazAaNTsU W@suas1eUsEaUNISaINIg
ﬁwmimﬁ’wﬁul,l,azﬁmwm 9 i
WIBNANUNSaNNURBNRNUSE@UNITEl
wayMeNLeTe / iumsiinufoRess
Tuaauusznaunis w3e @01unI5alasa
Tusheian neuluilinegu / esnnidianiy
srulusiedan Clusters / sne3miiitiunis
UfTRe3y/msinUFoR/ nmssniflewden
Aanseulunsyinay / Waminli
W5ould SeuauYnauas / 1591809
#nUN15a

szauUfuAnisTu
ANAIMNTIUNTIDATED
wANISUINISLA
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15. YAAnAMRN BRI liuINIT+ nsluIn1smu
IIMYIUIMT /YR / Finyenng NINTFIUAINARETN
dsau ynannn msuFdutusiugdu / uinsuuulng sauds
Networking Skills / #nandufinsuay ngvaneiiietasiu
Ssondeiif /averni3outon gAEMNTIUNNTVID AN
Ethics waZNI3UINTLA
16. AISITNATEETIY Tenflnansnsauy / / /
ANuFedng It warassEuIIIMIN
(Integrity & Disciplines)

/

/ / /
17. SUblayay /M1539n1543a7 / e /
ANNSURAYRU / TR ungseideuves
99ANT PLO8 wan<9anaensen
Character UITYMHIAN A1EINTY
18. (Inner) Service mind, Thai / / / AURENNITINING Y
hospitality / ¥inwen15USN15aNA1GIE UM UAZNITYUARULEY
AE11a / - Customer Service Skills 28191901YNALHUIAA
/ 83auinns /mstausniseaela / 3auU3n1s tien1sidug
IINEINITUTNIS (W psychology of Tiusnsluanamnssu
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communication, personalize
experience design, Cultural
Intelligence (CQ) & Cross-cultural

Management )

19. Positive Thinking / YiFiUARLTIUINGD

A15USANS /. NMSHYIAUAR

AUBANULATAUEILNTOIUATIANT

ANUNARY /AANNDANY

ANV NBILAZAS
Usn1s
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